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LETTER
FROM THE CHAIRMAN

The persevering and continuous striving for quality
and innovation and a S‘[ra'[egy attentive to SOCiaL perfumes, cosmetics, spirits and articles for the tableware sector.
The enthusiasm and professionalism of all staff have enabled the company to achieve
environmen‘tal and ecological iSSUGS. ambitious business targets on a wide range of markets, reinforcing a positive trend that gives

us every reason to be optimistic about the future.

Almost eight years after the acquisition of the company Bormioli Rocco, an operation that
led to the founding of the country’s main national glassmaking centre, the industrial plan for
production reorganisation and product repositioning of the entire Group is still forging ahead:
permanently and tirelessly focused on quality and innovation and a strategy attentive to social,
environmental and ecological issues. And of course our history testifies to our marked sensi-
tivity towards the global aspects of business prospects. This attitude was deep-rooted in the
company's personality and in the quality levels of our goals, long before certain neologisms
became fashionable.

Over forty years have passed since the Company, ahead of its competitors, made the
ground-breaking change to the use of totally electric melting furnaces, enhancing without hesi-
tation the advantage of dramatically lowering emissions into the atmosphere. This strong drive
towards lasting and sustainable business development remains a point of reference in the
designing of new plants, which must display the best possible compromise between efficiency
and quality, and in the development of new articles, which must be designed to ensure lower
consumption of raw materials and longer product life, also through reuse.

These aspects, chosen from a host of others, demonstrate the Company’s commitment to pur-
suing, in an autonomous manner, a successful business model able to meet today’s challenges.
This document describes the state of progress of our activities and how they are planned, in
line with industrial development that reflects the reasons that in 1946 led to the founding of
Bormioli Luigi, a company that recognises the dedication and commitment of all those who,
in their own specific spheres of competence, and in the zeal they dedicate to their activities,
promote conditions for a conscious cultural homogeneity, with increasing freedom and respect
for dignity.

The Bormioli Luigi Group is a world leader in the manufacturing of glass containers for

The Chairman
Alberto Bormioli




Our strategic path, mapped out in terms of
decarbonisation, specialisation of production facilities,
and sustainable innovation of products and processes

has been continuing on schedule.

CEO'S REPORT

2025.

The reasons for this economic situation lie in the persistent geopolitical instability, the
inflation of recent years, the fall in consumer spending, the reduction in stock levels across the
entire supply chain, and the confusion created by US tariffs.

Added to this is the increase in imports (particularly of glassware) to Europe and Italy (our
main markets) from China and Egypt at prices that are by no means reasonable and are totally
non-competitive.

Energy and raw material prices have not fallen, further eroding the industry’s competitiveness.
For the above reasons, we have had to restructure our production operations and take every
possible measure to reduce costs.

Notwithstanding the fall in demand, the planned decarbonisation measures have continued,
with the activation of a new hybrid furnace.

By the end of 2025, the Group was therefore equipped with numerous innovative furnaces, both
electric and hybrid.

Recent investment in these furnaces has been substantial, and the associated depreciation
charges have therefore increased.

100% of the electricity used across the Beauty sector comes from renewable sources.

In this market scenario, the company is, however, working to make its processes and products
increasingly sustainable through innovative technical and organisational measures in the fields
of glass and decoration.

In particular, a new type of glass matrix (Lion Glass) is currently being researched and tested
on a semi-industrial scale; it has a low melting point, zero CO, emissions from the various raw
materials used, and the glass has increased mechanical strength.

Our growth strategy — which focuses on differentiation and high levels of product customisa-
tion, offering innovative solutions for customers in the Beauty sector - takes into account the
efficient and responsible use of the resources employed.

Our Research and Development, Industrial, Supply-Chain, Commercial and Administrative oper-
ations are directed toward innovation, quality and efficiency, always guided by economic, social
and environmental considerations.

The decline in demand, which had already been observed by mid-2024, continued into

Parma, 7 July 2026
Vincenzo Di Giuseppantonio




METHODOLOGICAL
NOARS

his document is the annual

Sustainability Report of the

Bormioli Luigi Group (also re-
ferred to in the text as the “Group”
or "Bormioli Luigi Group”), which in-
cludes all the companies fully con-
solidated by the Parent Company,
Bormioli Luigi S.p.A.
The Sustainability Report has been
drawn up with the aim of reporting
and communicating in a transpar-
ent manner the Group's perfor-
mance and commitment to issues
deemed relevant in terms of eco-
nomic, environmental and social
sustainability, with reference to
the financial year 2025 (1 January
to 31 December). In particular, it
provided, for the first time, for the
inclusion of the After Glass Espafia
S.A.U. decoration plant - which
opened in 2025 - within the scope
of quantitative data reporting.
The document has been drafted to
include a description of the com-
pany's business activities, its per-
formance, results and any impacts
produced. The data were collected
for the purpose of providing a clear
and balanced vision of the oper-

ations and characteristics of the
Group, underlining its strengths
and weaknesses, in addition to its
prospects for improvement.

The selection of the aspects and
indicators deemed useful for de-
fining the content reported was
made through a materiality anal-
ysis which took into account the
industry's best practices and the
expectations for Bormioli Luigi, as
described in the paragraph entitled
“Materiality analysis”.

The Sustainability Report 2025 was
drafted in compliance with the GRI
Standards: “in accordance” option,
defined by the Global Reporting In-
itiative (GRI)

The scope of the reporting of eco-
nomic-financial data and infor-
mation corresponds to that of the
Consolidated Financial Statements
as at 31 December 2025 of the Bor-
mioli Luigi Group.

Any scope limitations with regard
to individual topics or indicators
are explicitly stated within the text
or as notes in the quantitative ta-
bles in the "Additional Information”

section of this document.

In order to enable the data and
information to be compared over
time and to assess the company's
business performance, a compari-
son with the previous two years is
proposed. If previously published
comparative data are restated, an
express indication to this fact is
made.

In order to ensure greater reliability
of the reported data, the use of es-
timates has been limited as much
as possible. If, however, they are
included they are appropriately re-
ported and based on the best avail-
able methodologies.

The document is published on the
website of the Parent Company,
Bormioli Luigi S.p.A."

The Sustainability Report is vol-
untarily subjected to external
assurance (“Limited assurance
engagement” in accordance with
the criteria set out in ISAE 3000 Re-
vised) by Deloitte & Touche S.p.A,
in accordance with the procedures
described in the “Independent Au-
ditor's Report”, included in this Doc-
ument.

Further information and details on the sustainability strategy of the Bormioli Group and on the contents of this
Sustainability Report can be obtained by writing to the following email address:

1 www.bormioliluigi.com

info@bormioliluigi.com




Review of the Group
Organisational Model pursuant
to Italian Legislative Decree
no. 231/2001

Definition and adoption of the
Tax Control Framework

Redefinition of procurement
management procedures

Periodical and scheduled
controls of the various
corporate areas regarding
ethical issues and procedures
in relation to Italian Legislative
Decree no. 231/2001

Staff training on the
Organisational Model and
Code of Ethics

Extension of anti-corruption
procedures to all the Bormioli
Luigi Group and training of
staff

OUR OBJECTIVES

OUR ACTIONS

Recurring Continuous Achieved
objective/action @ activity objective/action

underway

Future
objective/action

BORMIOLI LUIGI
THE ART OF
GLASSMAKING
HANDED DOWN
FOR GENERATIONS

1.1. A constantly evolving Group

1.2. Ethics and sustainable
development as an integral part
of corporate conduct

1.3. Our approach to sustainability:
a constantly evolving path



1.7,

A CONSTANTLY EVOLVING GROUP

-

Deeply proud of our roots, we look towards the future, constantly seeking
|_technica| excellence, quality and innovation

n 1946, Luigi Bormioli, an engi-

neer by trade, founded Bormioli

Luigi S.p.A., a manufacturing
company specialising in the pro-
duction of glass containers for the
perfumes and cosmetics industry,
with a strong emphasis on the qual-
ity of its products and processes.
Thanks both to this mindset and to
the foresight of the new Chairman,
Engineer Alberto Bormioli (1994),
from the moment the Group was
founded, it amhitiously set about
penetrating the international mar-
kets, soon becoming one of the
main players for high-end bottles
and glassware.
The Group’s success derives from
its ability to maintain its position
as leader in the glass sector
through a policy of differentiation,
offering innovative products dis-
tinguished by the highest quality
and environmental standards.
Thanks to the export of its prod-
ucts to more than one hundred
countries, the Group has estab-
lished itself as one of the leading
glass manufacturers on the inter-

12

national market. The organisation’s
continued growth has enabled us
to optimise the efficiency and per-
formance of the company's struc-
ture and expertise, reinforcing the
cultures and synergies associated
with diverse businesses, as well
as enhancing the effectiveness of
strategic research, enabling the
Group to operate in an increasingly
integrated, virtuous, innovative and
sustainable manner.

Today, the Bormioli Luigi Group has
a presence on nearly every conti-
nent, supported by a robust network
of production sites, decoration facil-
ities, and sales branches. In line with
evolving market demand, the Group
launched an industrial conversion
and technological reorganisation
strategy in 2021, aimed at further
boosting production in the perfumes
and cosmetics sector. In this regard,
new decoration lines dedicated to
perfumery were installed at our
plants in Spain and Fidenza in 2024.
At the same time, aware of the im-
portance of this issue, the Group
continued its energy transition

towards low-emission glass pro-
duction, with an increasing focus
on the use of electricity from re-
newable sources.

To pursue its decarbonisation
strategies, the Group has also
made use of financial support
instruments such as the Europe-
an Union’s Innovation Fund: five
projects were submitted in three
consecutive calls for proposals,
and four of them were selected by
CINEA and awarded funding under
the respective calls. In 2025, moni-
toring activities continued for Prim-
us (Fidenza) and began for Vitrum
(Abbiategrasso); at the same time,
by the end of the year, the objective
of launching Magnus (Fidenza) had
been achieved, with reporting due
to begin in 2026. As regards Felix
(Azugueca), the most recently se-
lected project, 2025 saw the signing
of the agreement with the European
Commission and the start of design
activities. For more information,
please refer to Chapter 3, and spe-
cifically the focus box “Our Projects
with the European Union”.
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THE BORMIOLI LUIGI GROUP WORLDWIDE

S

PRODUCTION SITES

4

DECORATION FACILITIES

7

BRANCHES

NEW YORK (USA) ﬁ-Q—J

Branch

SAO PAULO (Brazil) «
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LILLE (France)

Branch

HOHR-GRENZHAUSEN (Germany)

« ABBIATEGRASSO (ltaly)
Production Site

2.
2.
Iﬁ Branch
2.

FIDENZA (ltaly)
Production Site / Decoration

=

HONG KONG
Branch

« ALTARE (ltaly)
Production Site

« COULOMMIERS (France)
Decoration

« PARIS (France)

Branch

14

Branch

[0 [0 [0 KD

2

o AZUQUECA (Spain)

Production Site / Decoration
Branch
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CORPORATE STRUCTURE

As of 31 December 2025, the Bormioli Luigi Group (hereinafter also "the Group" or "the Organisation”)
was composed of the following companies:

BORMIOLI LUIGI S.P.A.
PARENT COMPANY

BORMIOLI LUIGI DO BRASIL LTDA
99.82%

BORMIOLI LUIGI CORPORATION
100%

BORMIOLI LUIGI FRANCE S.A.R.L.
99.9%

BORMIOLI LUIGI ASIA PACIFIC LTD
100%

BORMIOLI LUIGI CENTRAL EUROPE GMBH
100%

BORMIOLI LUIGI GLASSWARE FRANCE S.A.
100%

BORMIOLI LUIGI ESPANA SAU
100%

BORMIOLI LUIGI: THE ART OF GLASSMAKING HANDED DOWN FOR GENERATIONS

GOVERNANCE

The Organisation's desire to operate in a transparent and responsible manner has prompted the Parent
Company Bormioli Luigi S.p.A. to equip itself with a traditional governance system consisting of the
following corporate bodies:

SHAREHOLDERS'
MEETING

As the expression of
the company's will, it
consists of the sole
shareholder Quartz
Life S.p.A., which, by

virtue of its decision-

making powers,
resolves on various
matters provided for
by law, including the
appointment of the

members of the Board

of Directors and the
Board of Statutory

BOARD OF
DIRECTORS
(BOD)

The administrative
body responsible for
ensuring the proper
management of
the Company and
guiding it towards
the achievement
of its strategic
and organisational
objectives.

BOARD OF
STATUTORY
AUDITORS

Supervises effective
compliance with the

law and ensures that
the organisational
structures and the
Company’s internal

control system are up

to standard.

INDEPENDENT
AUDITOR

Checks the accuracy
of the information
entered in the Annual
Financial Statements
and Consolidated
Financial Statements.

Auditors, as well as the

AFTER ﬁla‘egs S.PA. approval of the Annual
° Financial Statements.

AFTER GLASS ESPANA S.A.U.
100%

16
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The Board of Directors of the Parent Company Bormioli Luigi S.p.A.? is entrusted with the strategic
management of the Bormioli Luigi Group. It is composed of independent members, five of whom hold the
position of Executive directors and sit on the boards of subsidiaries of the Parent Company.

O
'gen

CHAIRMAN OF THE BOARD OF
DIRECTORS
ALBERTO BORMIOLI

O
rsN

VICE CHAIRMAN OF THE BOARD OF DIRECTORS
AND CEO
MR. VINCENZO DI GIUSEPPANTONIO

O O O O
'gon rsN ‘g =N

DIRECTOR DIRECTOR DIRECTOR DIRECTOR

ASTRID HELENA ALICE
MARIA BORMIOLI

MR. MR.
LIVIO STRAZZERA MASSIMO RONCON

SOLANGE EILEEN
MARIA BORMIOLI

At present, there are no specific remuneration policies for the governing bodies that have not
already been outlined in the remuneration procedures applicable to Group employees.

With regard to conflicts of interest, the process of identification and mitigation is managed by the
individual companies in accordance with current legislation and following the guidelines defined
by the Group’s Parent Company. During the reference period, there were no cases of conflict of

interest; consequently, no disclosure to stakeholders was required.
There are no shareholdings in third-party suppliers except for that in COGEVI.

';f::} EXECUTIVE DIRECTOR @ NON-EXECUTIVE DIRECTOR

18 2 Bormioli Luigi S.p.A., a company with a Sole Shareholder, with registered office at Viale Europa 72/A, Parma (PR).

THE GOVERNANCE

OF SUSTAINABILITY

To date, the service functions per-
formed by the Departments and their
respective organisational units are
centralised and coordinated by the
CEO, who ensures all the necessary
support and coordination activities
for both Business Units and for all
the companies in the Group. The
Parent Company's Board of Directors
is responsible for defining corporate
values and strategic guidelines on
sustainability, and for approving im-
plementing actions and goals. The
supervision of the implementation of
sustainability initiatives is entrusted
to the QHSE function and Sustain-
ability Manager, who is responsi-
ble for coordinating these aspects
across the entire Group.

In line with previous years, the Group
has a Sustainability Committee
chaired by the CEQ, which meets
regularly to review management
performance in detail. The Group's
performance on economic, environ-
mental and social issues, among
others, as well as any reports re-
ceived from stakeholders, are also
taken into consideration during
these meetings.

BORMIOLI LUIGI: THE ART OF GLASSMAKING HANDED DOWN FOR GENERATIONS

Company Management periodically
reviews the Group's performance
related to economic, environmental
and social impacts and develops or
updates Group-wide strategic guide-
lines. Through these occasions, the
Organisation promotes the develop-
ment of management skills in the
field of sustainability. At present,
there is no structured process in
place for assessing the performance
of the governing bodies with regard
to the supervision of ESG impacts.
As of the reporting date, the BoD per-
forms its mandate with sustainabil-
ity issues in mind. The coordination
of data collection activities, infor-
mation and the drafting of the Sus-
tainability Report, is assigned to the
QHSE and Sustainability team with
a reporting approach that involves
the consolidation of information
and data at Group level. The data
collection process for the current
financial year has, for the first time,
been fully digitalised thanks to the
configuration and implementation
of dedicated ESG software. This tool
has enabled the direct involvement
of managers from the various busi-
ness areas, ensuring more efficient
and traceable management of the
content required for reporting.

At the same time, the process of
drafting the Sustainability Report
was also shared and supported by
the Administration and Finance De-
partment, in view of the future reg-
ulatory requirements with which the
company will be required to comply
in the coming years. This collab-
oration has strengthened internal
alignment and helped develop an
increasingly robust approach con-
sistent with best practices in sus-
tainability reporting.

19



ECONOMIC PERFORMANCE

The 2025 financial year closed with
a consolidated net loss of approxi-
mately €7.5 million, compared with
a profit of almost €45.6 millionin the
previous financial year.

Over the past two years, the contin-
uing geopolitical instability and re-
lated conflicts worldwide have been
the cause of the steady decline in
orders from the Group’s most impor-
tant customers, albeit in different
ways and with different dynamics
across the two Business Units in
question. The effects of this unfor-
tunate turn of events, which were
already evident in the second half
of 2024, continued and intensified
during 2025.

In the market for Perfumery contain-
ers, uncertainty in end-consumer de-
mand and efforts to optimise stock
management along the entire sup-
ply chain ("destocking”) negatively
affected the Group's sales volumes,
(which were further penalised by a
context of declining prices driven
by the mix effect). Moreover, the
recent volatility in customs policies
introduced by the US government
caused significant concern amongst
customers, prompting them to ex-
ercise greater caution when devel-
oping new products, resulting in
launch plans being postponed and
slowed down.

20

In the tableware glass market, final
demand remained rather weak over
the course of the year; as with the
Beauty segment, the Glassware
Business Unit was negatively affect-
ed by the climate of international
tension, further exacerbated by the
wave of tariffs mentioned above,
which certainly did not favour the
free movement of goods between
countries. The effects of these
policies led to a decline in sales
volumes in those now-saturated
outlet markets in which the division
operates.

The sector, which is by its very na-
ture highly competitive, therefore
proved to be even more cut-throat
and complex in the wake of the
crisis affecting many retail chains,
mainly in Europe, underscoring the
difficult period currently facing the
Retail sector. Similarly, the Horeca
sector is also suffering from the
general decline in consumption by
end users, with the exception of a
few tentative signs of improvement
in certain emerging geographical ar-
eas.

On the competition front, the expan-
sion of Chinese supply continues to
have a considerable impact, contrib-
uting significantly to the reduction in
average prices and, consequently, in
the margins of the leading players
involved. It is of vital importance

for Glassware to explore new distri-
bution channels whilst, at the same
time, strengthening existing ones
with original and innovative offer-
ings that set it apart from its key
competitors.

For these reasons, the Group record-
ed a 10% fall in sales across both
sectors, highlighting a situation of
excess production capacity: the
marked gap between supply and
demand has exerted deflationary
pressure on price levels, against
a backdrop exacerbated by rising
costs for certain key production in-
puts. Extremely rigorous manage-
ment, focused on efficiency and
business performance, was not suf-
ficient to fully mitigate the erosion
of profitability, as is to be expected
given the high fixed-cost structure
of a glassworks.

ECONOMIC VALUE
DIRECTLY GENERATED IN
2025

8.8%

91.2%

ECONOMIC VALUE
DISTRIBUTED

BY THE GROUP

ECONOMIC VALUE
RETAINED

BY THE GROUP

ECONOMIC VALUE GENERATED
AND DISTRIBUTED

The Bormioli Luigi Group has always
been committed to creating wealth
for all stakeholders involved, both
internal and external, reconciling
economic growth with a sustainable
development path aimed at creating
value for all those involved in the
Group's activities.

The economic value generated,
calculated according to a reclassi-

ECONOMIC VALUE
DISTRIBUTED BY THE
GROUP IN 2025

|
RECLASSIFIED OPERATING COSTS

STAFF

|
PUBLIC ADMINISTRATION

OTHER (CAPITAL PROVIDERS,
SHAREHOLDERS & COMMUNITY)

68.39%

32.92%

-0.96% 0-65%

fication of the income statement,
corresponds to an evaluation of the
economic-social impact created,
measuring the wealth generated
for the benefit of stakeholders. In
2025, the economic value generat-
ed (amounting to €529,621,000) was
lower than in the previous year. 91%
of the value generated was distrib-
uted, amounting to €482,924,000,
while the remaining retained portion
was used for the ordinary manage-
ment of the business.

TAX CONTROL FRAMEWORK
Tax management is a central ele-
ment of the Company's corporate
responsibility strategy, guided by
the principles of honesty, integrity
and transparency set out in the Code
of Ethics. Operating in compliance
with tax regulations and maintaining
a constructive dialogue with the Tax
Authorities are fundamental commit-
ments, which reflect the Company's
aim of contributing to the economic
and social development of the com-
munities in which it operates. Tax
revenue is, in fact, recognised as a
key driver for generating shared val-
ue and supporting growth.

In 2026, the Company is continuing
to strengthen its commitment to
ethical and transparent tax man-
agement by implementing a struc-
tured system of procedures, roles
and corporate controls designed
to identify, measure, manage and
monitor tax risk (known as the “Tax
Control Framework” or “TCF”). The
TCF will enable the Company to ac-
cess the optional Cooperative Com-
pliance regime referred to in Italian
Legislative Decree no. 128/2015,
a framework designed to increase
certainty on material tax matters
through ongoing and prior dialogue
on factual circumstances, including
advance review activities, with a
view to reaching a shared assess-
ment of situations likely to give rise
to tax risks. In 2026, the process for
accessing this Cooperative Compli-
ance regime was therefore initiated,
and all the steps set out in the TCF
will be analysed.

21
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DIGITALISATION AND INFORMATION SECURITY

During 2025, the Bormioli Luigi Group continued to extend
the new process application map - already implemented
for the Glassware Business Unit - to the Beauty Business
Unit as well, with the system going live in the early months
of 2026, with the exception of the internal decoration
component, which will be implemented at a later date.

In parallel with the digitalisation of business processes,
the Group has increasingly focused its cybersecurity
initiatives on strengthening the resilience of production
processes and service continuity, recognising
cybersecurity as a key enabler of operational stability and
business sustainability.

In this context, measures have been implemented to
segregate the technological areas critical to productivity,
with the aim of reducing the risk of security incidents
spreading and limiting their potential impact on
industrial operations. Particular attention has been paid
to separating the IT and OT environments through the
adoption of distinct network architectures and access
models, designed to protect the industrial systems and
guarantee greater reliability of the production processes.

22

At the same time, the Group has strengthened its service
continuity strategy by upgrading the technological
infrastructure that supports its critical systems. In
particular, hardware redundancy and clustering solutions
have been strengthened in order to increase the
availability of essential services and reduce downtime in
the event of a failure or incident.

To support these initiatives, work continued in 2025

on harmonising network connectivity, with the aim of
ensuring greater reliability, consistency and security

of communications between the Group’s various sites
and technological environments. This approach helps
strengthen the organisation’s ability to maintain business
continuity even in complex or critical situations.

As a whole, the measures taken in 2025 reflect the
evolution of the Group’s approach to cybersecurity, which
is increasingly integrated into industrial processes and
focused on safeguarding business continuity.

= |
BORMIOLI LUIGI: T
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1.2.

ETHICS AND SUSTAINABLE DEVELOPMENT
AS AN INTEGRAL PART OF CORPORATE

CONDUCT

Sustainable development can only be achieved through a widely shared corporate
|_philosophy based on responsibility and work ethics.

cornerstone of the corpo-
rate culture at the Bormioli
Luigi Group is the impor-

tance placed on ethics in business
conduct and in the behaviour of
management and company per-
sonnel, essential conditions for the
success and protection of the com-
pany itself.

This corporate culture is grounded
in the Group’s pillars and values,
which are shared with every em-
ployee and collaborator, and which
must be observed together with the
principles and rules contained in the
Group Code of Ethics ® and the pro-
visions of the Code of Conduct for
Suppliers. Furthermore, through its

|

“Labour and human rights policy™
the Company promotes the value of
work and respect for human rights,
which form the basis of its corporate
culture and strategy in the perfor-
mance of its professional activities,
including beyond the Company itself.

PEOPLE

Putting people first
means recognising the
decisive role of talent

in the development of
the company, creating
suitable professional and
personal development
pathways, that cultivate
their ideas, passions and
skills.

OUR PILLARS

O)

EXCELLENCE

Offering superior products
demonstrates the
efforts of the company
to continuously exceed
the expectations of its
own clientele, aiming
for maximum quality
throughout the various
phases of production and
cultivating the synergy
between the Bormioli
family’s historical tradition
and the spirit of innovation
that characterises the
company.

7

ENVIRONMENT

Protecting the environment
means promoting the
intrinsic sustainability of
glass, a material that can
be fully recycled over and
over again; it also means
that constant attention

is being paid to reducing
the environmental impact
through innovation of
the production process,
product design and the
circular economy (use of
post-consumer recycled
glass).

AR

ETHICS

Acting ethically and
responsibly is an essential
commitment for a
sustainable company and
translates into respect for
the values laid down in
the Code of Ethics and in
line with the principles of
the Code of Conduct for
Suppliers, ensuring that
these standards are also
upheld by the partners
with whom the company
collaborates on product
design.

3 The Code of Ethics mentioned applies to the Bormioli Luigi S.p.A.Group. The official document is available at the following link:
https://bormioliluigi.com/upload/pageblock/BORMIOLI_LUIGI_Codice_Etico_2023_bvf3ieo1.pdf

24 4 The Human Rights Policy applies to the Bormioli Luigi S.p.A. Group. The official document is available at the following link:
https:/bormioliluigi.com/upload/pageblock/I-GBL-HR-A.07%20Politica%20per%20il%20lavoro%20e%20i%20diritti%20umani_hv6on12r.pdf

OUR VALUES

OPEN

ENTREPRENEURS OF OURSELVES

We are eager to explore new frontiers and
opportunities, and are open to any initiatives
that can enhance know-how, behaviours

and technologies, foster growth and create
greater value for us, for our employees and
collaborators, and for our customers.

FREE

The complex operations of the glassworks
and decoration facilities involve countless
situations that call for outstanding human
qualities. Only the ingenuity of an enterprising
human being can develop innovation, only

the equilibrium of a rational human being can
combine opposing ideas, only the spontaneous
generosity of an intelligent human being

can dedicate him/herself to the good of the
company. This awareness instils the activity
of all those working in the company with the
responsible and enthusiastic spirit of people
who are also enjoying a personal success.

INNOVATIVE

Well-balanced, independent financial
management is an indispensable prerequisite to
ensure freedom of action and decision-making.
Only in this way does the desire to achieve the
goals for which we strive, and which we consider
worthy of being achieved, acquire meaning.

Innovation is a state of mind that is
experienced day after day: we want to learn,
change, and rise above our limits. This is,

in fact, an essential condition to guarantee
longevity for the company.

SUSTAINABLE

© 006 06

The Company continues to invest unwaveringly
in the ecological transition. We aspire to be

a role model and a partner to our customers,

in upholding the historical virtues of glass

and the development of the sector, with
fundamental respect for people and their
environment.
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OUR MISSION

To fulfil, in the Beauty sector, all the
conditions for the “best product”

so that the brands choose us as a
partner, confident in our ability to
significantly contribute to their growth
and success.

To be successful in the Glassware
sector with a product that has
features that are unique on the
market so that our range represents
a constant and easily recognisable
reference for those whose style
identifies with the expression of our
culture’s values.

To design and develop cutting-edge
decorative technologies for the
production of decorated products that
meet the highest standards of the
target markets.
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RESPONSIBLE RUNNING OF THE COMPANY

THE ORGANISATION, MANAGE-
MENT AND CONTROL MODEL
PURSUANT TO ITALIAN LEGIS-
LATIVE DECREE NO. 231/2001
The Group companies, which are
based in ltaly, have decided to vol-
untarily adopt their own Organi-
sation, Management and Control
Model pursuant to Italian Legis-
lative Decree no. 231/015, the aim
of which is to promote responsible
behaviour inside the lItalian com-
panies and prevent the risk of the
commission of the crimes listed in
the Decree itself, including those
related to corruption, health, safety
and the environment. The Bormio-
li Luigi Group is well aware of the
need to guarantee that its business
and corporate activities are car-
ried out in a correct and transpar-
ent manner, in order to safeguard
its own image and reputation, its
stakeholders’ expectations as well
as the jobs of its employees. It is
also aware of the importance of
adopting and effectively imple-
menting the Organisation, Manage-
ment and Control Model pursuant
to ltalian Legislative Decree no.
231/2001, designed to prevent
unlawful conduct by its directors,
employees and collaborators who
are subject to the Group's direction
or supervision. Verification of the
effective implementation of the
Model is entrusted to the Supervi-
sory Body, which has independent
powers of initiative and control.

A review and update of the Model is
planned for 2026, partly in light of
the new predicate offences intro-
duced by the applicable regulatory
framework.

For the Group's foreign branch-

FIGHT AGAINST DISCRIMINATION, AND RESPECT
FOR HUMAN RIGHTS IN THE WORKPLACE

The psycho-physical well-being and peace of mind of personnel

are considered as strategic factors for the Group, with the power to
contribute to the improvement of the productivity, effectiveness and
efficiency of its internal production processes. From this perspective,
the Group has several procedures and policies designed to maintain

a work environment that is always respectful of human and workers'
rights. The procedure “Management, training and education of
personnel” adopted by Bormioli Luigi S.p.A.,for example, covers all the
main aspects connected with the management of employees, the fight
against discrimination and harassment and respect for fundamental

human rights in the workplace.

The Group is doing its utmost to extend this procedure to the other
companies belonging to the group in order to align the management
of human resources and their respective training. The “Labour and
Human Rights Policy” - in line with international agreements such

as the International Charter of Human Rights, including the Universal
Declaration of Human Rights of the United Nations (UN) and the
fundamental Conventions of the International Labour Organisation
(ILO) - define the means by which the principles contained in the Code

of Ethics are to be applied.

The Group has implemented a series of actions designed to guarantee
the dissemination and respect of these principles by all of its employees.
Specific training on the management of corporate relations and the
enhancement of resources has thus been conducted and, where
necessary, periodic changes have been made in the organisation of work.
For all the companies of the Bormioli Luigi Group, the rights of
employees are guaranteed through appropriate control mechanisms
and regulatory instruments, such as collective bargaining agreements
and the Code of Ethics. An Equality Plan has also been implemented
for the Azuqueca company incorporated under Spanish law, as required
by the legislation in force. In the course of the financial year 2025,

no cases of misconduct or discrimination were recorded within all

companies in the Group.

es, which are not directly subject
to Italian law, the Bormioli Group
has adopted ad hoc Compliance
programmes, which it deems es-
sential to ensure a high degree of
effectiveness and efficiency.

BUSINESS CONTINUITY PLAN

In line with its commitment to in-
creasingly responsible manage-
ment, the Group aims to keep its

Business Continuity Plan con-
stantly updated. This tool is essen-
tial to ensure business continuity
and the ahility to respond prompt-
ly and effectively in the event of
unforeseen events or emergency
situations. The plan is regularly re-
viewed according to industry best
practice to ensure an adequate
level of preparedness and respon-
siveness.

28 5 The Organisation, Management and Control Model can be accessed from the following link: https://www.bormioliluigi.com/file/it/BORMIOLI_LUIGI-

Modello.pdf

THE CODE OF ETHICS
Determined to ensure that its busi-
ness activities are conducted in
compliance with the law and with
the principles it upholds, the Bor-
mioli Luigi Group has adopted the
Group Code of Ethics, which sets
out a series of rules of “corporate
ethics” that the Group recognises
as its own and requires its corpo-
rate bodies and employees to com-
ply with. The Code, drawn up by
the Parent Company but extended
to all Group companies, demands
that the entire organisation behave
with transparency, fairness, moral
integrity and mutual respect in all
circumstances. It also specifies
the safeguarding of rights and the
integrity of people, prohibiting dis-
crimination, abuse and conduct of-
fensive to personal dignity.

The Group’s commitment to dissem-
inating the Organisational Model
and Code of Ethics to all employees,
and to ensuring that Group staff are
aware of and trained on the subject,
is confirmed by the e-learning train-
ing courses offered to employees
also in 2025 on corporate admin-
istrative liability pursuant to Italian
Legislative Decree no. 231/2001
and the Code of Ethics. With a view
to maximising awareness and dis-
semination, this specific training
is compulsory for all new employ-
ees, interns and trainees joining the
company. Furthermore, the Bormioli
Luigi Group's Code of Ethics sets out
principles for preventing the unlaw-
ful conduct referred to in Italian Leg-
islative Decree no. 231/2001, thus
acquiring relevance also for the pur-
poses of the Model and constituting
a complementary element to it.

PREVENTION MEASURES

IN THE FIELD OF ETHICS

The Bormioli Luigi Group carries out an
evaluation of the internal control sys-
tem and implements a series of preven-
tive measures that include internal con-
formity controls and audits conducted
by the Supervisory Body (ODV).

WHISTLEBLOWING (PURSU-
ANT TO ITALIAN LEGISLATIVE
DECREE NO. 24/2023)

Through the adoption of the “My
Whistleblowing” platform®, the Group
makes available to employees, collab-
orators, consultants, self-employed
workers and any other person operat-
ing in the workplace a whistleblowing
channel to report violations of national
or European Union regulations that
damage the public interest or the
integrity of Bormioli Luigi S.p.A., as
well as violations of the Organisation,
Management and Control Model pur-
suant to Italian Legislative Decree no.
231/2001 and the Company Code of
Ethics. The procedure for reporting to
the Supervisory Body, which was up-
dated in 2023 to bring it into line with
the requirements of Italian Legislative
Decree no. 24/2023, establishes and
regulates the activities necessary for
the proper management of this chan-
nel. The violations covered by the
reporting channel concern conduct,
actions and omissions harmful to the
public interest or the integrity of the
Company, of which the Whistleblower
has become aware in the context of
their work. Within this scope fall ad-
ministrative, accounting, civil or crim-
inal offences, which can, therefore,
be reported. The Supervisory Body is
authorised to manage the reporting
channel. It submits its report to the

6 The channel is available at the following link: https:/areariservata.mygovernance.it/#!/WB/bormioli

Board of Directors on an annual basis.
In 2025, no reports were received, no
incidents of corruption were discov-
ered, nor were any sanctions applied
due to failure to comply with the
laws and regulations in environmen-
tal, corporate or social spheres.

COMPETITION LAW

By decision of 22 December 2025, the
ltalian Competition Authority (AGCM)
adopted the final decision closing the
investigation proceedings launched on
31 October 2023 against Bormioli Luigi
inrelation to an alleged infringement in
the glass wine bottle market, confirm-
ing that the grounds for intervention in
relation to the alleged infringement set
out in the decision to initiate the pro-
ceedings no longer existed.

Following the preliminary investi-
gation, the Authority found that the
evidence gathered did not provide
sufficient grounds to confirm the in-
fringement alleged at the time the in-
vestigation was launched, highlighting
in particular the weakness of the inter-
nal evidence and the absence of signif-
icant external evidence to support an
allegation of collusion. The antitrust
proceedings did not therefore reveal
any evidence sufficient to confirm the
existence of a cartel, in the form of an
agreement or concerted practice, the
object and/or effect of which was to
restrict competition.

The AGCM decided that, on the ba-
sis of the available information, there
were no longer grounds for taking ac-
tion against Bormioli Luigi in relation to
the alleged infringement set out in the
natice initiating proceedings. Already
in the investigative findings, sent on
23 Qctober 2025, no charges had
been formulated against Bormioli.
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1.3.

OUR APPROACH TO SUSTAINABILITY:
A CONSTANTLY EVOLVING PATH

To continue to improve our know-how so as to develop products that guarantee

i

or the Bormioli Luigi Group,
Fsustainability means putting

people first, excelling and
continuously exceeding the expec-
tations of our customers, undertak-
ing to protect the environment and
always acting ethically and respon-
sibly. The pillars on which the com-
pany culture - disseminated and
shared by every Bormioli employee
- is based, aim to achieve the suc-
cess of the organisation, without
ever losing sight of corporate val-
ues. On the strength of its vision,
a Sustainability Committee has
been set up, composed of repre-
sentatives from the main corporate
areas and coordinated by the CEO.
This Committee meets periodically,
setting itself the main objective of
planning and coordinating the im-
plementation of corporate sustain-
ability initiatives with the involve-
ment of the entire Organisation.

o i

SILVER | Top 15% D | Top 5%
ecwudis ecwadis

JULEDE 4
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uality, ethics, environmental protection and the safeguarding of people.

BORMIOLI'S COMMITMENT TO
EFFECTIVE AND TRANSPARENT
SUSTAINABILITY
MANAGEMENT

In order to guarantee efficient man-
agement of the aspects related to
quality and sustainability, the Group
has adopted several 1S0-certified
management systems. Further-
more, in order to measure its sus-
tainability performance against
industry practices, the Group par-
ticipates in the EcoVadis, Sedex
and Higginternational platforms.
Over the years, participation in
these platforms has enabled the
company to consolidate its sus-
tainability performance, defining
actions related to the areas of im-
provement identified. As regards
the EcoVadis questionnaire, the
Parma, Abbiategrasso, Fidenza and
Azugueca plants were awarded the
gold medalin 2025, while the Altare
plant received the silver one.

With reference to the Parma and
Abbiategrasso sites, the Bormioli
Luigi Group has been submitting

ecovadis

Sustminabiility Rating

b, "SEP 2025

ecovadis

Sustairability Aating

L MOV 2025

|

the questionnaires relating to Cli-
mate Change and Water Security
developed by the CDP - Carbon
Disclosure Project - an independ-
ent international organisation that
provides companies with a system
for measuring, detecting, manag-
ing and sharing information on cli-
mate change on a worldwide scale.

The Group actively contributes to
the achievement of the goals of
the United Nations 2030 Agen-
da for Sustainable Development
(SDGs), and Bormioli Luigi S.p.A.,
the Group's parent company, also
adheres to the ten principles of the
United Nations Global Compact
(UNGC), related to human rights,
labour, environment and anti-cor-
ruption that the company adopts in
all its policies, practices and strat-
egies.

ecovadis

Sustminabiility Rating

. JAN 2026

OUR CERTIFICATIONS AND SUSTAINABLE INITIATIVES

BORMIOLI AFTER GLASS
CERTIFIED BORMIOLI LUIGI S.PA. LUIGI ESPANA SIS ESPANA

PRODUCTION SALU.

PLANTS
PARMA | ABBIATEGRASSO | FIDENZA | ALTARE | AZUQUECA | PARMA
1S0 9001:2015
Quality
Management \/ \/
System

1SO 14001:2015
Environmental
Management
System

GHG Protocol -
Greenhouse Gas
Emissions Inventory

1SO 14067:2018
Product Carbon
Footprint

1SO 14021:2021
Self-Declared
Environmental
Claims

1S0 50001:2018
Energy Management
System

FSSC 22000 Food
Safety Management
System

1S0 45001:2018
Occupational
Health and Safety
Management
System

DIR. MID (2014/32/
EU) Measuring
Instruments
Directive

EU ETS Greenhouse

Gas Emissions \/ \/ \/
Inventory

AEO Authorised \/

Economic Operator

PLANTS THAT BORMIOLI LUIGI S.PA. BORMIOLI LUIGI
HAVE JOINED THE ESPANA S.A.U.

PLATFORM PARMA ABBIATEGRASSO FIDENZA ALTARE AZUQUECA
Ecovadis

CDP

(Climate Change)

COP (Water ___
UN Global Compact v vV |V |
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BORMIOLI'S CONTRIBUTION TO THE SDGs

The SDGs are the 17 goals approved by the United Nations as part of the 2030 Agenda, that contains the guide-
lines to help all countries contribute to global sustainable development. Achieving the objectives requires action
from all parts of society, including the business sector.

The 17 goals are, in turn, broken down into169 targets to be achieved by 2030. The Bormioli Group has selected 8
of these goals - those most closely linked to its medium- and long-term activities and commitments.

000
[

PROMOTING HEALTH AND WELL-BEING

SALUTEE

BENESSERE We prioritise the health and well-being of our employees. Therefore, we are
constantly striving to offer healthy and safe workplaces.
We also promote various welfare activities for our people, contributing to the
A 4 CRAL (employees' recreational association), the sectoral Healthcare Fund and the

internal solidarity fund, with the aim of supporting our employees in meeting their
healthcare expenses.
Ref. Chapter 4.1. A company made of people

PARITA GUARANTEEING GENDER EQUALITY

DIGENERE A specific company procedure has been drawn up to guarantee the company’s
constant commitment to eliminating discrimination in the areas of recruitment,
g hiring and career promotion, in order to offer equal opportunities to all people, at all
levels.
Ref. Chapter 4.1. A company made of people

®

EXCELLING AND EXCEEDINECUSTOMERS' EXPECTATIONS

INNOVATING PRODUCTS AND PROCESSES

IH,'.’SF,?%ONE The Group's successes are the result of a constant commitment that combines
EINFRASTRUTTURE our decades of experience with continuous innovation in production and
product development processes, a fundamental aspect for the maintenance and
development of the business.
Ref. Chapter 2.3. Poised between tradition and innovation
Ref. Chapter 3.1. The production process: responsible management of
environmental impacts

32

PROTECTING THE ENVIRONMENT

ACQUAPULITA PREVENTING WASTAGE OF WATER RESOURCES
] In order to prevent water wastage and, wherever possible, reduce consumption, the
IGRENAGO-SANTTAR Bormioli Luigi Group has installed an industrial wastewater purification and recovery

plant together with recirculation systems, thanks to which significant reductions
can be made in the use of water.

Ref. Chapter 3.4. Water resources management and protection of the subsoil

INCREASING ENERGY EFFICIENCY AND PRODUCING ENERGY FROM
RENEWABLE SOURCES AND PROMOTING ACTIONS TO COMBAT CLIMATE
CHANGE

In order to reduce electricity consumption and contribute to the fight against climate
change, we are tirelessly committed to researching the latest technologies, in an
effort to increase the energy efficiency of our production processes, while reducing
our energy consumption and carbon footprint.

Along-term project to update the plants in order to improve the energy efficiency of

13 LOTTA GONTRO the production processes is underway.
ILCAMBIAMENTO
CLIATEO Ref. Chapter 3.1. The production process: responsible management of
@ environmental impacts
Ref. Chapter 3.2. Monitoring and control of energy consumption and emissions

CONSUMOE GUARANTEEING SUSTAINABLE PRODUCTION MODELS

1 PRODUZIONE Our environmental policy and I1SO 14001 certification represent the embodiment of
RESPONSABILI the Company'’s vision, which is focused on continuous improvement in the levels of

energy and water consumption, emissions, waste recycling and circular economy, in
m order to contribute to the promotion of a sustainable production model.
Ref. Chapter 3.1. The production process: responsible management of
environmental impacts
Ref. Chapter 3.4. Water resources management and protection of the subsoil

ACTING ETHICALLY AND RESPONSIBLY

T — INCREASING SUSTAINABLE EMPLOYMENT AND CREATING SHARED VALUE

ECRESCITA We believe in the creation of economic value in the long term and aim at the growth

ECONOMICA of the company in order to create value also for the territory in which we operate.
M We favour long-lasting relationships with our employees, we do our utmost to insert
"' young talented people in the organisation and strive to guarantee advantageous

contractual conditions.
Ref. Chapter 1.1. A constantly evolving Group
Ref. Chapter 4.1. A company made of people
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LISTENING AND RESPONDING TO THE REQUESTS

OF OUR STAKEHOLDERS
The Group decided to draw up this Sustainability Report, with the aim of increasingly improving its .‘

transparency towards all its stakeholders. The initial phase of this process involved a survey of the
main stakeholders of the Group, followed by the identification of the 10 categories of stakeholders most

important for the company business. In the normal course of its activities, the Group promotes the
implementation of initiatives for involvement and interaction with its stakeholders, maintaining relations
based on the principles of listening, transparency and cooperation. The issues that arise in the course
of these engagement activities are reviewed by the relevant corporate functions and, if deemed to be of
significant importance, they are brought to the attention of top management. .

@

END
CONSUMERS

oo

SUPPLIERS

CATEGORIES - ol
a e . A \

STAKEHOLDERS SHAREHOLDERS : T MR : -

O
rty
TRADE
UNIONS

a6

LEGISLATORS, TAX
AUTHORITIES AND
REGULATORY BODIES
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SUSTAINABILITY REPORT 2025

INVOLVEMENT OF THE
M MATERIAL TOPIC IMPACTS GROUP

MATERIALITY ANALYSIS
Generation of direct and indirect GHG emissions
. o . . . . . Caused by the Group
In order to decide upon the layout and content of the Sustainability Report, in keeping with the requirements established (Scope 1 and 2)
. o o i . Energy consumption and ;
by the GRI Standards, the Group updated its materiality analysis in 2022 for the purpose of identifying the issues that have 1 procufemem and climate Generation of indirect GHG emissions (Scope 3) Zgrnlrf;écuflgze Group
amajor influence on the evaluations and decisions of its stakeholders and primary importance in terms of economic, change’ : ——
social and environmental impact, including human rights. Since the context of the Group has not changed significantly, Polluting em'SS'or"S into the atmosphere Caused by the Group
the analysis carried out using the following methodological approach is still considered valid. This analysis, concerning Energy consumption Caused by the Group
the management of sustainability issues, has been approved by members of the company’s management team. Non-compliance with laws, regulations and standards | Caused by the Group
‘ . Unethical business conduct Caused by the Group
2 Business ch'cs Tax affairs Caused by the Group
and compliance
Anti-competitive behaviour and monopoly practices | Caused by the Group
UNDERSTANDING OF THE CONTEXT Protecting the health of product users Caused by the Group
The Group's activities, business relationships and sustainability environment were analysed. 3 E}[C;fésslloolaegdevaopmeﬂt Training and growth of the workers Caused by the Group
Stakeholder categories were updated in order to identify those who exert the most influence POy : — — —
or are most influenced by the Group. 4 Employment protection Negative impacts on employee satisfaction and motivation | Caused by the Group
5 Water resources managemgnt Use and contamination of the water resource Caused by the Group
and protection of the subsoil
6 Occupational health and safety | Accidents in the workplace Caused by the Group
IDENTIFICATION OF THE IMPACTS ; ]\C/Zie!tgiigi%ggseg}pégsle&;nedm Eoor| working c?nditions f;nd \Al/lases gausej Ey t:e Group
Next, the current and potential positive and negative impacts that the Bormioli Luigi Group : —— mployee satistaction and we-being aused by e SToup
could generate, through its activities on the economy, the environment, and people, including 8 g}[ﬁfg and distribution Generation and distribution of economic value Caused by the Group
impacts on their human rights, were identified. With respect to the identified negative impacts, . N
. . . . . : Customer and end-consumer | Reduction in customer and end-user satisfaction Caused by the Group
the extent of the Group's involvement in them was considered, with a view to understanding 9 satisfaction
the degree of responsibility. There are two defined levels of involvement for the Group: either and quality of the products® | Reduction in the quality of the products made Caused by the Group
it directly causes the impact through its own activities or it contributes to the impact through 10 Promotion of diversity and Discrimination and non-inclusive practices in the Caused by the Group
activities that lead to, facilitate, or incentivise another entity to cause it. equal opportunities workplace
11 Innovation of production Technological innovation of processes and products | Caused by the Group
processes
12 Trade union relations Relations with social partners Caused by the Group
ASSESSMENT OF THE SIGNIFICANCE OF IMPACTS _ Violation of human rights in the supply chain To which the Group
. } 13 Responsible management contributes
The assessment of each impact was carried out by Group Management. of the supply chain Nedative emvironmental imoasts related o suapiers | T© Which the Group
The latter was required to assess the severity and likelihood of occurrence of the positive g P uppr contributes
and negative impacts that were previously identified, and which the Group's business could R&D, product eco-design and Caused by the Group;
give rise to. 14 the propensity towards a Circularity of the products to wh.ich the Group
circular economy contributes
‘ ‘ Local development and community relations Caused by the Group
15 Attention to impacts . ,
on the local community® Netga?ve impacts on the community generated by the | .. by the Group
activities
PRIORITISATION OF THE IMPACTS , . - .
. . . — o . . 16 Responsible communication | Misleading communications to customers and end users | Caused by the Group
Following the evaluations gathered, the impacts were prioritised taking into consideration :
the votes cast, and those found to be significant were divided into material topics. A total of 17 E?gf%igg security Cybersecurity and privacy breaches Caused by the Group
19| matenal]:[oEms re;ulte? frodm th'; proc.ess Conﬂrrln.mg - compared todpzSt c’;\]nalyses ) thz 18 Sustainable packaging Use of raw materials for packaging Caused by the Group
relevance of the topics related to the environmental impacts generated by the Group an 19 Waste management Generation of waste Caused by the Group

also introducing the issue of "sustainable packaging." The 19 issues and impacts assessed

7 The topic also includes "Impacts of transport and logistics” deemed material in 2021.

8 This material topic encompasses the following themes that were deemed to be material in 2021: "Quality and safety of products and related raw materials” and "Cus-
tomer and end-consumer satisfaction”.
9 The topic includes the following 2021 themes: “Attention to impacts on the local community” and Noise pollution”

as most relevant to the Group are listed below in order of importance:
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OUR OBJECTIVES

Standardisation of the LCA
calculation method according
to IS0 14067 for Product
Carbon Footprint

Development of a method for
analysing the recyclability

of decorated products in
accordance with FEVE
(European Container Glass
Federation)

Sharing the General
Purchasing Procedure - which
incorporates the collection of
ESG-related information and
the signing of the Code of
Conduct for Suppliers - with
all suppliers of the Bormioli
Luigi Group

OUR ACTIONS

b 2024 ) 2025 ) 2026 @ 2027 ) 2028 4

Research and development of

raw materials and innovative

decoration processes aimed Y > - -
at improving efficiency and/
or creating new aesthetic

or functional value in the
product.

Research and Development of
new formulations for the glass
matrix (Lion Glass)

o
o

Development and restyling of
articles to make them lighter,
more easily recyclable and
with a longer life cycle

o
o

Back to glass: designing
shapes that can replace
commercial articles currently
produced in other single-use
materials

o
o

Research into alternative
materials in order to reduce
the plastic used in packaging
for the Beauty Business Unit

o
o

Recurring Continuous Achieved Future
objective/action @ activity objective/action objective/action

underway




2.7,

Our expertise is expressed in the transparency of our glass, its shaping and
decoration, in the integration of complex technologies and in the high quality

of execution.

he quality of the production
processes throughout the
value chain has always been
an indispensable element for the
satisfaction of our customers. The
Group strives to keep in line with and
abreast of the highest production
and process standards.

This quality-focused business mod-
el results in the implementation of
key certifications for the sectors
in which the Company operates,
particularly in the areas of Quality,
Safety, the Environment and Energy
(for further details, please refer to
the box "Our certifications and sus-
tainable initiatives”).

1S0 9001:2015 certification of the
Quality Management System has
been implemented across all pro-
duction sites of the Group™. The
After Glass decoration facilities in
Parma and Azuqueca (Spain) are
also certified for the design, de-

velopment and implementation of
secondary processing and decora-
tion of glassware for the perfumery
and cosmetics sectors. The Man-
agement’'s commitment has been
formalised in the Quality Policy,
which sets out the Organisation’s in-
tention to achieve its predetermined
Quality and Customer Satisfaction
objectives through the deployment
of adequate human, professional, in-
strumental and financial resources.

of our glass production sites
certified according to standard
UNIEN IS0 9001: 2015

The Group's focus is on ensuring
maximum performance and the op-
timisation of business processes,

during both the design and the pro-
duction phases. The conformity of
processes and products is constant-
ly monitored at all of the Group's
plants. Continuous process checks
and inspections on the product en-
sure that the technical, dimensional,
aesthetic and functional specifica-
tions are always met for every batch
of finished product, in line with cus-
tomer and market requirements.
One of the Group's priority goals
is to meet the needs and expecta-
tions of its stakeholders by keeping
a close eye on product conformity in
relation to customer specifications,
adherence to applicable regulations,
and the Group's positioning within
the market sectors in which it oper-
ates. Customer satisfaction is also
measured and monitored through
an analysis of feedback received,
audit results and trends in customer
loyalty and turnover.

40 10 In this Report, the term Group glass production sites refers to the following Companies: Bormioli Luigi S.p.A. (with offices in Parma, Abbiategrasso,
Fidenza and Altare) and Bormioli Luigi Espaa S.A.U. (with registered office in Azuqueca).

GOOD MANUFACTURING PRACTICES

The Company promotes and ensures compliance with
Good Manufacturing Practices (GMP) across all the
Group’s production plants and decoration facilities,
guaranteeing conformity with the main international
regulations on the safety and hygiene of containers and
on food contact compliance.

OUR PRODUCTS: SAFE AND COMPLIANT

By complying with both the European regulations laid
down for the sector and the cross-cutting rules on the
composition of its products, that guarantee the absence
of dangerous substances, the Group glass manufacturing
companies commit themselves to safeguarding
consumer health.

Our products are regularly tested in our own laboratories
and at accredited testing centres to confirm that they
comply with the European and international regulations

The Company carries out annual internal audits to ensure
compliance with the relevant certifications and Good
Manufacturing Practices. Critical suppliers are audited
annually as part of a structured plan to verify supply
chain compliance.

governing the placing of our products on the market.

On 13 December 2024, Regulation (EU) 2023/988 on
general product safety came into force, for which an
internal compliance procedure has been put in place.
The Company has specific procedures in place to ensure
traceability and to handle complaints from customers
and consumers.

No cases of non-compliance with these regulations were
recorded in the three-year period 2023-2025.




OUR VALUE CHAIN
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OUR BRANDS OF EXCELLENCE

The Bormioli Luigi Group creates innovative collections with different types of glass, both for perfume and cosmetic
containers and for applications for the home, the food industry and catering, which have become veritable icons
thanks to their quality and functionality.
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Continuous research and innovation, cutting-edge materials, creativity,
taste and absolute elegance in design are the distinguishing features of
a high-end tableware range. Luigi Bormioli is acknowledged as being the
designer of glass, the embodiment of Italian-made products throughout
the world, which it has always produced while conforming to the highest
standards of quality and design content.

A collection that offers a wide range of professional products, the fruit
of technical research, sensory analysis and scientific studies on shapes,
sizes, materials and innovative treatments. As a result, a wide variety

of ultra-high-precision instruments has been produced, dedicated to the
world of wine tasting and blending. All Accademia Luigi Bormioli items
are made of SON.hyx® High-Tech Blown Superior Crystal Glass: the Pb
(Lead), Hg (Mercury), Cr (Chromium) (VI) and Cd (Cadmium) contents
meet the threshold value of 100 ppm. The stems of goblets undergo
Titanium Reinforced® permanent anti-abrasion treatment, which
increases their resistance to breakage, guaranteeing longer service life.

A patented collection designed for food preservation, which caters for the
various preservation techniques needed for different recipes (vacuum-
packed, pickled in vinegar/salted, pickled in brine, etc.). All containers
have glass tops that can be easily detached from the container and

from the stainless steel closing mechanism to facilitate use, even in the
microwave and dishwasher. Their attractive design makes them also
suitable for table service.

45



, ‘ : , Qorlos; V»“le/ . TR o
Wide range of elegant, highly functional mouth-blown articles for food s S (o) Iconic, versatile, airtight jar since the early 1960s, Fido is perfect for
and beverage service. All the products are made of borosilicate glass, /(; y //‘ & preserving food, serving and decorating the table.
an exclusive material that is highly resistant to temperature changes, With their unmistakably vintage look, the products come in a wide
and characterised by a double wall thanks to which the contents are

e

Bormioli
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thermally insulated. As a result, the liquid or food inside is kept at the
right temperature for perfect tasting. The refined but essential shapes are
in line with the latest trends in home decor.

The brand stands out for its broad selection of stemware, tumblers,
plates and accessories in glass offering a true experience at the table
with style and personality.

A brand appreciated at international level, both by consumers and
catering professionals.

A brand symbol of home-canning and Made-in-Italy quality, which now
Proposes new sizes to suit new usage requirements while continuing to
guarantee healthful, simple, safe food preservation. Our glass containers
are safe, hygienic and recyclable, provided they are disposed of and
processed correctly.

variety of sizes for different uses and have now acquired a decidedly
contemporary style. Our glass containers are safe, hygienic and
recyclable, provided they are disposed of and processed correctly. In
2021, Fido was awarded the prestigious Historical Trademark of national
interest. An achievement that testifies to the value and excellence of the
brand.

For over forty years, this brand has been combining qualities like
airtightness, multi-functionality (fridge, freezer, microwave, traditional
oven) and design in a single food-preserving container. The range is
continually evolving, since the aim is to meet every modern food-storage
requirement: from fridge to table, but also for takeaway and food delivery
services. Our glass containers are safe, hygienic and recyclable, provided
they are disposed of and processed correctly.

A collection created for the Communal Catering. Versatile, functional,
perfectly compatible with the meal distribution systems and compliant
with the international regulations. The material used is food-grade,
porosity-free “Durable & Secure” glass, which is also free from lead and
other heavy metals, thus guaranteeing total hygiene throughout the entire
life of the product. Careware also possesses high impact and thermal
shock resistance, is long-lasting, dishwasher-safe and suitable for use in
microwave ovens.
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2.2.

Customer satisfaction and the safety of the End Consumer are the Group’s
priority. This versatile, reusable glass meets the needs and demands of all

Customers.

THE IMPORTANCE
OF RESPONSIBLE
COMMUNICATION

mong the Bormioli Luigi

Group’s main goals is that

of responsible communi-
cation towards all the stakehold-
ers with which it has established
a relationship of mutual trust
that transcends the mere regula-
tions governing the sector. This
commitment is confirmed by the
fairness and transparency of its
actions and the characteristics
of its products, which enable its
customers to make judicious, in-
formed decisions.
The Bormioli Luigi Group's strong
commitment is borne out by the
fact that in 2025 there were no
cases of non-compliance with reg-
ulations and/or with self-regulato-
ry codes on product information
and labelling and on marketing
communications, advertising, pro-
motion and sponsorship.
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Thanks to its versatility,
glass can be made into
products of infinite shapes
and colours. Thanks to the
Group'’s ongoing commitment
to innovation, it can produce
ever lighter bottles and jars.

When properly used,
glass is an optimal material
to ensure food safety during

preservation: it does not
absorb or release odours or
substances, it preserves the
vitamin content, taste and
freshness of food without
additives being required.

GLASS AS THE FOUNDATION
FOR CUSTOMER
SATISFACTION AND THE
SAFETY OF END CONSUMERS
In addition to its transparency,
chemical inertia and impermea-
bility to liquids and gases, glass
stands out for numerous positive
qualities, also in terms of sustain-
ability and safety, which meet the
myriad demands of our Custom-
ers:

1. Safe material for the
packaging of food, beverages,
cosmetics and medicines
By preventing microbes and
bacteria from entering, it pro-
tects the contents from the
risk of infection. Glass can
withstand pasteurisation and
sterilisation processes, thereby
becoming a safe and sterile re-
ceptacle.

2. Reusable and recyclable
Thanks to its intrinsic proper-
ties, glass can be recycled and
reused without losing any of its

transparency, purity or quality.
Glass therefore falls within a cir-
cular economy approach, since
once it has been produced, used
and collected, it can, following
a treatment process, be reintro-
duced into production cycles.

3. The advantages of glass cullet
The use of glass cullet that has
been properly collected through
separate waste collection and
suitably processed makes it
possible to limit greenhouse gas
(GHG) emissions, save energy
and reduce the quantities of new
raw materials required, com-
pared with the use of exclusively
virgin raw materials.

4. Excellent for packaging
Being reusable and recyclable,
when properly processed and
disposed of, glass is a valid,
sustainable alternative to sin-
gle-use containers. The qualities
of glass are confirmed by FEVE™
(European Federation of glass
packaging makers), which de-
fines it as one of the safest ma-
terials for packaging, due to its
ability to preserve the integrity
of food and protect it from con-
tamination from chemical sub-
stances contained in packaging
produced with other materials.

5. Design
Enhances the characteristics
and the value of the product con-
tained inside it.

11 https:/feve.org/glass-safest-food-contact-material/

CARING FOR HEALTH AND THE
ENVIRONMENT

All plastic accessories in our prod-
uct range are formulated without
Bisphenol A (BPA), a chemical that
has been used worldwide since
the 1960s in the production of the
polycarbonate plastics designed
for food containers. This substance
is, to date, identified as an human
endocrine disruptor and toxic to
reproduction’. In addition to glass
production, the Group offers its
customers decoration  solutions
crafted at its decoration plants in
ltaly, France and Spain. Among
the initiatives undertaken in recent
years, there are new techniques
and improvements that enable the
Group to meet the increasingly de-
manding needs of its customers.

Coloured products in the Glass-
ware and Beauty range undergo
a lacquering process using only
organic, BPA-free, food-safe and
environmentally-friendly colours.
On the subject of hazardous sub-
stances, it should be noted that
the After Glass Parma and After
Glass Fidenza plants no longer use
substances classified as H340-
H350-H360, SVHC substances
and lead ceramic raw materials,
thanks to their complete replace-
ment with lead-free equivalents. In
addition, actions have been put in
place to protect operators in order
to reduce and - where possible -
eliminate all substances suspect-
ed of having negative impacts. Fi-
nally, blacklists of customers are
respected.

2023 12.1% 87.9%
2024 11.8% 88.2%
2025 7.9% 92.1%

12 EFSA (European Food Safety Authority) source: https://www.efsa.europa.eu/it/topics/topic/bisphenol
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Thanks to decades of experience, investment in research and development and
an unflagging desire to improve, we continue to create ever more innovative |
solutions each year i ‘ '
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n addition to a rich history based
on tradition, Bormioli products
are also imbued with deep pas-

sion and continuous developments,
prompted by market innovations

craftsmanship, the Group is able to
combine glass, design and inno-
vation in a unique, quality product,
thereby satisfying the wide and var-
ied needs of its customers.

new aesthetic and functional solu-
tions capable of anticipating market
trends.

Until now, product innovation activi-
ties have been managed by the two

L
and demands. Thanks to ourteams ~ Our Research & Development de-  business units: Beauty and Glass- i
of specialists, whose strength liesin ~ partment is constantly strivingto ~ ware. 5
experience, technical expertise and  create value by always developing . |
!' -4 P
“y
OUR TWO BUSINESS UNITS e
. -
BEAUTY PRODUCTS ¥ :

Research and development in this field is focused on the study of new techniques for
manufacturing bottles that are increasingly more advanced and sophisticated in terms of shape, _
weight and processing, through creative and elegant solutions and customisations. ! i
Moreover, in order to obtain innovative products, minimising defects and constantly increasing ? ;
production efficiency, the R&D department conducts studies on the mixes, on the materials of the N A N ‘('nl ! ;h W
moulds and on the forming machines, in collaboration with Universities, Research Centres and the 1 . ' s {
TN \ —
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Experimental Station for Glass (SSV) in Murano.

GLASSWARE PRODUCTS -

The main research and development topics in the innovation of Glassware concern both the search
for alternative packaging materials and, from the perspective of the circular economy, the ongoing
search for sophisticated and innovative shapes for specific uses, increasingly lightweight products,
and surface treatments that enhance the glass’s resistance to impact and thermal shock.




SUSTAINABILITY THROUGH INNOVATION:
THE CIRCULAR ECONOMY AND THE 5RS

Rethinking all our
production systems,
materials used and
products generated
for innovative,
cutting-edge solutions

Designing products
made with fewer
easily separable

components thereby
facilitating recycling

Despite the great potential of glass,
Bormioli Luigi Group is aware of the
environmental impacts inherent to
its sector. In fact, due to the high
temperatures required to melt raw
materials, glass production is an
energy-intensive activity that gen-
erates emissions, mainly CO, and
NO,. In recent years, the Group
has become increasingly commit-
ted to sustainable manufacturing,
limiting consumption and waste
of resources by developing a stra-
tegic programme to integrate en-
vironmental responsibility into its
business model. The strategy that
inspires the Group in its business
model, in the improvement of pro-
cesses and development of innova-
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Our choices are unwaveringly
informed by respect for the
environment, for human life

and for the future.

tive and sustainable products can
be summed up in the principle of
the 5Rs - Rethink, Reduce, Reuse,
Recycle, Respect. At the heart of
the Group’s strategy is the inspiring
concept of a modern circular econ-
omy that can ensure a sustainable
growth system in which the word
“waste” becomes synonymous with
‘resource”. In this perspective, glass
proves to be a very valuable mate-
rial. In fact, since with recycling it
retains its inherent mechanical and
optical properties, without degra-
dation of its structure or the need
to add new raw materials, it turns
out to be 100% recyclable, if prop-
erly processed and disposed of. As
a result, thanks to the recycling of

Reducing the

weight of products,
the number of
accessories and

the raw materials
required by using
PCR (Post-Consumer
Recycled) glass

Moving beyond
single-use products
and towards
products with
multiple functions
and a long life
cycle, through the
production of more
resistant glass

glass, there is a significant reduction
in the consumption of virgin raw ma-
terials. In line with these principles,
the Group has launched initiatives
aimed at aligning with the future
requirements of the new Packaging
and Packaging Waste Regulation
(PPWR), applicable from 12 August
2026. These include the develop-
ment of a methodology for reusing
thermoformed plastic - a type of
packaging widely employed within
the Beauty Business Unit, allowing it
to be reused for a few cycles before
deterioration occurs. Continuous in-
novation has always motivated the
Group to launch new projects and
to seek solutions able to improve
the performance and efficiency of

NEW GLASS FORMULATIONS: LIONGLASS

The Group has consolidated its prestigious strategic partnership with Penn State University for the development of
LionGlass, an innovative sustainability-oriented glass composition that redefines glass art standards.

Thanks to a collaboration that has enthusiastically reached its second year, it has been demonstrated that it is
possible to overcome the limitations of traditional soda-lime glass through a carbonate-free blend, whose melting

eliminates CO, emissions from raw materials.

This technological revolution translates into energy efficiency: LionGlass melts at temperatures up to 400°C lower
than conventional standards, allowing for a reduction in fuel consumption and emissions as well as an increase in
furnace life. The success of the pilot tests conducted in Murano, during which over 150 glasses were successfully
produced using semi-automatic techniques, confirmed the potential of this technology and its perfect compatibility

with the Group’s high-quality standards.

As the refinement of the chemical composition to further optimize the workability and durability of the material
continues, LionGlass emerges as the ideal solution to answer the increasingly demanding questions of the most

prestigious cosmetics brands.

its products and processes. This is
demonstrated by the continuously
increasing number of national and
international patents owned by the
company. As of 31 December 2025,
the Group holds a total of of 51 pat-
ents. To date, innovation has been
guided by the theme of sustainabil-
ity, and has involved both product
and process innovation projects.
This is demonstrated by the fact that
the latest patents filed were almost
all related to sustainability issues.
From the earliest stages of product
design to its application in produc-
tion processes, special attention is
paid to environmental impacts. It is
precisely thanks to an integrated and
systemic approach that, over time, it

has been possible to reduce certain
formulation aids - resulting in lower
emissions of certain pollutants such
as SOx and NOx - and to introduce
the use of Post-Consumer Recycled
(PCR) glass, while maintaining high
quality standards. Moreover, the
Group is investing in new sustaina-
ble approaches and has established
an important official partnership
with Penn State University to car-
ry out research and development
activities aimed at scaling-up, pro-
ducing and ultimately marketing
a completely new type of glass
calledLionGlass. Currently under
study, this innovation represents a
new family of products that offers an
alternative to sodium-calcium sili-
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cate glass and it is characterised by
greater impact resistance and lower
carbon-dioxide (CO,) emissions and
energy consumption compared with
standard glass.

Through a continuous dialogue with
its clientele, and thanks to the con-
tinuous development of essential
technical expertise, the Bormioli Lui-
gi Group constantly strives to raise
the awareness of its stakeholders
regarding the benefits of glass and
devising sustainable products that
can minimise and mitigate environ-
mental impacts, without forgetting
to preserve the aesthetic value of the
product, which has always been an
added value for the Group.
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OUR PRODUCTS .
INCREASINGLY INNOVATIVE

Together with our partners, we are committed to driving progress and innovation in the field of packaging for
perfumery and cosmetics. With this in mind, thanks to an innovative technigue, we have replaced traditional

information leaflets with digital solutions (QR codes) and durable screen-printed labels, thereby reducing
the waste associated with them without compromising on design.
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ECOLINE SOLUTIONS FOR STRONGER GLASS
EcoLine stems from the Bormioli Luigi Group's desire to create a line of The strong market trend towards developing lightweight products inevita-
ultralightweight, more conscious glass packaging. This product range is bly leads, from a technical standpoint, to ever-thinner glass, and therefore

to potential risks of the packaging becoming more fragile when subjected
to specific stresses such as impacts and falls.

Against this backdrop of a growing trend towards new, lightweight designs,
Bormioli Luigi has invested energy and resources in developing potential
technical solutions to strengthen the bottle, drawing on its extensive expe-
rience in the homeware sector where, for example, it has held the Titanium

smaller and lighter, thanks to reduced use of raw materials and the incor-
poration of post-consumer recycled (PCR) glass into its composition. Since
2023, the Ecoline range has been expanded to include new capacities and
shapes. In addition to the EcoLine range, the Group supports its brands
in the design and manufacture of bespoke lightweight glass bottles, as
well as in the process of making existing designs lighter.

4
)
e
1 Reinforced patent for many years.
This study has given rise to a wide range of technical solutions that are cur-
rently being developed or launched on the market. The range extends from
@ ‘ hot and cold in-line treatments to invisible functional coatings, from surface
eCO ine tempering processes to patented decorative solutions such as SafeGlass.

The Bormioli Luigi Group therefore offers a wide range of solutions to pro-
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tect the product and increase its durability, guaranteeing that the packaging,
although lighter in weight, still retains all its stress-resistance properties.

Jar 50 ml
Pot 50 ml

Laura Jar 50 ml
Pot Laura 50 m|

-40% :

External volume .
Volume extérieur '

(o)
-58%
Glass weight
Poids de verre )
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Patent
102020000021751
102021000002693
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UV PROTECTION

The idea for this innovative proposal stems from the need to create the
right solution for modern creams and fragrances, which contain natural
formulas that are more unstable when exposed to sunlight.

Thanks to its R&D, the Group is able to offer two different anti-UV solu-
tions: through lacquering or by means of a specific glass composition (a
patented solution). Both are manufactured without the use of heavy metals
= in this way the product’s recyclability is not compromised while the qual-
ity of the glass is preserved. These solutions are also compatible with the
use of PCR glass, which retains its aesthetic and is infinitely decoratable.
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INTERCHANGEABLE Patent
NECKS 102020000025327

The power of this patented solution starts with the design: thanks to inno-
vative customisation of the mould, different neck patterns can be created.
The same bottle can therefore be adapted and transformed into different
models through modifications ranging from neck dimensions to the choice
of a threaded or crimp finish. This process makes it possible to reduce the
number of mould sets, thereby lowering both costs and the amount of raw
materials used.

ONE BOTTLE, ANY NECK

Moulding innovation allowing interchanging of the necks
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INSIDE

‘YEARS

INSIDE

INSIDE, a coating applied to the hottle’s internal surface which highlights
the thickness of the glass, creating a 3D effect. Introduced in 2014, this
lacquering technique is now a distinctive aesthetic signature of the Group.
Compatible with traditional decorations such as screen printing, hot stamp-
ing and exterior lacquering, INSIDE also offers the possibility of integrating
designs or etchings via dedicated laser technology.

With a view to reducing the amount of raw materials used, internal lacquer-
ing helps prevent paint wastage, unlike traditional external lacquering. In
this way, it is possible to minimise the amount of paint used, achieving a
translucent effect.

The characteristics of the innovative raw material (water base), the ab-
sence of heavy metals, PCR glass-compatible technology, and guaranteed
recyclability for decorated products provide added value.

INSIDE-MIRROR

Created with the same chemical and mechanical characteristics as the
classic version of INSIDE, this solution displays a new metallic decoration
technique. The Inside-Mirror coating applied to the internal surface of the
glass bottle or jar creates a brilliant mirror effect (gold, silver or any shade
with covering capacity) to the volume of the glass, enhancing its reflections
and shapes.

SPUTTERING

This technique uses vacuum deposition to apply metal particles onto the
glass, allowing the product to be coated - in a highly detailed and uniform
manner - with an extremely thin layer, resulting in a shiny mirror effect. The
sputtering process involves three macro-phases, each carried out on an ad
hoc production line to guarantee the high quality that customers demand.

dL

Patent
102020000017410

REVERRE

The Group's commitment to the circular economy is embodied in REVERRE,
the jar with a 100% glass cuve, designed to be refillable.

It has a modular design, consisting of a glass outer shell and customisable
inner refills, which are held securely in place by a fine plastic ring designed
not to hinder the product’s recyclability, allowing for the immediate sepa-
ration of materials. This solution is protected by a Bormioli Luigi patent.
Furthermore, REVERRE is made from lightweight glass and contains 15%
of PCR to reduce the use of virgin raw materials.

The jar is completed by a customisable lid which, like the ring, can be sup-
plied in a 100% biodegradable version.
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THE CHARACTERISTICS OF OUR PRODUCTS
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SAFEGLASS 10201?35‘21“;17093

SAFEGLASS is a special protective lacquer designed to reinforce glass bot-
tles, increasing their impact resistance by up to 40%. As well as acting
as a shield, this solution guarantees maximum safety by containing any
fragments in the event of breakage. Thanks to its mechanical properties,
SAFEGLASS makes it possible to extend the use of glass to sectors tradi-
tionally reserved for plastic. Since this coating does not affect the material’s
recyclahility, SAFEGLASS is an excellent choice for the circular economy.

SWING

SWING

As part of its eco-design strategy, the Bormioli Luigi Group is expanding its
make-up collection with Swing, an innovative lipstick made entirely from
lightweight glass that combines luxury with environmental responsibility,
by reducing the use of virgin raw materials. Swing has been designed with
circularity in mind: the refill system allows for prolonged reuse, whilst the
structure is designed to enable the components to be easily separated at
the end of its life. The ring is removable and customisable, and can be
made from recycled material. Swing embodies the perfect balance of tech-
nical innovation, luxury design and responsible resource management.
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SUSTAINABILITY REPORT 2025

LIFE CYCLE ASSESSMENT

In 2021, Bormioli Luigi S.p.A. developed a customised system for calcu-
lating the environmental footprint of the entire life cycle (cradle-to-gate)
of all its products, for the main purpose of facilitating the decision-mak-
ing process. This system was extended to all decorating technologies
and, consequently, to decorated items in the course of 2022.

The tool allows product design to be optimised for better environmental
performance and also provides customers with a criterion for assessing
and comparing different possible designs for their items. This LCA tool
was developed taking into account all the process parameters for glass
production and decoration. Despite the sensitivity of the results of the LCA
analysis to the input parameters, which makes it difficult to compare with
other analyses performed, the methodology applied by the tool complies
with the 1ISO 14040:2016 and ISO 14044:2016 guidelines. In addition, the
update of the process activity data, carried out during 2024, resulted in a
marked improvement in the reliability of the calculation method.

DRINKWARE

TOP CLASS SQUARE - STYLISH AND ELEGANT
SIMPLICITY

In December 2025, Bormioli Luigi S.p.A. obtained certification of its
methodology in accordance with the ISO 14067 standard for Product Car-

Footprint. i :
bon Footprint The Top Class Square collection was designed to offer a range of tumblers

with geometric, clean, minimalist and contemporary shapes.

The brilliance and transparency of the Son.hyx Superior Crystal Glass
preserve the true, vivid colour of the contents, making the collection ideal
for serving any type of beverage. The collection uses a smaller amount
of glass thanks to its perfect distribution over the walls and its ultra-thin
thicknesses. This reduces the consumption of resources while ensuring
excellent product functionality and lowering overall weight.

STRIA - DYNAMIC MOVING COLOUR:
EACH PIECE IS UNIQUE

In the new Stria collection, minimalist, essential and elegant forms are en-
hanced by a distinctive blue feature, with colour incorporated into the glass
mass, recalling ancient decorative technigues while combining modernity
with artisanal craftsmanship. The dynamic, flowing striation gives each
individual piece its own unique character. The range, comprising two glass
capacities (50 cl and 35.5 cl) and a matching carafe, is designed to ensure
the uniqueness of each piece: the intensity and distribution of the colour
create subtle variations in hue and shape, making each item one of a kind.
Stria glasses feature Secure Edge technology, a thermal hardening pro-
cess applied to the rim that doubles its impact resistance compared with
untreated rims. The result is greater durability, with fewer breakages dur-
ing use and a consequent reduction in the need for replacements. A prod-
uct that combines distinctive design with technical performance, helping
extend the life cycle of items and reduce waste, in line with a vision of
responsible development.
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ITALIAN HERITAGE - AN EVOCATIVE TEXTURE
ROOTED IN ITALIAN TRADITION

The new Italian Heritage collection pays homage to Italian tradition: thanks
to its rich glasswork, inspired by the refined decorations of Renaissance
majolica, each piece radiates an extraordinary brilliance. Containers that
are not only functional, but true works of art for the table.

Developed in response to the need for environmental sustainability, the col-
lection is designed primarily for the storage of filtered and tap water, both
in domestic and commercial settings (bars, restaurants and catering). It
actively contributes to reducing single-use plastic consumption, by pro-
moting the use of 100% recyclable glass and supporting circular economy
objectives.

The collection comprises two bottle sizes — which are also ideal for serving
sparkling water - a carafe, an oil cruet and a set of glasses. All products
are sold in cardboard packaging, in line with the company's aim to drasti-
cally reduce the use of plastic in packaging.

The Italian Heritage collection embodies the company’s commitment to
high-quality products that combine design, tradition and environmental
responsibility.

PACKAGING SOLUTIONS

e —

-

In line with its 5R strategy, the Group pays particular attention to the choice
of packaging materials.
The packaging design departments, working in cooperation with the sales
teams who gather requirements and input from customers, work to develop
and propose new packaging solutions, while verifying their costs, technical
feasibility and the resources required.
For the Glassware Business Unit, packaging design is carried out with care-
ful consideration of space utilisation, minimising pack sizes and optimising
pallet space to maximise the efficiency of logistics operations such as stor-
age and transportation.
Packaging is also used that consists mostly of cardboard, with preference
given to recycled paper and single-material solutions to facilitate recycling.
Furthermore, efforts are being made to reduce the number of packaging
components in order to avoid waste due to discrepancies in stock levels
between the various components once production is complete.
In the Beauty Business Unit, the trend initiated in previous years of gradual-
ly extending the use of pallet-wrapping technology continues. This technol-
ogy enables a greater reduction in plastic weight compared with traditional
techniques, such as heat-shrink wrapping. Studies aimed at reducing the
thickness of stretch plastic film are also continuing. These choices lead to
a reduction in the use of plastic and natural gas, and to increased operator
safety.
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2.4

We pursue responsible sourcing practices through an ongoing commitment
to sourcing sustainable raw materials while respecting human rights and the
workers in our supply chain.

SUPPLIER SELECTION

n order to raise awareness among

its suppliers about the importance

of choosing increasingly sustain-
able materials, the Group has for
some years now been conducting
an evaluation and screening pro-
cess.
As part of this process, the sup-
plier is provided with the Group's
Code of Conduct for Suppliers
and a specific Declaration of Com-
mitment, which the supplier is re-
quired to sign, confirming that it

has reviewed them, understands
their contents and undertakes to
comply with the related principles.
The supplier is also required to sign
the General Terms and Conditions
of Purchase, which make explicit
reference to the Code of Ethics and
the Organisation, Management and
Control Model adopted by the Com-
pany.

Furthermore, and also with a view
to being able to guarantee its
stakeholders the high quality of
the raw materials used and of the

products/services purchased, the
Group reserves the right to con-
duct audits at its primary suppliers’
premises.

Before a new supplier can be en-
tered into the list of qualified suppli-
ers, the Bormioli Luigi Group carries
out an additional screening process
to gather general information on the
company and on its service perfor-
mance level and product quality.
Only if this process leads to a pos-
itive outcome does the Group pro-
ceed to add the supplier to the list.

DISTRIBUTION OF SUPPLIERS PER TYPE OF EXPENDITURE - 2025

10% INDIRECT PURCHASES AND FACILITIES

21% ENERGY AND
RAW MATERIALS

13% DIRECT PURCHASES

16% INVESTIMENTS

S,

14% OTHER

26% SECONDARY
PROCESSING
AND TRANSPORT
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CODE OF CONDUCT FOR
SUPPLIERS

In the course of 2024, the Board of
Directors of Bormioli Luigi S.p.A. ap-
proved the Group’s Code of Conduct
for Suppliers, which is an extension
of the corporate Code of Ethics.

The Code of Conduct for Suppliers™
aims to ensure greater regulatory
compliance and to promote a more
virtuous and responsible approach
throughout the production and sales
chain. In particular, the document es-
tablishes key principles of integrity,
transparency, sustainability and re-
spect for human rights, aligning with
the Group's ESG (environmental, so-
cial and governance) sustainability
objectives.

By adopting the Code of Conduct for
Suppliers, the Group aims to:

- strengthen adherence to regula-
tory requirements and international
sustainability standards;

+ involve suppliers in a continuous
improvement process, encouraging
responsible and transparent behav-
iour;

+ contribute to the consolidation
of the company's reputation as a
responsible stakeholder within the
supply chain.

In this context, the Bormioli Luigi
Group requires that the Code of Con-
duct for Suppliers be shared with all

suppliers and that compliance with
it be confirmed by signing a specific
Declaration of Commitment.

By signing the Declaration of Com-
mitment, the Supplier declares that:
« it has read and understood the Bor-
mioli Luigi Group's Code of Conduct
for Suppliers;

« it undertakes to comply fully with
the principles and provisions set out
in the Code of Conduct for Suppli-
ers, which is also published on the
website Bormioli Luigi — Code of
Conduct for Suppliers;

« it will be available for any audits,
inspections and checks carried out
by the Bormioli Luigi Group, in ac-
cordance with the procedures and
terms defined by the latter;

« it will promptly report to the Bormi-
oli Luigi Group any breaches, includ-
ing potential breaches, of the Code
of Conduct for Suppliers of which it
becomes aware.

Signing the Code of Conduct for
Suppliers and the associated Decla-
ration of Commitment is an essen-
tial means of strengthening shared
responsibility throughout the sup-
ply chain and promoting common
standards in the areas of ethics, en-
vironmental sustainability and the
protection of human rights.

13 The official document is available at the following link: https://bormioliluigi.com/upload/pageblock/
Bormioli%20Luigi%20-%20Codice%20di%20condotta%20Fornitori_k1y5Smmrc.pdf




PERCENTAGE OF LOCAL PURCHASES™ FOR THE SIGNIFICANT SITES™ IN 2025

Of purchases of glassware and
decorations from local suppliers

From French suppliers for the

From Spanish suppliers for
the Spanish plant

ASSESSMENT ACCORDING TO
SOCIAL AND ENVIRONMENTAL
CRITERIA

With the aim of ensuring the highest
quality products for its customers,
the Group's supply chain plays a
key role in achieving this constant
goal. Through the drafting of a new
internal procedure, completed in the
last few months of 2024, the Group
Purchasing Department, with the
support of the QHSE & Sustainabili-
ty Department, lays the foundations
foramore formalised and structured
supplier screening process. The
procedure was implemented during
2025 and became fully operational
in 2026.

French plant

From Italian suppliers for the

In this context, Bormioli Luigi S.p.A.
has started drawing up a checklist
based on the most relevant ESG as-
pects and the reference regulations
in force, introducing a single suppli-
er assessment system valid for all
Group companies. This tool allows
an in-depth analysis of minimum en-
vironmental and social criteria along
the supply chain, ensuring consist-
ency, transparency and alignment
with the principles of sustainability
and social responsibility, without
compromising on the high quality
standards of products and services.

Italian plants

THE GROUP’S PURCHASES

Most of the Group's purchases in-
volved suppliers located in the Euro-
pean Union, in line with the previous
year.

With only 1% of expenditure by the
production and decoration sites in
non-European countries, the Group
confirms its commitment to promot-
ing the creation of value for its local
communities and supporting the ex-
pertise of the European glass indus-
try. Sustainable purchasing is, for the
Group, the new frontier for launching
a sustainable transformation of busi-
ness, guaranteeing production that is
increasingly more responsible and
aware.

14 The term "local suppliers” refers to suppliers who have their registered office in the country in which each company operates.
70 15 The term “significant sites” refers to all the Group's production plants.

OUR CHECKLIST FOR SUPPLIERS

WORK ETHICS

CODE OF ETHICS

EMPLOYMENT CONTRACTS

SAFETY IN THE WORKPLACE

CHILD LABOUR

0
FA

FREEDOM OF ASSOCIATION

SALES ETHICS

(=)

CORRUPTION

@«

SUPPLIER ASSESSMENT

CERTIFICATIONS

LEGAL VIOLATIONS

ENVIRONMENTAL ETHICS

ENVIRONMENTAL CERTIFICATIONS

GHG EMISSIONS

POLLUTING EMISSIONS
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OUR OBJECTIVES
p 2024 ) 2025 B 2026 @ 2027 P 2028 g

Realisation of some hybrid

furnaces, i.e. constantly
supplied with between 20%

and 40% electricity

A 30% reduction in CO,eq
emissions (Scope 1 and Scope
2) compared with 2019 for the
glass manufacturing plants of
the Beauty Business Unit*

A 30% reduction in CO,eq
emissions (Scope 1 and Scope
2) compared with 2019 for the
glass manufacturing plants of
the Glassware Business Unit*

Certification of all relevant
Scope 3 categories for the
glass manufacturing plants in
Parma and Abbiategrasso

Overall 30% reduction of
waste generated compared
with 2019 for the Beauty
Business Unit

IS0 50001 energy certification
for the Azuqueca glass
manufacturing plant

A 25% reduction in energy
consumption at the Altare
glass manufacturing plant

Purchase of 876,000 Sm® of
biomethane as part of the
Magnus project (Innovation
Fund)

* The targets for reducing greenhouse gas emissions (CO,eq) - Scope 1 and Scope 2 - use the market-based approach for calculating Scope 2 emissions.

OUR ACTIONS

p 2024 ) 2025 B 2026 @ 2027 P 2028 g

Technological efficiency
improvements of the furnaces
and production plants during
refurbishment

Purchase of 100% of
electricity from certified
renewable sources for the
Beauty Business Unit

Recurring Continuous Achieved . Future
((:)) objective/action @ activity objective/action @ objective/action

underway

RESPECT
OF THE
ENVIRONMENT

3.1. The production process:
responsible management of
environmental impacts

3.2. Monitoring and control
of energy consumption
and emissions

3.3. The processing of the raw
materials: an art that is
reflected in the excellence of
the product

3.4. Water resources management
and protection of the subsaoil

3.5. Waste management



3.7.

THE PRODUCTION PROCESS:
RESPONSIBLE MANAGEMENT
OF ENVIRONMENTAL IMPACTS

-

—

Our responsibility towards the environment is a process that begins with
becoming aware of our impacts and is developed by conducting business in a

L

he Group manages each of
Tits production  processes

through the adoption of tech-
nological and operational options
that allow it to monitor and mini-
mise the environmental impacts
of its operations. Commitments
to sustainable development and
a continuous reduction of its envi-
ronmental impacts are reflected in
various systems and policies. An
Environmental Policy’® has been
adopted for all the Group's glass-
works. In addition to focusing on
all of the company's environmental
impacts, this policy promotes cer-
tain solutions to reduce energy and
water consumption and harmful
emissions. Since 2011, the Parma
and Abbiategrasso plants have had
their Environmental Management
System (EMS) certified in accord-
ance with the requirements of the
UNI EN ISO 14001 standard. As of

responsible manner with an eye on sustainability.

2025, a project was launched to ex-
tend the certification to other Group
plants as well, and the Altare plant
and the After Glass Parma plant are
expected to achieve certification in
2026. The Environmental Manage-
ment System pursues the objective
of continuous improvement of envi-
ronmental performance, taking into
account the entire product life cy-
cle, and adopting instructions and
procedures geared to control ac-

' UNIEN1SO |

14001:2015

The Environmental Management
System (EMS) of the Parma and
Abbiategrasso plants is certified in
accordance with 1SO 14001:2015

|

tivities associated with significant
environmental aspects. All environ-
mental-related reports are handled
by the Environmental Manager, a
Group-level role.

Additionally, for all the Italian glass-
works, the Group has an Energy
Policy and Strategy'’, through
which a commitment was made
in 2021 to create and maintain an
Energy Management System that
meets the requirements of the UNI
EN ISO 50001standard'®, certified
in 2022, as a strategic element for
achieving the best possible energy
efficiency and for sustainable and
lasting development.

In particular, the Energy Policy and

Strategy is implemented through:

- the setting of energy perfor-
mance objectives, updated annu-
ally and associated with specific

16 Environmental Policy — Bormioli Luigi: https://bormioliluigi.com/upload/pageblock/politica_ambientale_ita_mj08cduw.pdf
74 17 Energy Policy and Strategy: https://bormioliluigi.com/upload/pageblock/politica_energia_ita_kxafszjv.pdf
18 The Group's certified plants are those belonging to the company Bormioli Luigi S.p.A. (Parma, Abbiategrasso, Fidenza and Altare).

New wooden building at the Parma head office.

programmes documented in the
Energy Objectives Plan, which is
approved annually by the Compa-
ny Management;

+ support to guarantee availability
of the information and resources
required to achieve the energy
performance objectives;

- optimisation of energy consump-
tion and reduction of greenhouse
gas emissions, including by pur-
chasing and self-generating ener-
gy from renewable sources;

- support for the purchase of highly
energy-efficient technologies and
services, with a view to improving
energy performance from the de-
sign stage.

In line with its objective to purchase
electrical energy from renewable
sources, the Group signed a Power
Purchase Agreement (PPA) with
Axpo ltalia for the supply of green
energy, starting on 1 January 2025
and for a duration of ten years. This

energy, coming from two photovol-
taic plants located in Sicily (Trapani
and Ragusa), will cover about 15%
of the annual needs of the Italian
plants, amounting to 30 GWh. The
agreement makes a concrete con-
tribution to the Group's decarbon-
isation pathway, which provides
for a reduction in greenhouse gas
emissions (Scope 1 & Scope 2 -
Market-Based approach) from the
glass manufacturing plants of 30%
by 2026 and 50% by 2030 com-
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pared with 2019 levels. The results
already achieved by the Beauty
Business Unit, which has reduced
its CO,eq emissions by more than
30%, demonstrate the effectiveness
of the approach adopted. The same
strategy will also be extended to the
Glassware Business Unit, with the
aim of achieving the same benefits
by 2027, thereby accelerating the
Group’s commitment to reducing its
emissions.

With a view to increasing responsi-
bility, the production site in Parma
decided to respond to the growing
need for work space for its employ-
ees with the construction of a new
building characterised by a wooden
load-bearing structure, which was
completed in 2025. The new build-
ing, which covers an area of 1,000
square metres, offers numerous
environmental advantages over tra-
ditional solutions using materials
such as steel and concrete, which
are mainly responsible for emis-
sions in the construction sector.
Replacing these carbon-intensive
materials with lower-impact alter-
natives, such as wood, is therefore
a choice to help reduce emissions.
From an energy point of view, the
building guarantees low energy con-
sumption, with an A4 energy class
and nZEB (Nearly Zero Energy Build-
ing) certification.

The purpose of numerous activities
implemented at the individual site
level has therefore been to apply the
principles of environmental respon-
sibility in line with the United Na-
tions 2030 Agenda for Sustainable
Development goals, with particular
reference to Sustainable Develop-
ment Goals 6, 7,12 and 13.

All Bormioli Luigi Group glass man-
ufacturing plants are subject to the
issue of a specific Integrated En-
vironmental Permit (IEP), as pre-
scribed in Italy and Spain by nation-
al acts transposing Directive 96/61/
EC (the IPPC Directive), which was
later replaced by Directive 2010/75/
EU (Industrial Emissions Directive)
and subsequent amendments and
additions.

Therefore, they are obliged to ob-
serve a Monitoring and Control
Plan, defined by local authorities, to
ensure compliance with current en-
vironmental legislation.

Moreover, the use of larger melting
furnaces, instead of a higher num-
ber of small furnaces, brings about
a reduction in specific consumption
and emission levels for the same
amount of molten glass.

The Group continues to improve its
system for reducing the dust and
fumes dispersed in the workplace,
especially in the coloured glass pro-
duction areas.

An in-depth methodological analy-
sis is available in the final section
of the report, to which we refer for
more details.

OUR PROJECTS WITH THE EUROPEAN UNION

Cofinanziato dall'Unione europea
Sistema per lo scambio delle guote di emissione
Fondo per l'innovazione

Primus (PRIme Manufacturing of crystal glass Under innovative Solution) is a project conducted between 2023

and 2024 at the Fidenza plant and centred on a new melting furnace for the production of domestic crystal glass,
which is more energy efficient and able to substantially reduce GHG emissions compared to the current solution. The
project provides for the partial hybridisation of the melting furnace used for the production of superior crystal glass
pursuant to European Directive 69/493/EC and two heat-recovery systems: the first involves the installation of a heat
exchanger for the transfer of heat from the flue gases generated by the furnaces to the water required for heating the
environment, and the hot water used at the plant; the second, currently developed only at 1:1 scale in the laboratory
and for which the competent office has authorised the granting of an industrial patent, involves the creation of a

new combustion system for the glass conditioning channels. Through the development of this technology, Primus
contributes to European greenhouse gas emission reduction targets while improving the competitiveness of the
industry.

Vitrum (Virtuous Innovative TRansformation of high-qUality container glass Manufacturing) involves the
hybridisation of the melting furnace for the production of high-quality glass at the Abbiategrasso plant. The furnace
came into operation at the start of 2025. The introduction of electricity as a partial replacement for natural gas helps
reduce the resulting Scope 1 emissions. In addition, a greater use of secondary raw material glass (End of Waste -
PCR) has been combined with a more efficient system for managing the furnace channel operations. 2025 marked
the start of reporting for the project, which aims to reduce relative GHG emissions by around 14% compared with the
baseline scenario.

Finanziato dall'Unione europea
Sistema per lo scambio delle quote di emissione
Fondo per l'innovazione

The Magnus (MAnufacturing of Glass through iNnovative hybridisation Up-Scaling), carried out at the Fidenza plant
in 2025, involved the construction of the Group’s largest melting furnace, with an electrification share that will stably
reach 35%. This increased use of electricity will be supported by the installation of a photovoltaic system with an
installed capacity of 1.314 MWp, which will help power the facility, together with the use of biomethane to meet part
of its energy requirements. Following an initial phase, the project officially began reporting in January 2026.

By helping reduce the environmental impact of the manufacturing process, the initiative is part of a broader pathway
of industrial innovation and progressive decarbonisation.

Finally, still within the scope of the Innovation Fund, the Felix (First total ELectrification In large-scale luXury glass
production) project will be carried out at the plant in Spain, and will entail the full electrification of the furnace
dedicated to glass production for the Beauty sector. The project represents a breakthrough for the luxury glass
industry, combining advanced technologies and the use of recycled material, with ambitions for it to become a
replicable model at European level.

Funded by the European Union. Views and opinions expressed are however those of the author(s) only and do not necessarily
reflect those of the European Union or the European Climate, Infrastructure and Environment Executive Agency (CINEA). Neither
the European Union nor the granting authority can be held responsible for them.
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SUSTAINABILITY REPORT 2025

PREPARATION OF
THE GLASS MIX

Carried out in the
Composition Department
or ‘Batch House’

The raw materials (sand,
soda, marble, etc.) are
kept in storage silos and
delivered in set quantities
to the rotary.
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MELTING

The Group has both
gas and electric
furnaces: natural gas
melting furnaces melt
the vitrifiable mix at a
temperature of 1,500-
1,520 °C, while electric
furnaces can heat the
molten glass up to
1,450 °C.

CONDITIONING FORMING

AND COLOURING

The molten glass is In the forming phase, the
transferred to the forming  gob of glass that falls
machines through cooling into the mould from the

channels in which the channel is given its shape
glass is cooled down to by means of different
approximately 1200 °C. technologies: pressing,
If required, the glass is centrifugal, blowing-
coloured in the channels. blowing, or pressing-
blowing, depending on
the object to be obtained.

ANNEALING
AND TEMPERING

Achieved by gradually
cooling the articles
inside a gas, electric or
hybrid furnace. This is to
avoid the formation of
permanent stress inside
the glass which could
affect the strength of the
final product.

BORMIOLI LUIGI: THE ART OF GLASSMAKING HANDED DOWN FOR GENERATIONS

4 O

N

ENERGY WATER NOISE
CONSUMPTION RESOURCES EMISSIONS
MANAGEMENT

THE PRODUCTION OF THE BORMIOLI LUIGI GROUP KEY
m A A
MANAGEMENT EMISSIONS CONSUMPTION
OF THE WASTE INTO THE OF RESOURCES
PRODUCED ATMOSPHERE
WASTE <
FILTERS REC?YERY

CONTROL AND
REUSE OF CULLET

The articles reach
the quality control,

selection and packaging

zone where they are
each manually and
automatically checked
using sophisticated
optical machinery to
detect defects.
Rejected items are sent
to the crushing systems
to generate cullet to
be sent back to the
production cycle.

OPTIONAL
DECORATION
AND FIRING

Through various
technologies (e.g.
lacquering, screen-

printing, Inside®,
bonding, etc.) the

glass is decorated and
customised. Many
decorations require a
“firing” process, involving
heating in a controlled
manner in a furnace to
ensure their quality and
stability.

PACKAGING
AND STORAGE

Suitable articles are
packaged in cardboard
or plastic material to
be sent to the customer
and are stored while
awaiting shipment.
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3.2.

MONITORING AND CONTROL

OF ENERGY CONSUMPTION
AND EMISSIONS

-

—

By investing in the efficiency of our production plants and developing new
technologies, we are committed to reducing our energy consumption and
emissions in order to guarantee increasingly sustainable quality glass.

L

y its very nature, the glass-
B making process is extremely

energy-intensive, due to the
very high temperatures required to
melt the vitrifiable mix in furnaces
that are constantly in operation, to
the production of compressed air,
and to annealing operations.
Specifically, the high-temperature
melting furnaces used as part of
the glass production process are
characterised by emissions into
the atmosphere of greenhouse
gases (GHG) and other polluting
gases.
Aware of the importance of moni-
toring and reducing the energy con-
sumption of its plants, the Group
continued - as envisaged in the
industrial plan - the technologi-
cal and production reorganisation
launched the previous year. This
process represents a functional
and necessary step towards opti-
mising consumption and reducing
emissions from production plants.
During 2024, the reorganisation
had involved a partial internal re-
structuring of the production lines,
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with targeted measures to improve
process efficiency. In 2025, the
efficiency improvement process
continued, with the expansion and
consolidation of the actions under-
taken. In particular:

+ a major investment was planned
to improve the energy efficiency
of Furnace 2 at the Parma plant,
with the project due to be carried
out in 2026. This measure will
help reduce methane consump-
tion and consequently improve
the microclimate in both the hot
end and the cold end. Investment
was also made in assisted, er-
gonomically designed systems,
with the aim of reducing exces-
sive manual handling.

- at the Azuquecaplant, Furnace 2
- which had been fully dedicat-
ed to production for the Beauty
Business Unit since 2024 - was
shut down during 2025 to allow
for maintenance work to be car-
ried out on various parts of the
furnace. Specifically, the regener-
ation chambers were completely
rebuilt, allowing the air/flue-gas

|

heat exchange to be restored.
The work made it possible to re-
store the furnace's efficiency to
the maximum level achievable
with end-port technology.

+ At the Altare plant, Furnace 1

was shut down. At the same
time, the tempered-glass line
was transferred to Furnace 2,
enabling the plant to continue
producing tempered glass items.

+ At the Fidenza plant, the flue gas

heat recovery system serving
the plant's three furnaces has
been operational since the end
of 2024. The thermal energy re-
covered is reused for heating the
plant itself.

+ At the Abbiategrasso plant, Met-

ron was installed: a state-of-the-
art consumption monitoring sys-
tem capable of providing detailed
and disaggregated analyses of
consumption by production line
and individual product. The great
value of this tool lies in the fact
that it is able to link consumption
data with production orders.

BORMIOLI LUIGI: THE ART OF GLASSMAKING HANDED DOWN FOR GENERATIONS

ENERGY DIAGNOSIS™

Carried out in 2025
and verified during the
ISO 50001 audit.

Training in cooperation
with certified external
bodies to raise awareness
and train employees on
sustainability issues.

Automation of an energy
consumption detection system,
from which monthly reports are

extracted, used by a technical
team to plan improvement and
efficiency actions.

N4
TRAINING IMPLEMENTATION OF ENERGY SAVING
ENERGY CONSUMPTION PROJECTS
ANALYSIS

Analysis of existing projects
and development of new ones,
with the aim of continuously
promoting energy efficiency and
the reduction of environmental
and economic impacts.

o —
) —
o —

MULTI-YEAR PLAN

19 In 2024, an energy diagnosis was also carried out for the Spanish glass production plant in Azuqueca.
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ENERGY CONSUMPTION BY ENERGY SOURCE 2025

28.3% ELECTRICAL ENERGY

71.4% NATURAL GAS

These measures lay the founda-
tions for a gradual rationalisation
of production facilities and work-
loads, in line with the Group's ef-
ficiency and sustainability objec-
tives.

The Group'sEnergy Team contrib-
utes to the company's sustainable
growth and the monitoring of key
KPIs related to energy consump-
tion. This is supported by several
Energy Teams at the glass pro-
duction sites, which are certified
according to 1SO 50001:2018.

During 2025, the usual month-
ly meetings between the Energy
Manager and the various teams
were organised in order to have a
regular update on the progress of
energy efficiency targets and ongo-
ing initiatives. The Group intends to
further structure these meetings
and those of the Sustainability
Committee, which are attended by
the QHSE & Sustainability Manager,
among others, to monitor closely

3.2% ELECTRICITY SOURCED 0.7% ELECTRICITY

FROM NON-RENEWABLE

SELF-GENERATED FROM

SOURCES PHOTOVOLTAIC SYSTEMS
|
96.1% CERTIFIED ELECTRICITY
SOURCED FROM RENEWABLE
SOURCES
0.3% OTHER

(DIESEL, PETROL,
HVO AND LPG)

the progress of ESG targets of en-
ergy-related KPls.

ENERGY CONSUMPTION AND
EMISSIONS?

The main energy sources used by
the Bormioli Luigi Group are natural
gas (71.4%) and electricity (28.3%).
The remaining energy consump-
tion consists of diesel, petrol, LPG
and HVO (0.3%). The majority
of the energy consumption from
electricity consists of electricity
sourced from renewable sources
(96.1%), certified with Guarantees
of Origin, and of a small part, of
self-generated renewable energy
(0.7%). These figures are consist-
ent with the targets identified, as
a rooftop photovoltaic system is in
operation at the Fidenza plant, with
an expected annual generation of
1,600 MWh.

In 2025, total energy consumption
stood at 2,752,357 GJ, down by
approx. 12% compared with 2024,

partly due to the shutdown of some
of the furnaces.

Thanks to its commitment and the
efficiency improvements imple-
mented across its production sites,
the Group continued, also in 2025,
to reduce the consumption of nat-
ural gas in its operations. This was
further supported by the energy
transition projects (IFs), which
shifted the energy mix towards the
use of electricity instead of fossil
energy (see the section “Our pro-
jects with the European Union”).

Electricity is predominantly used
for the electric and hybrid melting
furnaces, producing compressed
air for the compressors, and the
operation of all general systems
and machinery. Other fossil fuel
consumption is mainly related to
the operation of internal transport
vehicles (such as forklifts and
wheel loaders), company cars and
emergency generators

As far as atmospheric emissions

20 The reporting scope for consumption and related emissions includes the entire perimeter of the Bormioli Group, including its commercial subsidiaries.
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OUR LOGISTICS

The Bormioli Luigi Group is fully
aware of the environmental
impact of its transport

methods and is committed to
optimising and implementing
actions designed to reduce the
emissions produced by this.
With this in mind, in 2025 the
Group began a rationalistion of
its transport flows, concentrating
the management and storage of
the Beauty division’s products
at a single logistics hub located
near the Parma plant.

In 2025, total consumption for
in-house logistics consisted of:
139,470 litres of diesel, 2,202
litres of HVO, 31,906 litres of
petrol and 0 kg of LPG.




are concerned, the Bormioli Luigi
Group operates in compliance with
European regulations on CO, emis-
sions, monitoring its allowance of
carbon dioxide emissions annually,
and promoting a constant commit-
ment to progressively reducing it.
The focus on monitoring GHG emis-
sions is embodied in the reporting
activities of the QHSE & Sustain-
ability Team, which compiles the
GHG inventory. Since 2024, this
has been certified according to the
international GHG Protocol Cor-
porate Accounting and Reporting
Standard and includes the Group's
five glass production plants as well
as the After Glass Parma decora-
tion facility.

Thanks to this reporting, the var-
ious GHG sources that generate
direct emissions (Scope 1%') and
indirect emissions (Scope 2) from
electricity consumption are moni-
tored.

For the calculation of Scope 2
emissions, the reporting frame-
work adopted, namely the GRI
Sustainability Reporting Standards
2021, provides for two different
approaches: Location-Based
and Market-Based?2. Both Lo-
cation-Based and Market-Based
emissions are detailed in the graph

to provide the reader with as de-
tailed a view as possible.

The Group's commitment to re-
ducing greenhouse gas (GHG)
emissions is clearly reflected in its
Scope 1 and Scope 2 emissions
for 2025, with Scope 2 emissions
calculated using the market-based
approach: between 2024 and 2025,
a significant reduction of 26% was
recorded, mainly attributable to the
substantial increase in purchases
of energy from renewable sources
certified through Guarantees of Or-
igin (GOs).

The gradual transition towards
an energy supply from renewable
sources was given concrete effect
during the year, with the full tran-
sition of the Parma, Abbiategras-
so, Fidenza, Altare and Azuqueca
plants to an energy supply certified
as 100% from renewable sources.
Total Scope 1 and Scope 2 green-
house gas (GHG) emissions, cal-
culated using the market-based
approach for Scope 2, amounted to
134,016 tonnes of CO, equivalent.
Of these, the majority (98.25%) de-
rived from direct emissions, while
indirect emissions accounted for
the remaining 1.75% of the Group’s
total emissions in 2025.

21 2025 emissions were calculated in terms of CO, equivalent in accordance with the inventory of CO,
emissions envisaged by the GHG Protocol Corporate Accounting and Reporting Standard and certified by
an independent third party company. For further information on the calculation of emissions for 2023 and

2024, please refer to the Sustainability Report 2024.

22 The "Location-Based” approach involves the use of average emission factors relating to specific national
energy mixes of electrical power generation while the "Market-Based” approach involves the use of
emission factors obtained from the complementary mix.

In 2025, emissions were calculated in terms of CO, equivalent in accordance with the GHG Protocol.

It should be noted that emissions relating to the companies Bormioli Luigi S.p.A. (for the Parma,
Abbiategrasso, Fidenza and Altare sites) and Bormioli Luigi Espafia S.A.U. were also certified by an
independent third-party company. For further information on the calculation of emissions for 2023 and
2024, please refer to the respective Sustainability Reports 2024.

84

OTHER POLLUTING
EMISSIONS RELEASED

INTO THE ATMOSPHERE

The activities carried out in
the Group's production plants
require the use of natural gas
combustion and the melting
of raw materials at high
temperatures, leading to the
emission of gas pollutants,
among which, in particular,
carbon dioxide (CO,), nitrogen
oxides (NOx), sulphur oxides
(SOx), particulate matter (PM)
and carbon monoxide (CO).
The same types of emissions,
with the addition of volatile
organic compounds (VOCs),
also exist in our decorating
plants, albeit in limited
quantities.

With a view to containing

and reducing polluting
emissions, the Group has
already undertaken a series

of targeted measures over the
past two years, including the
installation of new electric
melting furnaces, hybrid
annealing furnaces and low-
NOx emission burners. In this
context, one of the objectives
achieved in 2025 involves the
installation of a hybrid furnace
powered by electricity for a
share ranging between 20% and
40%, significantly contributing
to the energy transition and the
reduction of climate-altering
emissions.

In addition, emission abatement
systems are in place to reduce
the amount of pollutants
released into the atmosphere,
such as electrostatic
precipitators (installed at the
Fidenza, Azuqueca, and Altare
plants), bag filters (at the
Abbiategrasso plant) and wet
scrubbers (at the Parma plant).

The tables in the appendix show
the details of the trends in the
Group's main pollutant emission
categories.

ENERGY CONSUMPTION GROUP (GJ)

3,121,326 3,113,961
2,752,357

841,632
271,272

597,321 754,737 808,055 779,364

TOTAL ENERGY CONSUMPTION

2023 W 2024 MW 2025

SCOPE 1 AND 2 GHG EMISSIONS (tC0,eq)*

155,493 152,262

131,673
73,735
55,373 46,260 45,542
29,172
l 2,343
|

ENERGY FROM RENEWABLE SOURCES ELECTRICAL ENERGY CONSUMED

2023 2024 2025

SCOPE 1 AND 2 GHG EMISSIONS (tC0,eq)*
OF GLASS PRODUCTION PLANTS

169,450

152,391 149,361
128,773
104,172
70,892 71,232
53,989 44,724 44,057
26,462

2019 2023 2024 2025

Il Scope 1 Scope 2 | Location-based Il Scope 2 | Market-based

23 For the purposes of data comparability, it should be noted that the emissions for 2024 and 2025, as shown in the graph, relate to the entire Group, also including
the commercial companies previously excluded: Bormioli Luigi Corporation, Bormioli Luigi do Brasil LTDA, Bormioli Luigi Asia Pacific LTD, Bormioli Luigi Glassware
France S.A. and Bormioli Luigi Central Europe GMBH. In 2025, the new After Glass Espafia S.A.U. decoration plant was also included in the reporting scope.

24 This table shows the emissions of the companies Bormioli Luigi S.p.A. (Parma, Abbiategrasso, Fidenza and Altare) and Bormioli Luigi Espafia S.A.U. alone, referring
to the base year 2019 (and subsequent years), in order to ensure easy comparability of the data.
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3.3.

THE PROCESSING OF THE RAW MATERIALS:
AN ART THAT IS REFLECTED IN THE
EXCELLENCE OF THE PRODUCT

The quality of Bormioli Luigi products is defined by the way we work: in order to
guarantee products of excellence, we control and select raw materials extremely

carefully and meticulously.

L

he raw materials necessary
Tfor the production of glass,
which is one of the oldest
materials known to man, are typi-
cally defined as being non-renew-

able, i.e. they cannot be renewed
in a short period of time. Glass is

THE GROUP'S MATERIALS (2025)

RAW CULLET

MATERIALS?

T

Materials forming the
base of the vitrifiable |  “End of
mix and decorations i

By-product and

produced from raw materials such
as quartz sand, soda ash and mar-
ble, which are transformed into the
finished product through melting.
The careful selection and mixing of
these components guarantees the
extremely high quality of the Bor-

LLI S 1]

Waste” (PCR)

SEMI-FINISHED
PRODUCTS

Y = W

Products for the
construction of the
product moulds and

|

mioli Luigi Group's glass products.
For their production up to pack-
aging, the following materials are
used %: virgin raw materials, recov-
ered materials (PCR and internal
cullet), semi-finished products for
mould construction, packaging

PACKAGING
MATERIAL

Q/

Cardboard and wood

16,932 t

decorating equipment,

made of steel, cast iron I I I I

and graphite

213,346 t 77,532 t 176 t

Plastic

1,916 t

=
Q/ RENEWABLE M NON-RENEWABLE

25 Included within the reporting scope of the GRI indicator relating to materials are the companies Bormioli Luigi S.p.A, Bormioli Luigi Espafia S.A.U., Bormioli

Luigi France S.A.R.L., After Glass S.p.A. and After Glass Espafia S.A.U., with the exception of semi-finished products, which have not been included for the

After Glass S.p.A. Parma and After Glass S.p.A. Fidenza plants.

86 26 This figure refers to non-renewable raw materials (sand, sodium carbonate, marble, dolomite, etc.), excluding cullet.

materials such as paper, wood
and plastic, and raw materials for
decoration, such as lacquer, paint,
ink, precious metals, enamel and
adhesives.

With a view to reducing the use
of virgin raw materials as much
as possible, the Group also uses
materials recovered through the
“End-of-Waste"? process in its pro-
duction process, in addition to its
own production scrap (“by-product”
glass cullet®).

The “End-of-Waste” material used

by the Group derives from the re-
covery of post-consumer glass
waste and is therefore referred
to as "Post-Consumer Recycled"
(PCR).

Being one of the solutions sup-
porting the Group's sustainability
commitment right from the design
phase, the use of PCR is always
subject to careful technical evalua-
tion and the customer's willingness
and request. In fact, the proposal to
add PCR is managed internally by
Bormioli, which takes care of the
product design and its technical

development, in a co-design pro-
cess that enhances dialogue with
the customer and steers choices
towards more sustainable solu-
tions.

In response to customer needs,
Bormioli Luigi has equipped itself
to include PCR in products de-
signed together with customers
up to a share of 15% of the total
mixes used by the Beauty Business
Unit. In this context, the Parma
plant stands out for being certi-
fied in accordance with the ISO
14021:2016standard, supporting
the related environmental claim.

27 This refers to materials that meet the criteria set out in Article 3 of Regulation (EU) No. 1179/2012 and Article 184-ter “End-of-waste status” of Italian
Legislative Decree No. 152/06, namely materials which, following a recovery process carried out on waste materials (the “End-of-Waste” process), cease to
be classified as waste and acquire the status of product.

28 This refers to internally generated glass cullet, i.e. production scrap that meets the criteria set out in Article 184-bis, “By-product’, of Italian Legislative

Decree No. 152/2006.
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3.4.

WATER RESOURCES MANAGEMENT
AND PROTECTION OF THE SUBSOIL

-

—

In order to reduce our water withdrawals and promote responsible use of this
resource, we adopt recycling and recovery measures wherever possible, using
closed-loop industrial systems and wastewater treatment processes before

L

ware of the importance of
water, the Bormioli Luigi
Group takes great care and

attention to reduce its water con-
sumption, by minimising waste as
much as possible. With a view to
effectively managing effluents as
well, the Group has equipped itself
with waste water treatment sys-
tems, which run a final check on
the quality of the water being dis-
charged before it is released into
the environment.

Water withdrawals?® are mainly
used for industrial production pur-
poses and, to a much lesser extent,
for civil utilities. Well water, and to
a lesser extent surface water, is
used for industrial activities such
as cooling glass and thermally
stressed machinery, while water
drawn directly from the municipal
supply is used for civil purposes.
Consistent with the Group's focus
on saving and recovering water
resources, various initiatives have

discharge into the environment.

been undertaken at the level of the
individual production sites, such as
the Parma plant where a system
for the purification and recycling
of water has been in operation for
many years now, thanks to which
the recycled water - once treated
- accounts for around 60% of the
water used. In the production plants
in Abbiategrasso and Fidenza, on
the other hand, the Group uses a
recirculation system that makes it
possible to limit the quantity of wa-
ter drawn from the well.

In addition, four new evaporative
cooling towers have been in opera-
tion at the Altare plant since 2022 to
cool the furnace circuits, resulting
in an approximately 7% reduction in
water withdrawals from the river.
With regard to the impacts of the
Group's activities in water-stressed
areas®’, the plant in Azuqueca
(Spain) and the commercial branch
in Lille (France) are the only ones
that present a high risk due to the

|

presence of portions of land charac-
terised by the inability to meet wa-
ter, human and ecological demand.
In order to identify water-stressed
areas, use was made of the “Aque-
duct Water Risk Atlas’ tool, devel-
oped by the World Resources Insti-
tute®.

Given the plant's operation in a
water-stressed area, through the
COGEVI consortium with which it
collaborates, the Spanish company
treats the water for industrial use
by means of a purification plant and
by promoting the reuse of water
discharges within the production
process.

In 2025, total water withdrawals
amounted to 1443.30 megalitres
(ML), of which the majority, i.e.
93%, was withdrawn from non-wa-
ter-stressed areas. As shown in the
diagram, these withdrawals mainly
come from groundwater and, to a
limited extent, from surface water

29 All the Group's plants, with the exception of the New York branch, use fresh water, i.e. water with a total dissolved solids concentration of 1,000 mg/I or

less.

30 Water stress can refer to the availability, quality or accessibility of water.
31 The tool is available online on the website: https://www.wri.org/our-work/project/aqueduct In this report, only sites to which the above tool assigns a high
88 or extremely high risk level are deemed to be in water-stressed areas.

WATER WITHDRAWAL BY SOURCE 2025

NON-WATER-STRESSED WATER-STRESSED

3% 5% 5%
THIRD-PARTY SURFACE THIRD-PARTY
WATER RESOURCES WATERS WATER RESOURCES

—y -

92% 95%
GROUNDWATER GROUNDWATER

WATER DISCHARGE BY SOURCE 2025

NON-WATER-STRESSED WATER-STRESSED

27% 73% 1%  99%
THIRD-PARTY SURFACE SURFACE  THIRD-PARTY
WATER RESOURCES WATERS WATERS WATER RESOURCES
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WATER MANAGEMENT POLICY

Bormioli Luigi S.p.A. is aware of the extent to which
water is an indispensable resource for life and how the
problems associated with its availability affect many
areas; this is why it is committed to the sustainable
management of this precious commaodity, aligning
itself with the UN 2030 Agenda for Sustainable
Development Goal, SDG 6, "Preventing wastage

of water resources". Water is indispensable in the
activities of a glassworks and is mainly used for the
cooling of production waste. The Bormioli Luigi Group’s
commitment focuses on the adoption of technologies
for more efficient management of industrial water, with
the aim of increasing recovery and recirculation rates
and progressively reducing water withdrawals from
the environment. In this context, a water use efficiency
plan is currently being implemented for the Glassware
Business Unit, the completion of which represents a
strategic objective for 2030. The same objective was
already achieved in 2025 for the Beauty Business

Unit. A more sustainable use of water resources
represents a key issue for the Group, both today and

in the future. The company uses purification systems

to help preserve fresh water, reducing consumption
and pollution, avoiding the use of substances that can
lead to chemical pollution, and monitoring the first
layer of the groundwater, while also safeguarding local
communities. Since the late 1990s, the Group has

had an industrial waste water purification system in
the Parma production plant, with the aim of recycling
this water, thereby reducing the consumption of

water. Nowadays, four of the five glass production
plants of the Group are equipped with waste water
purification systems. Thanks to the recycling of purified
waste water since the early 2000s, the amount of
water drawn from wells has been reduced by 70%.
Furthermore, it has adopted measures to mitigate the
impacts of climate change by collecting rainwater
from heavy rainfall events and arranging for its gradual
release. The company's commitment to responsible
water management is further confirmed through the
adoption and maintenance of ISO 14001 certification,
membership of the Ecovadis and Sedex platforms and
participation in the CDP Water Security questionnaire.

and third parties, i.e. water mains.
As regards water discharges, the
total volume discharged by the
Group's plants was 1,378 ML,
highlighting a trend consistent
with that of the withdrawals and
in line with previous years. Total
water consumption, calculated as
water withdrawal net of water dis-
charged, amounted to 65.4 ML for
the financial year 2025.

Most of the Group's water dis-
charges are released into surface
waters and are subject to moni-
toring from a prevention perspec-
tive. In fact, the waste water from
production activities is used in
cooling operations and therefore
contains traces of lubricants. For
this reason, before such water can
be discharged, it is subjected to
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different treatment processes. At
the Parma plant, for example, the
waste water is treated preventively
at a chemical-physical purification
plant, followed by a sand filtering
phase. A portion of the water pu-
rified by the company purification
system is then put back into the
production plant to be reused in
the production cycle, while the rest
(approx. 40%) is discharged into
surface water bodies. At the Ab-
biategrasso plant, a project to im-
prove the rainwater collection and
discharge system was completed
in 2025, with the aim of mitigating
the effects of more intense rainfall
events and reducing the load on
the public sewer network. The sys-
tem involves conveying water from
the roofs into dispersing trenches,
which promote infiltration into a

large area of the subsoil. Also in Ab-
biategrasso, as part of the project
to make water use more efficient,
a decanter with a capacity of about
10 m® has been in operation since
2024, equipped with a sludge ex-
traction system, which improves the
quality of the discharge and increas-
es the recirculation of cooling water,
limiting the withdrawal of water from
external sources.

BORMIOLI LUIGI GROUP'S
ACTION AGAINST SOIL
POLLUTION

The Group does not carry out any
activities that could result in di-
rect inputs of substances into the
ground likely to cause chemical pol-
lution. Contamination of the ground
could only derive from accidental
events such as oil spills or fugitive
emissions, due to leaks from the
underground sewage system of the
production plants. In order to re-
duce the risk of these substances
becoming incorporated in the soil
or transported by irrigation water
or rainwater, resulting in pollution,
provisions have been made at the
Parma, Fidenza and Altare plants
to monitor the first layer of the
groundwater. The data of the water
samples withdrawn are analysed
periodically, on the basis of the pa-
rameters considered most impor-
tant.




3.9.

WASTE MANAGEMENT®*

-

—

Proper waste management is essential to avoid burdening the environment,
which is why the Group is committed to researching innovative methods to

|_reduce waste production and find new ways to recover it.

ost of the waste produced
by the Bormioli Luigi Group
derives from the produc-

tion process, which has been re-
viewed over the years for the pur-
pose of reducing final waste.

To date, the Group allocates 100%
of its colourless glass waste for
internal recovery, re-introducing it
into its own production process.
This not only leads to a saving in
terms of raw materials purchased,
but also enables the Group to re-
duce its energy consumption. The
coloured glass waste, on the other
hand, is sent for recovery at author-
ised plants and then used in other
glassworks as secondary raw ma-
terials.

At other levels of the value chain,
such as packaging materials, the
Group has always maintained a
strong commitment to researching
viable alternatives to reduce the
quantities used.

In this context, initiatives have
been launched in line with the re-
quirements of the new European
Packaging and Packaging Waste

Regulation (PPWR), which is
scheduled to come into force in
2026. Among these is the devel-
opment of a methodology for the
reuse of thermoformed packag-
ing (for further details, please
refer to Chapter 2, Section 2.3
Poised between tradition and in-
novation).

At the same time, also in response
to regulatory developments - in-
cluding the introduction of the
Plastic Tax in Spain — research
continues into alternative mate-
rials to replace plastic in packag-
ing, which remains currently irre-
placeable due to its unique ability
to withstand the heat emitted by
the finished product. A number of
projects are currently underway in
this area, some of which have al-
ready delivered their first tangible
results: a material to replace the
plastic-coated cardboard used
for honeycomb dividers has been
tested and applied in certain pro-
duction processes.

These developments represent
the first steps towards the adop-

tion of new packaging solutions.

In the financial year 2025, the
Group generated a total of
17,644 tonnes of waste, down
19.9% compared with 2024,
mainly consisting of non-haz-
ardous waste, which accounted
for 91.1% of the total. In particu-
lar, the overall target of reducing
waste generated by 30% com-
pared with 2019 was achieved
for the Beauty Business Unit. The
same best practices are currently
being implemented to achieve the
same objective within the Glass-
ware Business Unit as well.

The Group's commitment to in-
creasingly responsible  waste
management is reflected in the
rate of the waste sent for recov-
ery, which amounts to 77.1% of
the total hazardous and non-haz-
ardous waste.

For more details on waste data
and trends, please refer to the Ap-
pendix to this Annual Report.

92 32 The reporting scope covers the entire Bormioli Group, including its commercial subsidiaries and the offices in Hong Kong and Brazil.
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OUR OBJECTIVES

IS0 45001 certification of all
the Bormioli Luigi Group'’s
glass manufacturing plants
in Italy

IS0 45001 certification for the
After Glass Parma and After
Glass Fidenza decoration
plants

OUR ACTIONS

p 2024 D 2025 P 2026 P 2027 m

Provide at least 10 hours/
P{Q& year on average of training per
worker

Continuous improvement of
our occupational health and
000 oup: :
- safety indicators in terms of
frequency rate and severity of
injuries

Assessment of technologies

designed to reduce the future
000 risk of interaction between
7\~ vehicles and pedestrians

at Italian plants, including

through the use of innovative

solutions.

® Specific training programme to
increase awareness on health
and safety matters

0O 0 Specific sustainability training
00 for staff

Recurring Continuous Achieved Future
objective/action @ activity objective/action objective/action

underway




4.1,

A COMPANY MADE OF PEOPLE

People, their well-being, growth and professional development have always
been our priority and are the real strength of the company: a working
environment that is stimulating and healthy, collaborative and inclusive, able to
develop our resources both personally and professionally.

he Group puts people first:
they are the beating heart of
the company. Their dedica-
tion and technical expertise enable
the Group to maintain its position
as an industry leader worldwide.
The Bormioli Luigi Group promotes
continuous investment in the de-
velopment of high-level know-how
and offers each employee the best
conditions to fully achieve their lev-
el of job satisfaction.

As at 31 December 2025, the total
number of employees, including
both Group staff and external col-
laborators, amounted to 2,750 peo-
ple, in line with the previous year.
With regard to its direct workforce,
more than 99% of employees, equal
t0 2,228 people, are employed on
permanent contracts, confirming
the Group’s commitment to solid
and long-lasting employment rela-
tionships and enabling the steady
and continuous growth of its peo-
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ple. Additionally, Bormioli Luigi
gives its workers the possibility to
choose a part-time contract; 65
employees (approximately 2.9% of
the total workforce) opted for this
solution last year.

DIVERSITY AND INCLUSION
Notwithstanding the fact that the
Group operates in a sector that has,
historically, been predominantly
male, it is actively committed to
the promotion of equal opportuni-
ties, assigning tasks and promo-
tions exclusively according to the
individual's skills, and prohibiting
any form of discrimination, on the
basis of gender, age, sexual orien-
tation, race, disability or religion or
any other characteristic not related
to the sphere of work.

Diversity is seen as a strategic el-
ement for corporate competitive-
ness and the development of its
people. Teams with different skills,

experiences and  backgrounds

enrich the work environment and

stimulate creativity, fostering a

more effective leadership style and

nurturing an increasingly open cor-
porate culture.

The Group is committed to:

« creating an inclusive work envi-
ronment that ensures respect,
integrity, personal growth and
equal opportunities (for example
training, development, career),
not only for current employees,
but also for potential ones;

« increasing employee awareness
on diversity and equal opportuni-
ties within the Company, includ-
ing through the development of
training programmes;

+ complying with rules and laws on
equal opportunities;

+ encouraging the commitment
of all collaborators to act with
respect and integrity in every re-
lationship with colleagues, cus-

tomers, suppliers and with all the
players with whom they interact;

- promoting supplier commitment
to respecting human dignity, en-
suring non-discrimination, and
protecting diversity;

- ensuring the application of
non-discrimination  procedures
to all corporate bodies.

The promotion of diversity and
inclusion represents an opportu-
nity to create value. The Group is
therefore committed to respecting
the fundamental principles of uni-
versal accessibility for people with
disabilities in the workplace, taking
into account the characteristics of
the workplace and the nature of the
production activities carried out.

At the end of 2025, women ac-
counted for approximately 29%
of the total workforce. Women
accounted for 16.7% in the execu-
tive category, 26.6% in the middle
management category, 44.1% in
the office staff category and 25.8%
in the production worker catego-
ry. The Group acknowledges that
another key element for maintain-
ing a high-level team involves the
recruitment and selection of new
resources.

During 2025, there were 104 new
hires, with a recruitment rate of
4.7% and an outgoing turnover rate
of 6.9%%.

EMPLOYEES

O
't

WOMEN
654

MEN
1,579

N\

MIDDLE MANAGERS
124

O

PRODUCTION WORKERS
1,646

OFFICE WORKERS
422
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WELFARE
IN BORMIOLI LUIGI

The welfare programme
promoted by the Group also
continued in the financial

year 2025, with the aim of
continuously improving the well-
being of its people.

Each year, the Company grants
employees at its Italian sites
who are employed on permanent
contracts an amount of up to
€250, which can be used through
a digital welfare platform and
spent in various areas, from
education to health, and from
travel to leisure activities.

In addition, the Group has
maintained the practice of
paying a performance bonus to
both employees and workers
holding temporary contracts.

To demonstrate once again its
focus on employee well-being,
the Company also undertook to
cover the cleaning of workwear
for blue-collar employees
working in the machinery,
mould-changing and furnace
departments at its Italian glass
production sites.

WELL-BEING OF EMPLOYEES
The Group believes that the protec-
tion of the fundamental rights of the
individual is essential for any man-
ifestation of social coexistence,
starting with the right to work in en-
vironments and conditions suitable
for ensuring the health and safety
of workers. The Group constantly
undertakes to guarantee healthy
and safe working conditions and to
promote the spread and consolida-
tion of a culture of safety among all
workers, including within the supply
chain. Appropriate indicators are
drawn up to assess the effective-
ness of its prevention actions, and
a risk analysis was drafted for the
health and safety of the workers.
The Group is committed to imple-
menting preventive measures and
putting them into effect, providing
workers with all the appropriate pro-
tective equipment free of charge.

One of the focuses on which the
Company has been working in re-
cent years is the reduction of risks
caused by potential interference
between vehicles and pedestrians,
also through the testing of artificial
intelligence applications.

THE EQUALITY PLAN

OF BORMIOLI LUIGI ESPANA S.A.U.

The Azuqueca plant, in response to Spanish law, was the first to draft an

Equality Plan.

This Plan was approved on 15 January 2023 and is valid for three years.
Negotiations are scheduled for 2026 as part of the process to finalise

the new Equality Plan, which aims to consolidate and strengthen the
objectives and actions already undertaken. Its main purpose is to promote
the development of a corporate culture based on the principle of equal
opportunity, focusing on various aspects such as:

dissemination, awareness raising and training of employees on
the subject of gender equality;

improving the relationship between men and women, especially
in job roles traditionally dominated by men;

promoting measures to increase the percentage of women in

top positions;

ensuring pay equity between men and women with similar job
categories and levels of responsibility, both in terms of salary

and bonuses;

preparing and disseminating a protocol on harassment in the
workplace, as well as developing preventive measures for

situations of discrimination;

formalising the use of non-sexist communication in the

company;

including a guide for women victims of gender-based violence;

including measures closely related to the issue of gender
in terms of occupational health, including those related to
maternity and breastfeeding.

TRADE UNION RELATIONS

Preserving and cultivating an open
and transparent relationship with
the workers' trade union represent-
atives enables the establishment of
well-balanced cooperation, which
benefits workers and the Compa-
ny alike. It should be noted that, in

line with local regulations, 100% of
the Italian workforce is covered by
a National Collective Bargaining
Agreement (CCNL) and all glass
production plants have a company
supplementary agreement (CCAL)
in place.

33 For further information on the incoming and outgoing turnover rates please refer to the “Additional information” section of this document. 99



4.2.

The Group's ability to successfully position itself on the market, with products of
excellence, has been made possible by the skill, passion and technical know-how
of our people. Ongoing professional and personal growth is a moral priority and

a choice of strategic importance.

Ever since it was founded, there
has always been a strong belief
within the Group that the develop-
ment and training of its resources
is fundamental to offering custom-
ers products of impeccable design
and quality. This commitment is
consistently supported by aiming
to develop genuine glass artisans

within the production departments
and to foster individual skills.

In order to offer people appropriate
training pathswhen drafting the
training plans, consideration is al-
ways given to the tasks assigned,
the levels of specialisation, and
the experience of the workers in
question. As a result, training and

refresher courses provided can be
considered tailored to each indi-
vidual professional function, with
a view to creating and developing
specific skills for the various roles,
and training courses across the
board for all the job profiles.

TOTAL TRAINING HOURS PROVIDED TO EMPLOYEES IN THE THREE-YEAR PERIOD 2023-2025

51,392

44,441

34,296

2023

100

2024

2025

The identification of macro-areas
of training allows the Group to of-
fer various courses throughout the
year in a balanced and profession-
alising manner. Currently, the Bor-
mioli Luigi Group provides its work-
ers with the opportunity to deepen
their knowledge in the areas of en-
vironment and energy, safety, job

training, quality, GMPs, technical/
production matters and more®.
During 2025, a total of 34,296 train-
ing hours were provided. This figure
decreased compared with 2024,
mainly due to the lower incidence
of new hires and the reduction of
a number of training upgrade initi-
atives.

The Group reaffirms its commit-
ment to the professional growth of
its employees for 2025, maintain-
ing the goal of providing at least 10
hours of training per employee per
year.

34 The "other" category mainly contains courses focusing on business administration, human resources management, information technology, foreign languages, 101

logistics and legal aspects.



OUR TRAINING MACRO AREAS

With the aim of guaranteeing con-
stant monitoring, the data collec-
tion system has been optimised,
enabling the Group to record the
courses delivered during the year
with greater accuracy and timeli-
ness. Training activities are current-
ly implemented in two distinct ways:

ON-THE-JOB
TRAINING

“On-the-job” training, aimed at
developing specific technical
skills, delivered by expert
company resources.

DISTRIBUTION OF TRAINING HOURS PER MACRO AREA IN 2025

CLASSROOM AND

28% REMOTE TRAINING
All Group workers periodically
receive training through
classroom-based sessions or
via software and online portals,
a method that is increasingly
used. The courses cover both
specific job-related topics
20% and broader topics of interest
such as quality, safety and the
environment.

25%

10%
3% 4%
ENVIRONMENT, SAFETY JOB TRAINING QUALITY TECHNICAL/ OTHER
ENERGY AND PRODUCTION

SUSTAINABILITY
102




OUR TRAINING INITIATIVES
During the last financial year, the
Group set up a number of corporate
training programmes:

+ Onboarding - The Group plac-
es great value on the effective
onboarding of new employees,
recognising how crucial it is to
support them from the very be-
ginning of their career path. For
this reason, specific onboarding
programmes have been devel-
oped at the Italian plants, differ-
entiated for the Beauty Business
Unit and the Glassware Business
Unit, with the aim of ensuring a
structured welcome that aligns
with the specific characteristics
of each Business Unit.

The onboarding journey is de-

signed to serve three main pur-

poses:

- to foster an in-depth under-
standing of key production
processes, through content
targeted according to the Busi-
ness Unit to which it belongs;

+ to enable new hires to quickly
acquire a comprehensive view
of the Group's business;

- to facilitate knowledge of the
main elements characterising
the corporate structure.
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- E-learning - Digitalisation of

training with activation at all the
Group's Italian sites. The initiative,
launched in 2024 and continued
interms of actual implementation
throughout 2025, focuses on de-
livering customised digital cours-
es on various topics, including
privacy/GDPR, Italian Legislative
Decree no. 231 and whistleblow-
ing, GMPs and sustainability, in
order to support large-scale train-
ing efforts. In particular, in 2025,
training on the QOrganisational
Model, the Code of Ethics and an-
ti-corruption procedures was pro-
vided to approx. 80% of employ-
ees. In 2026, further training will
be provided on other topics such
as energy and the environment.
Furthermore, an integral part of
this digitalisation programme is
the micro-training project on top-
ics relating to health and safety
in the workplace. In 2025, the
programme was launched with
an initial module on personal
protective equipment (PPE). To
pervasively strengthen the level
of competence in sustainability,
dedicated training will be availa-
ble to all employees, without any
distinction dictated by contractual
category. Topics related to whis-
tleblowing, in accordance with
European legislation, will also be
integrated into the above-men-
tioned training content.

* Resource Management - A

training course aimed at all shift
supervisors, team leaders and de-
partment managers at the Italian
plants, designed to strengthen
their operational team manage-
ment skills through topics such
as work organisation, coordina-
tion, active listening and feedback
management.




4.3.

AND SAFETY IN THE WORKPLACE

Health and safety in the workplace has always been our priority: safeguarding
our people is an essential prerequisite for the correct performance of all
corporate activities, from the production departments to the offices.

he Bormioli Luigi Group has
Talways put the health and

safety of its employees and
collaborators first, acknowledging
its absolute priority. With a view
to making the work environment
increasingly safer, there is an ongo-
ing commitment to keep abreast of
the innovations and regulations in
each country where the Group op-
erates, continuously adopting im-
provements to make its production
processes safer. In fact, the Group
recognises that a careful approach
to the health and safety of its em-
ployees is a path that begins from
within the company itself.
The Group has equipped itself with
an Occupational Health and Safety
Management System, defining the
responsibilities, processes and re-
sources necessary to guarantee a
corporate prevention and protec-
tion policy in compliance with cur-
rent regulations and Best Practic-
es recognised on an international
scale.

The certification process in ac-
cordance with the IS0 45001:2018
standard has been completed for
all ltalian glass manufacturing
plants. In 2025, the last site that
had not yet been included within
the scope - that of Abbiategrasso
- was also certified.
Fully aware of its role and its re-
sponsibilities towards people, the
Group is committed to promoting a
culture of safety in the workplace,
fostering safe behaviour on the
part of all workers while striving for
the continuous improvement of en-
vironments and processes. To en-
sure the accomplishment of these
objectives, the Group's Occupa-
tional Health and Safety Policy*
has been disseminated and com-
municated to internal and external
parties alike.

THE INVOLVEMENT OF OUR
PEOPLE ON HEALTH AND
SAFETY

Involving the company’s internal
and external stakeholders in iden-
tifying risks is critical to achieving
a comprehensive analysis.

To this end, the Group's various
Risk Assessment Documents
(DVR), which are periodically up-
dated, include a risk mapping by
jobrole and the identification of the
most effective preventive meas-
ures, taking into account key fac-
tors such as the magnitude of the
risk, the severity of potential con-
sequences and their likelihood or
frequency. When assigning work,
services and supplies, the Group
verifies the technical and profes-
sional suitability of contractors
and external workers, requesting
detailed information on the spe-
cific risks and drafting the Single
Document for the Assessment of
Interferential Risks (DUVRI).

106 35 The policy can be consulted via the following link: https:/bormioliluigi.com/upload/pageblock/Palitica-per-la-salute-e-sicurezza-sul-lavoro_3pxqo571k.pdf

Monitors have been installed at the Group’s Italian plants to promote greater health and safety
awareness.

Information slides are projected on these devices on a monthly basis, edited by the Prevention and
Protection Service Officers (ASPP) and adapted to the specific plant in question. The content, which
is updated regularly, deals with topics relevant to the staff, such as thanking employees for their
contribution to obtaining ISO 45001 certification.

The company adopts a model of continuous dialogue structured across several levels.

Every month, the “Health and Safety Committees” (HS) meet at each plant, in order to analyse any
critical issues that have arisen and promote the continuous improvement of business processes, in
line with the importance attached to organisational dialogue in prevention activities.

Additionally, meetings are held every four months with Top Management and plant representatives
to discuss safety strategies and to consolidate the plans to be implemented and the common
objectives.

The Group has established an internal Prevention and Protection Service (SPP), consisting of a
Group Prevention and Protection Service Manager (RSPP), supported by eleven staff members who
deal with environmental and safety matters locally in order to ensure precise and effective oversight.
The SPP represents a fundamental strength for the Organisation, ensuring expertise, continuity and
in-depth knowledge of business processes. Thanks to its professionalism and continuous updating,
it makes a tangible contribution to safeguarding workers’ health and safety, supporting the Company
in adopting effective solutions that comply with regulations and are integrated into day-to-day
operations.

With this in mind, the SPP also demonstrates a focus on innovation, exploring the application of

new technologies, such asartificial intelligence, to support the prevention and management of
occupational health and safety. By way of example, in 2026, Al cameras will be installed on material-
handling vehicles at the Fidenza and Altare plants. These systems will serve as a trial, with a view to
assessing their possible roll-out to other plants.

The company has a structured audit system in place to ensure the robustness of its health and safety
management model. The programme includes:

IS0 45001:2018 third-party audits
Annual audit of the ISO 45001:2018 management system requirements by an independent external
certification body.

Internal audits

With the support of external and independent consultants, internal audits are carried out to verify
compliance with the requirements of ISO 45001:2018 and other applicable health and safety
regulations.

SMETA 4-Pillar Audits

The Altare and Fidenza plants undergo the SMETA 4-Pillar Audit (Sedex Member Ethical Trade
Audit) annually in order to monitor and assess working conditions, health and safety, environmental
performance and business ethics within their operating perimeter.

Internal on-site audits of subcontractors
Audits focusing on ethics and safety, in line with the standards required of subcontractors operating
within the Company’s perimeter.

Internal audits of contractors
Specific checks carried out with the support of external, independent consultants in order to ensur_i,\o7
compliance with safety regulations and standards.



To ensure the correct implementa-
tion of this organisational model,
periodical internal audits are held,
following which any necessary
corrective actions are defined. The
involvement of our people in health
and safety matters takes place pri-
marily through the Workers’ Safety
Representatives (RLSs), who have
consistently ensured a strong link
between Group Management and
workers. Furthermore, to encour-
age even more direct employee
engagement on health and safety
matters, the Group actively pro-
motes its issue reporting system
by using a suggestion box to col-
lect safety-related reports within
the Italian glass production sites.
This system allows employees to
make suggestions for improve-
ment or to promptly notify their su-
pervisor of any situation that could
compromise safety in the work-
place. Reports are subsequently
reviewed, followed up and, if neces-
sary, addressed with targeted inter-
ventions in line with the guidance
received.

36 Figure calculated based on employees and interims.

Finally.with the aim of reducing the
existing risks, as well as making its
people as aware as possible and
improving general working condi-
tions, the Group gives priority to
training in this area (see the pro-
jects cited above in relation to mi-
crotraining and leadership).

In 2025, employees received a total
of 7,028 hours of safety training,
with specific programmes tailored
to their assigned duties. It should
be noted that, in this context,
2025 was marked by the deliv-
ery of awareness raising courses
on various risk factors within the
production departments, as well
as on leadership, specifically tar-
geted at the Group’s managers.
These courses aimed to provide
cross-functional insights - for ex-
ample, through the aforementioned
“Resource Management” training -
and to enhance problem-solving
skills closely related to their roles.

MANAGEMENT OF INJURIES/
ACCIDENTS

As part of its continuous improve-
ment approach, the Group has
implemented an accident man-
agement procedure that defines
the various functions and related
responsibilities, as well as the ac-
tivities to be carried out following
an accident, the reporting of near
misses, the investigation of the
causes of the event and the subse-
quent implementation of corrective
actions. With this procedure, the
Group monitors the various dy-
namics and causes of accidents
and encourages organisational
learning.

In order to respond effectively to
health and safety issues at all of
the Group's Italian production sites,
an HS Committee has been set up,
which, among other responsibili-
ties, takes on the task of analysing
the dynamics that have led to acci-
dents, whether near misses or not,
and assessing the results of the
audits, which are discussed and
addressed at monthly meetings.

In 2025, a total of 108 work-related
injuries were recorded.
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4.4,

Aware of the importance of an ongoing supportive and collaborative
relationship with the local communities, we actively take on the role of
promoters of initiatives that can bring shared benefit while respecting the
people and territories in which we operate.

ince its foundation, the Group
Shas always considered the

relationship of mutual trust
and cooperation established with
the local communities and territo-
ries in which it operates to be of fun-
damental importance. Also in 2025,
initiatives in support of charitable
organisations were carried out, and
projects and collaborations were
developed that enabled the Group
to involve local communities in its
success, demonstrating a strong
sense of responsibility and belong-
ing. Through the company CRAL,
support was then provided for a
number of initiatives run by local
organisations (Parma Per Gli Altri
NGO, the Red Cross) in the form of
product donations aimed at raising
funds for solidarity projects.

The main initiatives and partner-
ships for the financial year 2025
are below.

THE BRIDGE BETWEEN SCHOOL
AND WORK LIFE
In line with the previous financial
year, the Group continued its com-
mitment to younger generations,
promoting technical and scientific
culture from an early age through
visits and meetings with schools®’
at its plants. These initiatives in-
cluded:

+ participation in the Science and
Technology Day at ITIS Berenini
technical institute in Fidenza (PR),
which provided an opportunity to
present the products manufac-
tured by the Group, as well as
some of the typical activities in-
volved in its fascinating produc-
tion process,;

- strengthening of partnerships
with local schools as part of work-
based learning programmes, with
the aim of helping students bridge
the training gap between educa-
tion and the world of work through
the support of an in-company tu-

110 37 Istituto Patetta Cairo Montenotte (SV) and Istituto Mazzini-Da Vinci (SV)

tor. These initiatives received ex-
tremely positive feedback from
the students. Internships have in
fact been activated with various
technical and vocational insti-
tutes, including ITIS Leonardo Da
Vinciand IPSIA in Parma, ITIS Car-
amuel-Roncalli in Vigevano (PV)
and Istituto Paciolo D’Annunzio in
Fidenza (PR).

The Company also continued its
commitment as a supporting com-
pany of Digital Farm Fidenza, which,
through the C.RE.O. project (Skills.
Network. Employment), supported
a training initiative in 2025 aimed
at strengthening the technical skills
of unemployed individuals. The aim
was to help citizens develop their
skills so that they could have broad-
er opportunities to enter the labour
market and thus improve their social,
family and working conditions, with
priority given to those facing signif-
icant and objective disadvantages.

In addition, the Group stands out
as an active promoter in supporting
undergraduates and graduates for
job and research opportunities in the
region. This year, in particular, the
Group took part in the Parma Open
Day with information stands. Such
collaborations with local universities
and associations provide excellent
opportunities to inform and educate
students on how technology and in-
novation can influence glass produc-
tion, as well as on job and research
opportunities.

Continuous dialogue with the world
of school and university is not only
an opportunity for the Group to share
its expertise, but also a strategic le-
ver for recruiting young talent. The
aim is to strengthen its role as a
reference point for the local area,
contributing to the development of
local communities through lasting
relationships.

With this in mind, the Group — which
had already supported the University
of Parma last year with a financial
contribution towards an award for
outstanding students - took part in
Chemistry@Work 2025, an event de-
signed to explain to the students of
the Faculty of Chemistry the role that
chemistry and chemists play within
the Company.
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ADDITIONAL INFORMATION CHAPTER T.
BORMIOLI LUIGI: THE ART OF GLASSMAKING,
HANDED DOWN FOR GENERATIONS

THE MAIN SECTOR ASSOCIATIONS
[Disclosure 2-28]

In manufacturing its products, the Bormioli Luigi Group has always adopted a rigorous, transparent and coopera-
tive approach in order to ensure the eco-compatibility of its products and their approval by its stakeholders. Over
the course of time, Bormioli Luigi has developed a strong network of relations with industrial sector associations
at local, national and European levels. The company contributes to the work of these associations, offering its
commitment and its expertise and taking part in the innovation and development processes.

AICE - Societa Consortile A.R.L. (International energy purchasing consortium)

AICEP - Associazione Italiana Consumatori Energia di Processo (Italian association of process energy consumers)
ADACI - Associazione Italiana Acquisti e Supply Management (Italian Association of Purchasing and Supply Management)
AIBO - FC Expert - Associazione Italiana Business Operator (ltalian Association of Business Operators) - Food Contact Expert
ASSICC - Associazione Italiana Commercio Chimico (Italian Chemical Trade Association).

ASSONIME - Associazione fra le Societa Italiane per Azioni (Association of Italian Joint Stock Companies)
ASSOVETRO - Associazione Nazionale degli Industriali del Vetro (National glass industries association)

ATIV - Associazione Tecnici ltaliani Vetro (Italian Glass Technicians Association).

CEN - Comité Européen de Normalisation (European Committee for Standardisation)

CEOE - Confederacion Espafiola de Organizaciones Empresariales (Spanish Confederation of Business Organisations)
CETIE - Centre Technique International de 'Embouteillage (International Technical Centre for Bottling)

CITEO (French eco-organisation for household packaging and graphic paper)

COMIECO - Consorzio Nazionale Recupero e Riciclo degli Imballaggi a base Cellulosica (ltalian Consortium for

the Recovery and Recycling of Cellulose-based Packagin

COREPLA - Consorzio Nazionale per la Raccolta, il Riciclo e il Recupero degli Imballaggi in Plastica (National

Consortium for the Collecting, Recycling and Recovery of Plastic Packaging)

COREVE - Consorzio Recupero Vetro (Consortium for the Recovery of Glass)
ITALIAN COSMETICS

DSD - Der Griine Punkt Duales System Deutschland GmbH (The Green Dot - European network of industry-
funded systems for recycling the packaging materials of consumer goods)

EDG - European Domestic Glass

FAOVI - Fabricantes de Otros Vidrios (Other Glass Manufacturers)

FEVE - Fédération Européenne du Verre d’Emballage (European Container Glass Federation)

FIRE - Federazione Italiana per I'uso Razionale dell'Energia (Italian Federation for the Rational Use of Energy)
GAE - Glass Alliance Europe

GLASSTREND - Glass Technology Research & New Developments

IBC - Associazione delle Industrie dei Beni di Consumo (Association of consumer goods industries)
ICG - International Commission on Glass

IEIC - Istituto Eccellenze Italiane Certificate (Institute of Italian Certified Excellences)

IFRF - International Flame Research Foundation

ISO - International Organization for Standardization

ISTITUTO ITALIANO IMBALLAGGIO (ITALIAN INSTITUTE OF PACKAGING)
RILEGNO - Consorzio Nazionale per la raccolta, il recupero e il riciclaggio degli imballaggi di legno (National

Consortium for the collecting, recovery and recycling of wooden packaging)
SREP S.A.

SSV - Stazione Sperimentale del Vetro SCPA (Experimental Station for Glass)

UISV - Unione Industriali provincia di Savona (Industrial Union of the Province of Savona)
UNI - Ente Nazionale Italiano di Unificazione (Italian national unification body)

UPI - Unione Parmense degli Industriali (Parma Union of industrialists)




SUSTAINABILITY REPORT 2025

BORMIOLI STAKEHOLDERS AND MAIN CHANNELS OF COMMUNICATION

[Disclosure GRI 2-16 and 2-29]

CATEGORIES OF STAKEHOLDERS FREQUENCY MAIN DIALOGUE CHANNELS
. - Periodic + Training courses
Employees (and their families) Daily « Company notice board and monitors
Shareholders Periodic + Shareholders' Meeting
« Sector trade fairs
+ Meetings and visits to the plants
Industrial customers Periodic ) Jom.tdevelopment'of the product
+ Audits and evaluations by customers
« E-mails, phone calls
+ Customer service
+ Audits and evaluations by customers
Large scale-distribution Periodic « E-mails, phone calls
+ Customer service
End consumer Periodic + Indirect relationships through customer
Suppliers Periodic . Suppl!er quallﬂcatlon'and auditing activities
« Supplier portal, e-mails, phone calls
. . + Meetings with representatives of local organisations,
Local community Periodic i, o
local communities and associations
Lawmakers and regulatory bodies Periodic « Dialogue and participation in work groups
. « Financial communication, dedicated meetings,
Banks Periodic o . .
institutional website, e-mail, phone calls
Trade Unions Periodic + Company/Trade Union Meetings
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ADDITIONAL INFORMATION CHAPTER 2.
THE VALUE OF QUALITY AND INNOVATION

VALUE CHAIN AND ACTIONS TAKEN

In 2024, the Group defined a new procurement procedure, which became effective in 2025 and represents

the first fundamental step towards a formalised and structured supplier mapping process integrated with

ESG criteria. Although, to date, the Group has not identified any significant negative impacts associated with
environmental and social aspects along its value chain, it is committed to further developing this analysis in the
coming years.

In particular, the procedure, which is currently being implemented, includes a structured system for the selection,
qualification and assessment of suppliers based on economic, technical, quality and operational performance
criteria. Alongside these elements, the Group uses an ESG checklist, which it periodically shares with its suppliers
in order to assess their approach to sustainability matters (for further details, please refer to Chapter 2 of this
document). In this initial phase, the checklist has been shared with the most strategically important suppliers,
with the aim of progressively extending its scope to new suppliers and to all Group suppliers over the coming
years, thereby laying the foundations for a structured analysis of the value chain and the related ESG impacts,
risks and opportunities.

RAW MATERIALS USED BY WEIGHT OR VOLUME

[GRI'301-1]

Note: The figures reported do not include trading companies, i.e. Bormioli Luigi Corporation, Bormioli Luigi Do
Brasil LTDA, Bormioli Luigi Asia Pacific LTD and Bormioli Luigi Central Europe GMBH.

Note: The figures for 2023 and 2024 have been reclassified to better reflect the breakdown of the raw materials
most commonly used by the Bormioli Luigi Group. For previously published figures, please refer to the
Sustainability Report 2024.

GROUP

RAW MATERIALS USED
TYPE OF MATERIAL RENEWABLE/NON-RENEWABLE | U.oM. | 2023 | 2024 | 2025 |

Renewable t
Non-renewable t 250,440 246,418 213,346
Raw materials i i ;
including by-products (Internal i 74550 76,854 73418
Cullet)
- including End-of-Waste (PCR) t 6,385 3,293 4114
Semi-finished products Renewable
for moulds (') Non-renewable t 1,016 615 176
Renewable t 18,407 19,697 16,932
Packaging
Non-renewable t 1,642 1,674 1,916

(1): For the purposes of data comparability, the 2023 and 2024 figures relating to semi-finished products for moulds have been restated. For previously published
figures, please refer to the Sustainability Report 2024. The After Glass S.p.A. Parma and After Glass S.p.A. Fidenza decoration plants are not included in the reporting
scope for data relating to semi-finished products for moulds.
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PROPORTION OF SPENDING ON LOCAL SUPPLIERS

[GRI 204-1]
ITALY®
Total purchases 368,833,426 398,953,510 353,786,911
of which made from local suppliers % 85 93 84

(1): The scope includes the companies Bormioli Luigi S.p.A. and Afterglass S.p.A.

SPAIN®
Total purchases € 64,879,088 71,587,673 32,775,083
of which made from local suppliers % 43 75 70

(2): The scope includes the companies Bormioli Luigi Espafia S.A.U. and Afterglass Espafia S.A.U.

FRANCE®
Total purchases € 6,318,403 5,882,717 5,065,624
of which made from local suppliers % 96 99 97

(3): The scope includes the companies Bormioli Luigi France S.A.R.L. and Bormioli Luigi Glassware France S.A.
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ADDITIONAL INFORMATION CHAPTER 3.

RESPECT FOR THE ENVIRONMENT

ENERGY CONSUMPTION WITHIN THE GROUP

[GRI' 302-1]

GROUP®

ENERGY CONSUMPTION

ADDITIONAL INFORMATION

BORMIOLI LUIGI ESPANA S.A.U.

ENERGY CONSUMPTION

TYPE OF ENERGY SOURCE m
Total fuel consumption from non-renewable sources (') GJ 275,602
Total fuel consumption from renewable sources GJ 0
Total electrical energy GJ 120,803
of which from certified renewable sources GJ 120,803
of which self-generated by photovoltaics GJ 0
Total energy consumption GJ 396,406

Total fuel consumption from non-renewable sources (') GJ 2,313,268 2,272,252 1,972,918
Total fuel consumption from renewable sources () GJ 3 77 76
Total electrical energy GJ 808,055 841,632 779,364
of which from certified renewable sources GJ 265,495 591,830 749,318
of which self-generated by photovoltaics GJ 5775 5415 5,344
Total energy consumption (%) GJ 3,121,326 3,113,961 2,752,357

(1
(2
3
fo
(

):In 2023, 2024 and 2025 the non-renewable sources taken into account were natural gas, diesel, petrol and LPG.
): Fuel consumption from renewable sources refers to the consumption of the biofuel HVO.

): In 2024 and 2025, unlike in previous years, energy consumption also included consumption by the Group's trading companies. It should be noted that the figures
r Bormioli Luigi Asia Pacific LTD and Bormioli Luigi Do Brasil LTDA have been estimated.

4) In 2025, the conversion factors used to calculate consumption in GJ were taken from DEFRA 2025, in line with previous years (DEFRA 2024 and DEFRA 2023).

BORMIOLI LUIGI S.P.A.

ENERGY CONSUMPTION

TYPE OF ENERGY SOURCE U.o.M.

PARMA ABBIATEGRASSO | ALTARE | FIDENZA |

WATER AND EFFLUENTS

[GRI 303-3, GRI 303-4, GRI 303-5]

Note: Following improvements to the data collection system, the 2023 and 2024 water withdrawal data for
Bormioli Luigi Espafia S.A.U. have been restated, and the 2023 and 2024 data for all Group companies have
been reclassified. For previously published data, please refer to the Sustainability Report 2024.

GROUP

WATER WITHDRAWAL (GRI 303-3)

SOURCE OF WITHDRAWAL

Total fuel consumption from non-

SURFACE WATERS
Fresh water (<1,000 mg/I total dissolved solids) ML 156.61 - 145.93 - 65.07
Other types of water (>1,000 mg/I total dissolved
. ML
solids)
GROUNDWATER

Fresh water (<1,000 mg/I total dissolved solids) ML 1,352.36 | 8247 1712331 7499 |1,330.10 | 91.56

Other types of water (>1,000 mg/I total dissolved

GJ 310,037 218,105 375,106 743,296
renewable sources (")
Total fuel consumption from renewable o 1 0 0 61
sources
Total electrical energy GJ 317,946 78,665 55,687 175,580
of which from certified renewable sources GJ 317,946 78,665 55,687 170,237
of which self-generated by photovoltaics GJ 0 0 0 5,344
Total energy consumption GJ 627,998 296,770 430,793 918,937
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solids) ML

THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 52.17 4.51 55.27 4.53 47.76 5.26
Other types of water (>1,000 mg/I total dissolved ML ] _ 0.35 i 0.37

solids)

TOTAL WATER WITHDRAWAL (') ML |1,561.14| 86.99 |1,324.51| 79.52 |1,443.30| 96.82

(1): In2024 and 2025, the water withdrawals of Bormioli Luigi Asia Pacific LTD, Bormioli Luigi Do Brasil LTDA and Bormioli Luigi Glassware France SA were estimated,
based on the number of employees, hours worked and surface area.

(2): The data relating to groundwater withdrawals for Bormioli Luigi Espafia S.A.U. were estimated as follows: the share attributable to the wells located within the
production site, which are also used by two other companies not belonging to the Bormioli Luigi Group, was estimated at one third of the total withdrawals made during
the year.
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BORMIOLI LUIGI S.P.A. - PARMA

WATER WITHDRAWAL (GRI 303-3)

BORMIOLI LUIGI S.P.A. - ALTARE

WATER WITHDRAWAL (GRI 303-3)

ADDITIONAL INFORMATION

SOURCE OF WITHDRAWAL ;
SOURCE OF WITHDRAWAL e ALL AREAS WATER-STRESSED
ALL AREAS AREAS
AREAS
SURFACE WATERS SURFACE WATERS
Fresh water (<1,000 mg/l total dissolved solids) ML 0.0 0.0 Fresh water (<1,000 mg/| total dissolved solids) ML 65.07 0.0
Other types of water (>1,000 mg/! total dissolved solids) ML 0.0 0.0 Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
GROUNDWATER GROUNDWATER
Fresh water (<1,000 mg/| total dissolved solids) ML 393.19 0.0 Fresh water (<7,000 mg/! total dissolved solids) ML 0.0 0.0
Other types of water (>1,000 mg/! total dissolved solids) ML 0.0 0.0 Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
THIRD-PARTY WATER RESOURCES THIRD-PARTY WATER RESOURCES
Fresh water (<1,000 mg/I total dissolved solids) ML 12.41 0.0 Fresh water (7,000 mg/! total dissolved solids) ML 8.05 0.0
Other types of water (>1,000 mg/! total dissolved solids) ML 0.0 0.0 Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
TOTAL WATER WITHDRAWAL ML 405.6 0.0 TOTAL WATER WITHDRAWAL ML 73.13 0.0

BORMIOLI LUIGI S.P.A. - ABBIATEGRASSO

WATER WITHDRAWAL (GRI 303-3)

BORMIOLI LUIGI S.P.A. - FIDENZA

WATER WITHDRAWAL (GRI 303-3)

SOURCE OF WITHDRAWAL

ALL AREAS WATER-STRESSED

SOURCE OF WITHDRAWAL -
m ALL AREAS WATERA:E'IISESSED

SURFACE WATERS SURFACE WATERS

Fresh water (<1,000 mg/I total dissolved solids) ML 0.0 0.0 Fresh water (<1,000 mg/| total dissolved solids) ML 0.0 0.0
Other types of water (>1,000 mg/| total dissolved solids) ML 0.0 0.0 Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
GROUNDWATER GROUNDWATER

Fresh water (<1,000 mg/! total dissolved solids) ML 168.71 0.0 Fresh water (1,000 mg/I total dissolved solids) ML 676.65 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0 Other types of water (>1,000 mg/! total dissolved solids) ML 0.0 0.0
THIRD-PARTY WATER RESOURCES THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 3.79 0.0 Fresh water (<7,000 mg/! total dissolved solids) ML 14.90 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0 Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
TOTAL WATER WITHDRAWAL ML 172.50 0.0 TOTAL WATER WITHDRAWAL ML 691.55 0.0
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BORMIOLI LUIGI ESPANA S.A.U.

WATER WITHDRAWAL (GRI 303-3)

SOURCE OF WITHDRAWAL

SURFACE WATERS

WATER-STRESSED
ALL AREAS AREAS

Fresh water (<7,000 mg/I total dissolved solids) ML 0.0 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
GROUNDWATER

Fresh water (<7,000 mg/I total dissolved solids) ML 91.56 91.56
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 4.39 4.39
Other types of water (>1,000 mg/! total dissolved solids) ML 0.0 0.0
TOTAL WATER WITHDRAWAL ML 95.95 95.95

WATER AND EFFLUENTS
[GRI 303-3, GRI 303-4, GRI 303-5]

Note: Following improvements to the data collection system, the 2023 and 2024 water discharge data for

ADDITIONAL INFORMATION

Bormioli Luigi Espafia S.A.U. have been restated, and the 2023 and 2024 data for all Group companies have
been reclassified. For previously published data, please refer to the Sustainability Report 2024.

GROUP

EFFLUENTS BY DESTINATION

EFFLUENTS (GRI 303-4)

SURFACE WATERS
Fresh water (1,000 mg/I total dissolved solids) ML 968.11 909.61 998.98 0.19
Other types of water (>1,000 mg/! total dissolved
) ML
solids)
GROUNDWATER
Fresh water (1,000 mg/I total dissolved solids) ML
Other types of water (>1,000 mg/I total dissolved
A ML
solids)
THIRD-PARTY WATER RESOURCES
Fresh water (1,000 mg/I total dissolved solids) ML 506.59 | 23.86 | 370.41 4.01 378.52 | 14.70
Other types of water (1,000 mg/I total dissolved ML 0.24 0.37
solids)
TOTAL EFFLUENTS ML |1,474.70| 23.86 |1,280.02| 4.01 |1,377.86| 14.88
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BORMIOLI LUIGI S.P.A. - PARMA

EFFLUENTS (GRI 303-4)

EFFLUENTS BY DESTINATION

WATER-STRESSED
ALL AREAS AREAS

SURFACE WATERS

Fresh water (<1,000 mg/I total dissolved solids) ML 259.56 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
GROUNDWATER

Fresh water (<1,000 mg/I total dissolved solids) ML 0.0 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 146.03 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
TOTAL EFFLUENTS ML 405.60 0.0

BORMIOLI LUIGI S.P.A. - ABBIATEGRASSO

EFFLUENTS (GRI 303-4)

EFFLUENTS BY DESTINATION

WATER-STRESSED
ALL AREAS AREAS

SURFACE WATERS

Fresh water (<1,000 mg/! total dissolved solids) ML 0.0 0.0

Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0

GROUNDWATER

Fresh water (<1,000 mg/I total dissolved solids) ML 0.0 0.0

Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0

THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 192.04 0.0

Other types of water (>1,000 mg/| total dissolved solids) ML 0.0 0.0

TOTAL EFFLUENTS ML 192.04 0.0
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BORMIOLI LUIGI S.P.A. - ALTARE

EFFLUENTS (GRI 303-4)

EFFLUENTS BY DESTINATION

SURFACE WATERS

ADDITIONAL INFORMATION

WATER-STRESSED
ALL AREAS AREAS

Fresh water (<1,000 mg/I total dissolved solids) ML 65.07 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
GROUNDWATER

Fresh water (<1,000 mg/I total dissolved solids) ML 0.0 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 8.05 0.0
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
TOTAL EFFLUENTS ML 73.13 0.0

BORMIOLI LUIGI S.P.A. - FIDENZA

EFFLUENTS (GRI 303-4)

EFFLUENTS BY DESTINATION

SURFACE WATERS

Fresh water (<1,000 mg/I total dissolved solids) ML 674.16 0.0
Other types of water (1,000 mg/| total dissolved solids) ML 0.0 0.0
GROUNDWATER

Fresh water (<1,000 mg/I total dissolved solids) ML 0.0 0.0
Other types of water (1,000 mg/I total dissolved solids) ML 0.0 0.0
THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 17.39 0.0
Other types of water (1,000 mg/I total dissolved solids) ML 0.0 0.0
TOTAL EFFLUENTS ML 691.55 0.0
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BORMIOLI LUIGI ESPANA S.A.U.

EFFLUENTS (GRI 303-4)

WATER-STRESSED
m ALL AREAS AREAS

EFFLUENTS BY DESTINATION

SURFACE WATERS

Fresh water (<1,000 mg/I total dissolved solids) ML 0.0 0.0
Other types of water (1,000 mg/| total dissolved solids) ML 0.0 0.0
GROUNDWATER

Fresh water (<1,000 mg/I total dissolved solids) ML 0.0 0.0
Other types of water (1,000 mg/| total dissolved solids) ML 0.0 0.0

THIRD-PARTY WATER RESOURCES

Fresh water (<1,000 mg/I total dissolved solids) ML 14.02 14.02
Other types of water (>1,000 mg/I total dissolved solids) ML 0.0 0.0
TOTAL EFFLUENTS ML 14.02 14.02

WATER AND EFFLUENTS
[GRI 303-3, GRI 303-4, GRI 303-5]

GROUP®™

TOTAL WATER CONSUMPTION (GRI 303-5)

CONSUMPTION WATER- WATER- WATER-
STRESSED STRESSED STRESSED
AREAS AREAS AREAS
Water withdrawals (total) ML 86.43 63.13 75.51 44.49 65.4 81.9
Variation in water storage ML

(1): Water consumption in water-stressed areas exceeds total water consumption due to the negative figure recorded at the Abbiategrasso plant, which is attributable
to groundwater infiltration affecting the volume of water discharged into the sewer system.
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BORMIOLI LUIGI S.P.A. - PARMA

TOTAL WATER CONSUMPTION (GRI 303-5)

ADDITIONAL INFORMATION

BORMIOLI LUIGI S.P.A. - ALTARE

TOTAL WATER CONSUMPTION (GRI 303-5)

CONSUMPTION ALL WATER- CONSUMPTION WATER-
AREAS STRESSED STRESSED
AREAS AREAS
Water withdrawals ML 0.0 0.0 Water withdrawals ML 0.0 0.0
(total) (total)
Variation in water ML Variation in water ML
storage storage

BORMIOLI LUIGI S.P.A. - ABBIATEGRASSO

TOTAL WATER CONSUMPTION

(GRI 303-5)

BORMIOLI LUIGI S.P.A. - FIDENZA

TOTAL WATER CONSUMPTION (GRI 303-5)

CONSUMPTION WATER- CONSUMPTION .0.M. WATER-
STRESSED STRESSED
AREAS AREAS
Water withdrawals ML 195 0.0 Water withdrawals ML 0.0 0.0
(total) (total)
Variation in water ML Variation in water ML
storage storage

BORMIOLI LUIGI ESPANA S.A.U.

TOTAL WATER CONSUMPTION (GRI 303-5)

CONSUMPTION WATER-
STRESSED

AREAS

Water withdrawals ML 0.0 81.0
(total)

Variation

ariation in water ML

storage
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DIRECT (SCOPE 1) GHG EMISSIONS

BORMIOLI LUIGI S.P.A.

ADDITIONAL INFORMATION

[GRI 305-1]
ENERGY INDIRECT (SCOPE 2) GHG EMISSIONS NOx, SOx AND OTHER POLLUTING EMISSIONS
[GRI 305-2]
TYPE OF POLLUTING EMISSIONS
GROUP PARMA | ALTARE | ABBIATEGRASSO m
DIRECT (SCOPE 1) GHG EMISSIONS ] ]
Nitrogen oxides (NOx) 5.25 89.9 22.27 99.59
SCOPETEMISSIONS | oM. | 208 | a4 | 205 Suphur oice (50) 0o | me 756 2078
Total organic carbon (TOC 0 0 0 0
Total tCO,eq 155,493 152,262 131,673 g (T00)
Acidic substances (such as NaOH from neutr)) 0.977 0 0
NOTE: Climate-altering emissions resulting from the consumption of factory fuels (diesel, natural gas), fuel for the company fleet (petrol, diesel and HVO biofuel) and .
generated by the decomposition of raw materials containing carbonates (soda, limestone, dolomite, potassium carbonate, barium carbonate, graphite, acetylene) and by Alkaline substances (SUCh as NazO) 0 0 0 0
the possible leakage of coolant gases used for the air conditioning of offices and the cold storage facilities required for production purposes. The sources of the emission .
factors used to calculate Scope 1 emissions in the inventory certified under the GHG Protocol framework are: DEFRA 2023, DEFRA 2024 and DEFRA 2025 for NG, fuels, Carbon Monoxide (CO) 6.45 0 0.18 0
combustibles and F-GAS data; analyses performed by the Stazione Sperimentale del Vetro (an accredited laboratory) for raw materials; the stoichiometric ratio of the
oxidation reaction for acetylene and the fuel additive. It should be noted that the certified inventories of 2024 and 2025 are those of the five glass manufacturing sites \olatile organic compounds (VOCs) 0 0 0 0.1
and the After Glass Parma decoration plant.
Hazardous air pollutants (HAPs 0 0 0 0
GROUP pollutants (HAPs)
Particulate matter (PM) 1.21 0.16 0.03 2.7

ENERGY INDIRECT (SCOPE 2) GHG EMISSIONS

SCOPEZEMISSIONS VoM. 203 o4 a5 |

Market-based

tCO,eq

73,735

29172

2,343 BORMIOLI LUIGI ESPANA S.A.U.

Location-based

tCO,eq

55,373

46,260

45,542

NOx, SOx AND OTHER POLLUTING EMISSIONS

NOTE: Specifically, the 2023 figures include the companies Bormioli Luigi S.p.A., Bormioli Luigi Espafia S.A.U., After Glass S.p.A. and Bormioli Luigi France S.A.R.L.

It should be noted that the 2024 and 2025 certified inventories are those of the five glass manufacturing sites and the After Glass Parma decoration plant, whereas the
data reported above for 2024 and 2025 include all the Group'’s sites. The emission factors considered for calculating the emissions of the Group's business sites come
from the following sources: location-based (EPA 2024, GHG Protocol 2024, AIB 2024 Production Mix, EMSD Social and Environmental Report 2023) and market-based
(Green-e residual mix 2024, Norsus 2021, AIB 2024 Residual Mix, CLP Sustainability Report 2023).

TYPE OF POLLUTING EMISSIONS

NITROGEN OXIDES (NOx), SULFUR OXIDES (SOx) AND OTHER SIGNIFICANT AIR EMISSIONS Nitrogen oxides (N0, : o8
[GRl 305_7] Sulphur oxide (SOx) t 0.4
Note: The figures reported do not include trading companies, i.e. Bormioli Luigi Corporation, Bormioli Luigi Do Total organic carbon (TOC) t 1.58
Brasil LTDA, Bormioli Luigi Asia Pacific LTD and Bormioli Luigi Central Europe GMBH. Acidic substances (such as NaOH from neutr.) t 0
Alkaline substances (such as Na20) t 0
GROUP Carbon Monoxide (CO) t 0.69
Voatie rgaric compourds (VOC) : :
Hazardous air pollutants (HAPs) t 0
| TYPE OF POLLUTING EMISSIONS | UoM. | 2028 | 2014 2055 A —— t -
Nitrogen oxides (NOx) t 424.49 392.74 282.58
Sulphur oxide (SOx) t 64.42 50.95 40.18
Total organic carbon (TOC) t 0.26 0.80 1.58
Acidic substances (such as NaOH from neutr.) t 3.34 0.80 0.98
Alkaline substances (such as Na:0) t 0.02 0.02 0
Carbon Monoxide (CO) t 6.65 7.73 7.60
Volatile organic compounds (VOCs) t 8.46 11.71 4.09
Hazardous air pollutants (HAPs) t 0.00 0.00 0
Particulate matter (PM) t 9.01 423 4.82
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WASTE
[GRI 306]

GROUP

WASTE DIVERTED FROM DISPOSAL (GRI 306-4)

ADDITIONAL INFORMATION

GROUP

WASTE DIRECTED TO DISPOSAL (GRI 306-5)

oEor M“-_“

WASTE
RECOVERY

IN |[EXTERNAL IN |EXTERNAL IN |EXTERNAL
situ| s | TOTAL fgru | sie | TOTAL ity simE

TYPE OF “““
WASTE IN |EXTERNAL| [oo. | IN |EXTERNAL IN |EXTERNAL| oo LA L Bl
RECOVERY SITU | SITE SITU | SITE SITU | SITE Landfilling t 37.10 37.10 45.63 45.63 36.66 36.66
Other
HAZARDOUS WASTE disposal t 1,046.82 | 1,046.82 1,200.06 | 1,200.06 1,210.81 | 1,210.81
operations
Reuse t 40.56 40.56 14.22 14.22 12.00 12.00
Total t 1,083.92 | 1,083.92 1,245.69 | 1,245.69 1,247.47 | 1,247.47
Recycling t 0.86 0.86 0.20 0.20 50.53 50.53
Other NON-HAZARDOUS WASTE
recovery t 15811 | 158.11 226.01 | 226.01 268.24 | 268.24 ‘
operations Landfilling t 0.81 0.81 0.70 0.70
Total t 199.52 | 199.52 - 240.43 | 240.43 330.77 | 330.77 Other
disposal t 3,047.05 | 3,047.05 2,044.46 | 2,044.46 2,791.13 | 2,791.13
operations
NON-HAZARDOUS WASTE
Total t 3,047.05 | 3,047.05 2,945.27 | 2,945.27 2,791.83 | 2,791.83
Reuse t 1,050.02 | 1,050.02 941.48 | 941.48 869.40 | 869.40 Total
Recycling t 43918 | 43918 165.37 | 165.37 175.67 | 175.67 hazardous
other and non- t 4,130.97 | 4,130.97 4,190.96 | 4,190.96 4,039.30 | 4,039.30
recovery t 10,527.52 | 10,527.52 16,487.62 | 16,487.62 12,229.65 | 12,229.65 ":‘aaz;:d“s
operations
Total t 12,016.72 | 12,016.72| - |17,594.47 | 17,594.47 13,274.72 | 13,274.72 I&TSAT"E t 16,347.21 | 16,347.21 22,025.85 | 22,025.85 17,644.79 | 17,644.79
Total
hazardous
and non- t 12,216.24 | 12,216.24| - | 17,834.89|17,834.89 13,605.49 | 13,605.49
hazardous
waste

(1): In 2024 and 2025, the waste figures of Bormioli Luigi Asia Pacific LTD, Bormioli Luigi Do Brasil LTDA and Bormioli Luigi Glassware France SA were estimated.

WASTE DETAILS

TYPE OF WASTE
PARMA ABBIATEGRASSO ALTARE

HAZARDOUS WASTE _ 77.27 m 206.38 787.21
NON-HAZARDOUS WASTE _ 6796.44 279.49 898.27 5417.32
RECOVERED WASTE _ 5434.98 223.70 844.75 5429.66
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ADDITIONAL INFORMATION

ADDITIONAL INFORMATION CHAPTER 4.
THE VALUE OF OUR PEOPLE

INFORMATION ON EMPLOYEES AND OTHER WORKERS
[GRI 2-7 and 2-8]

TOTAL GROUP WORKFORCE AS AT 31 DECEMBER

TYPEOFWORKER | VoM. am a5

Employees no. of people 2,305 2,265 2,228

Temporary workers no. of people 665 499 519

Interns no. of people 5 1 3

Total no. of people 2,975 2,765 2,750
GROUP

NUMBER OF EMPLOYEES BY TYPE OF CONTRACT AND GENDER AS AT 31 DECEMBER

rvpE oF s |
CONTRACT _VEN WOMEN TOTAL __MEN _WOMEN TOTAL | MEN | WOMEN | TOTAL

Permanent n0.of 1 g0 | 628 | 2251 | 1596 | 647 | 2,243 | 1570 | 644 | 2,214
contract people
Temporary no. of 38 16 54 15 7 22 9 5 14
contract people
no. of
Total 1,661 | 644 | 2,305 | 1,611 | 654 | 2,265 | 1,579 | 649 | 2,228
people

ITALY - BORMIOLI LUIGI S.P.A. AND AFTER GLASS S.PA.

NUMBER OF EMPLOYEES BY TYPE OF CONTRACT AND GENDER AS AT 31 DECEMBER

TYPE OF
STEE S s o e s v

Permanent n0.of 1 ya10 | 502 | 1812 | 1267 | 516 | 1783 | 1231 | 511 | 1,742
contract people
Temporary no. of 16 14 30 12 6 18 6 3 9
contract people
no. of
Total 1326 | 516 | 1,842 | 1,279 | 522 | 1,801 | 1237 | 514 | 1,751
people
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SPAIN - BORMIOLI LUIGI ESPANA S.A.U AND AFTER GLASS ESPANA S.A.U.

NUMBER OF EMPLOYEES BY TYPE OF CONTRACT AND GENDER AS AT 31 DECEMBER

TvPE oF w5
CONTRACT | _*"__WEN _WOMEN TOTAL__WEN _WOMEN TOTAL _WEN _WOMEN TOTAL

Permanent no.of 1 ogg 84 360 293 88 381 306 93 399
contract people
Temporary no. of 19 1 20 3 1 4 3 2 5
contract people
no. of
Total 295 85 380 | 296 89 385 | 309 95 404
people

FRANCE - BORMIOLI LUIGI S.A.R.L. AND BORMIOLI LUIGI GLASSWARE FRANCE SA

NUMBER OF EMPLOYEES BY TYPE OF CONTRACT AND GENDER AS AT 31 DECEMBER

rvPE oF s L w0 s
CONTRACT | MEN |WOMEN| TOTAL | MEN |WOMEN| TOTAL | MEN |WoMEN | ToTAL

Permanent no.of | ,g 2 51 23 28 51 2 25 47
contract people
Temporary no. of 3 1 4 0 0 0 0 0 0
contract people
Total no. of 28 27 55 23 28 51 22 25 47
people
OTHER COUNTRIES

NUMBER OF EMPLOYEES BY TYPE OF CONTRACT AND GENDER AS AT 31 DECEMBER

rveE o s | s
CONTRACT | *"__WEN _WOMEN TOTAL_WEN _WOMEN TOTAL _WEN _WOMEN TOTAL

Permanent no.of |4, 16 28 13 15 28 11 15 26

contract people

Temporary no. of 0 0 0 0 0 0 0 0 0

contract people

Total no. of 12 16 28 13 15 28 11 15 26
people

Note: The data reported herein refer to the Group's trading companies (Bormioli Luigi Corporation, Bormioli Luigi Do Brasil LTDA, Bormioli Luigi Central Europe GMBH,
Bormioli Luigi Asia Pacific LTD), which operate in Brazil, the USA, Germany and Hong Kong.

134

ADDITIONAL INFORMATION

GROUP

NUMBER OF EMPLOYEES PER JOB TYPE BY GENDER AS AT 31 DECEMBER

TYPE OF
EMPLOYMENT
. no. of

Full-time 1,647 598 2,245 1,600 611 2,211 1,556 607 2,163
people

Partime no.of 1y 46 60 11 43 54 23 42 65
people
no. of

Total 1,661 644 2,305 1,611 654 2,265 1,579 649 2,228
people

ITALY - BORMIOLI LUIGI S.P.A. AND AFTER GLASS S.PA.

NUMBER OF EMPLOYEES PER JOB TYPE BY GENDER AS AT 31 DECEMBER

TYPE OF

EMPLOYMENT

. no. of

Full-time people 1,314 471 1,785 1,269 480 1,749 1,225 472 1,697

Part-time no. of 12 45 57 10 42 52 12 42 54
people
no. of

Total 1,326 | 516 1,842 | 1,279 | 522 1,801 | 1,237 | 514 | 1,751
people

SPAIN - BORMIOLI LUIGI ESPANA S.A.U. AND AFTER GLASS ESPANA S.A.U.

NUMBER OF EMPLOYEES PER JOB TYPE BY GENDER AS AT 31 DECEMBER

TYPE OF
EMPLOYMENT
. no. of
Full-time 295 85 380 296 89 385 299 95 394
people
Part-time no. of 0 0 0 0 0 0 10 0 10
people
no. of
Total 295 85 380 296 89 385 309 95 404
people
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FRANCE - BORMIOLI LUIGI FRANCE S.A.R.L. AND BORMIOLI LUIGI GLASSWARE FRANCE SA

NUMBER OF EMPLOYEES PER JOB TYPE BY GENDER AS AT 31 DECEMBER

TYPE OF
EMPLOYMENT
Full-time no. of 27 27 54 23 28 51 22 25 47
people
Part-time no. of 1 0 1 0 0 0 0 0 0
people
Total no. of 28 27 55 23 28 51 22 25 47
people
OTHER COUNTRIES

NUMBER OF EMPLOYEES PER JOB TYPE BY GENDER AS AT 31 DECEMBER

TvPE OF I R T T

Full-time no. of 1 15 26 12 14 26 10 15 25
people

Part-time no. of 1 1 2 1 1 2 1 0 1
people

Total no. of 12 16 28 13 15 28 1 15 26
people

Note: The data reported herein refer to the Group's trading companies (Bormioli Luigi Corporation, Bormioli Luigi Do Brasil LTDA, Bormioli Luigi Central Europe GMBH,
Bormioli Luigi Asia Pacific LTD), which operate in Brazil, the USA, Germany and Hong Kong.

COLLECTIVE BARGAINING AGREEMENTS
[GRI 2-30]

EMPLOYEES COVERED BY COLLECTIVE BARGAINING AGREEMENTS

Total number of employees no. of people 2,305 2,265 2,228

Number of employees
covered by a collective no. of people 2,247 2,204 2,162
bargaining agreement

Total percentage % 97 97 97
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COMPLIANCE AND CASES OF NON-COMPLIANCE
[GRI 2-27; GRI 205-3; GRI 206-1; GRI 406-1; GRI 416-2; GRI 417-3; GRI 418-1]

GROUP - CASES OF NON-COMPLIANCE

ETHICS AND HUMAN RIGHTS

| CASESOFNON-COMPLIANGE oM. 202 o4 | 205

Cases of loss or breach of customers’ personal data no. 0 0 0
Confirmed Information Security Incidents no. 0 0 0
Confirmed cases of anti-competitive behaviour no. 0 10 0
Confirmed incidents of corruption no. 0 0 0
Significant sanctions* received in relation to non-compliance

g P no. 0 0 0

with social and economic laws and regulations

Cases of non-compliance with regulations and/or self-regulatory
codes on marketing communications, including advertising, no. 0 0 0
promotion and sponsorship

Confirmed cases of breaches of human rights, including child
labour, penal or mandatory labour or discrimination

Total no. 0 1 0

(1): For further information on the resolution of this case, please refer to the 'RESPONSIBLE RUNNING OF THE COMPANY’ section in Chapter 1.

GROUP - CASES OF NON-COMPLIANCE

LOCAL AND ACCIDENTAL POLLUTION
CASES OF NON-COMPLIANCE _vom a0z 2024 o5

no. 0 0 0

Significant sanctions* relating to emissions into the atmosphere no 0 0 0
(e.g. COV, PM, NOx, etc.) ’
Significant sanctions* relating to noise emissions no. 0 0 0
Significant sanctions* relating to effluents no. 0 0 0
Significant sanctions* for cases of accidental spillage of

no. 0 0 0
hazardous substances
Total no. 0 0 0

GROUP - CASES OF NON-COMPLIANCE

LAWS AND REGULATIONS

€ 0 0 0

Monetary sanctions*
no. 0 0 0
Non-monetary sanctions no. 0 0 0
Cases resolved through the dispute settlement mechanism no. 0 0 0
Total no. 0 0 0
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NEW EMPLOYEE HIRES AND EMPLOYEE TURNOVER ITALY - BORMIOLI LUIGI S.P.A.+ AFTER GLASS S.P.A.

[GRI 401-1]

Note: The figures for new hires and outgoing employees do not include seasonal staff and infra-group
movements and transfers. The incoming turnover rate is calculated as follows: the number of employees

hired during the year/the total number of employees at the end of the year*100. The outgoing turnover rate “m“--
is calculated as follows: the number of outgoing employees during the year/the total number of employees TOTAL TURNOVER %

NEW EMPLOYEES BY AGE GROUP AND GENDER

at the end of the year*100.
Men no. of people 55 18 155 11.7
GROUP Women no. of people 30 40 13 83 16.1
Total no. of people 85 122 31 238 12.9
NEW EMPLOYEES BY AGE GROUP AND GENDER
Turnover % 43.8 15.5 3.6 12.9 -

NEW EMPLOYEES BY AGE GROUP AND GENDER

Men no. of people 103 12.5
TOTAL TURNOVER %
34 48 17 99 15.4

Women no. of people
Total no. of people 119 151 37 307 13.3 Men no. of people
Women no. of people 1 27 10 48 9.2
Turnover % 53.8 14.2 3.6 13.3 -
Total no. of people 38 73 18 129 7.2
NEW EMPLOYEES BY AGE GROUP AND GENDER
Turnover % 20.1 9.3 2.2 7.2 -

NEW EMPLOYEES BY AGE GROUP AND GENDER

M
Women no. of people 12 35 10 57 8.7
Total no. of people 52 % 18 166 7.3 Men no. of people 19
Women no. of people 10 13 2 25 4.9
Turnover % 23.9 9.1 1.8 7.3 -
Total no. of people 29 37 8 74 4.2
NEW EMPLOYEES BY AGE GROUP AND GENDER
Turnover % 18.0 5.0 0.9 4.2 -

Men no. of people

Women no. of people 13 20 2 35 5.4
Total no. of people 40 56 8 104 4.7
Turnover % 20.6 5.6 0.8 4.7 -
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SPAIN - BORMIOLI LUIGI ESPANA S.A.U. AND AFTER GLASS ESPANA S.A.U. FRANCE - BORMIOLI LUIGI FRANCE S.A.R.L. AND BORMIOLI LUIGI GLASSWARE FRANCE SA
NEW EMPLOYEES BY AGE GROUP AND GENDER NEW EMPLOYEES BY AGE GROUP AND GENDER
-“-mn | ww | ow | ow [moms
Men no. of people 16 1 46 15.6 Men no. of people 1 5 1 7 25.0
Women no. of people 4 7 3 14 16.5 Women no. of people 0 1 1 2 7.4
Total no. of people 33 23 4 60 15.8 Total no. of people 1 6 2 9 16.4
Turnover % 143.5 9.7 3.3 15.8 - Turnover % 25.0 18.2 11.1 16.4 -

NEW EMPLOYEES BY AGE GROUP AND GENDER

NEW EMPLOYEES BY AGE GROUP AND GENDER

Men no. of people 13 7.4 Men no. of people 5 21.7
Women no. of people 0 7 0 7 7.9 Women no. of people 1 1 0 2 71
Total no. of people 9 20 0 29 1.5 Total no. of people 4 3 0 7 13.7
Turnover % 40.9 8.5 0.0 7.5 - Turnover % 66.7 12.0 0.0 13.7 -

NEW EMPLOYEES BY AGE GROUP AND GENDER NEW EMPLOYEES BY AGE GROUP AND GENDER

Men no. of people Men no. of people 0 2 0 2 9.1
Women no. of people 1 6 0 7 74 Women no. of people 0 0 0 0 0.0
Total no. of people 9 16 0 25 6.2 Total no. of people 0 2 0 2 4.3
Turnover % 34.6 71 0.0 6.2 - Turnover % 0.0 8.3 0.0 4.3 -
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OTHER COUNTRIES

NEW EMPLOYEES BY AGE GROUP AND GENDER TERMINATIONS BY AGE GROUP AND GENDER

Men no. of people 0 0 0 0 0.0 Men no. of people 18 51 56 125 7.5
Women no. of people 0 0 0 0 0.0 Women no. of people 7 22 34 63 9.8
Total no. of people 0 0 0 0 0.0 Total no. of people 25 73 90 188 8.2
Turnover % 0.0 0.0 0.0 0.0 - Turnover % 11.3 6.8 8.8 8.2 -

TERMINATIONS BY AGE GROUP AND GENDER

NEW EMPLOYEES BY AGE GROUP AND GENDER

Men no. of people 1 0 0 1 7.7 Men no. of people 17 53 88 158 9.8
Women no. of people 0 0 0 0 0.0 Women no. of people 3 12 33 48 73
Total no. of people 1 0 0 1 3.6 Total no. of people 20 65 121 206 9.1
Turnover % 100.0 0.0 0.0 3.6 - Turnover % 9.2 6.2 12.2 9.1 -

NEW EMPLOYEES BY AGE GROUP AND GENDER TERMINATIONS BY AGE GROUP AND GENDER

Men no. of people 0 0 0 0 0.0 Men no. of people 24 45 43 112 71
Women no. of people 2 1 0 3 20.0 Women no. of people 5 18 19 42 6.5
Total no. of people 2 1 0 3 11.5 Total no. of people 29 63 62 154 6.9
Turnover % 100.0 10.0 0.0 11.5 - Turnover % 14.9 6.3 6.0 6.9 -

Note: The data reported herein refer to the trading companies, namely Bormioli Luigi Corporation, Bormioli Luigi do Brasil LTDA, Bormioli Luigi Asia Pacific LTD and
Bormioli Luigi Central Europe GMBH.
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ITALY - BORMIOLI LUIGI S.P.A.+ AFTER GLASS S.P.A. SPAIN - BORMIOLI LUIGI ESPANA S.A.U + AFTER GLASS ESPANA S.A.U.

TERMINATIONS BY AGE GROUP AND GENDER TERMINATIONS BY AGE GROUP AND GENDER

Men no. of people 15 39 55 109 8.2 Men no. of people 3 11 1 15 5.1
Women no. of people 5 21 32 58 11.2 Women no. of people 1 1 0 2 24
Total no. of people 20 60 87 167 9.1 Total no. of people 4 12 1 17 4.5
Turnover % 10.3 7.6 10.1 9.1 - Turnover % 17.4 5.1 0.8 4.5 -

TERMINATIONS BY AGE GROUP AND GENDER TERMINATIONS BY AGE GROUP AND GENDER

Men no. of people 10 38 80 128 10.0 Men no. of people 4 11 5 20 6.8
Women no. of people 3 9 30 42 8.0 Women no. of people 0 1 3 4 4.5
Total no. of people 13 47 110 170 9.4 Total no. of people 4 12 8 24 6.2
Turnover % 6.9 6.0 13.3 9.4 - Turnover % 18.2 5.1 6.2 6.2 -
TERMINATIONS BY AGE GROUP AND GENDER TERMINATIONS BY AGE GROUP AND GENDER
Men no. of people 17 36 38 91 7.4 Men no. of people 5 8 3 16 5.2
Women no. of people 5 13 15 33 6.4 Women no. of people 0 1 2 3 3.2
Total no. of people 22 49 53 124 71 Total no. of people 5 9 5 19 4.7
Turnover % 13.7 6.6 6.3 71 - Turnover % 19.2 4.0 3.2 4.7 -
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FRANCE - BORMIOLI LUIGI S.A.R.L. + BORMIOLI LUIGI GLASSWARE FRANCE SA OTHER COUNTRIES
TERMINATIONS BY AGE GROUP AND GENDER TERMINATIONS BY AGE GROUP AND GENDER
Men no. of people 0 1 0 1 3.6 Men no. of people 0 0 0 0 0.0
Women no. of people 0 0 2 2 74 Women no. of people 1 0 0 1 6.3
Total no. of people 0 1 2 3 5.5 Total no. of people 1 0 0 1 3.6
Turnover % 0.0 3.0 11.1 5.5 - Turnover % 0.0 0.0 0.0 3.6 -

TERMINATIONS BY AGE GROUP AND GENDER

TERMINATIONS BY AGE GROUP AND GENDER

Men no. of people 3 4 3 10 43.5 Men no. of people 0 0 0 0 0.0
Women no. of people 0 1 0 1 3.6 Women no. of people 0 1 0 1 6.7
Total no. of people 3 5 3 1 21.6 Total no. of people 0 1 0 1 3.6
Turnover % 50.0 20.0 15.0 21.6 - Turnover % 0.0 9.1 0.0 3.6 -
TERMINATIONS BY AGE GROUP AND GENDER TERMINATIONS BY AGE GROUP AND GENDER
Men no. of people 1 1 1 3 13.6 Men no. of people 1 0 1 2 18.2
Women no. of people 0 2 1 3 12.0 Women no. of people 0 2 1 3 20.0
Total no. of people 1 3 2 6 12.8 Total no. of people 1 2 2 5 19.2
Turnover % 20.0 12.5 11.1 12.8 - Turnover % 50.0 20.0 14.3 19.2 -

Note: The data reported herein refer to the trading companies, namely Bormioli Luigi Corporation, Bormioli Luigi do Brasil LTDA, Bormioli Luigi Asia Pacific LTD and
Bormioli Luigi Central Europe GMBH.
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TRAINING HOURS PROVIDED TO EMPLOYEES GROUP

[GRI 404_” AVERAGE NUMBER OF TRAINING HOURS PER ISSUE

AVERAGE NUMBER OF TRAINING HOURS PER CAPITA BY GENDER Environment average no. of hours 0.5
| GEWER Vo233 20u a5 - e -
Job training average no. of hours 5.9
Men average no. of hours 21.9 20.7 16.0 Quality training average no. of hours 0.6
Women average no. of hours 234 17.0 13.9 Technical/production average no. of hours 15
Total average no. of hours 22.3 19.6 15.4 Other average no. of hours 38
Total average no. of hours 15.4
GROUP g
AVERAGE NUMBER OF TRAINING HOURS PER CAPITA BY PROFESSIONAL CATEGORY
Senior Managers average no. of hours 22.9 14.3 9.9
Middle managers average no. of hours 35.1 35.6 33.7 DIVERSITY OF EMPLOYEES
[GRI 405-1]
Office workers average no. of hours 22.0 21.3 16.5
Production workers average no. of hours 21.4 18.1 13.8
GROUP

Total average no. of hours 22.3 19.6 15.4
BREAKDOWN OF EMPLOYEES BY PROFESSIONAL CATEGORY AND GENDER

PROFESSIONAL I T "7 "
EATECon MWmm@m@
Senior Managers % 86.8 13.2 1.6 83.8 16.2 1.6 83.3 16.7 1.6
Middle managers % 73.2 26.8 5.3 70.9 29.1 5.6 73.4 26.6 5.6
Office workers % 57.8 422 18.1 57.4 42.6 19.0 55.9 441 18.9
Production workers % 75.1 249 749 74.4 25.6 73.8 74.2 25.8 73.9
Total % 72.1 27.9 100.0 71.1 28.9 100.0 70.9 29.1 100.0
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GROUP

BREAKDOWN OF EMPLOYEES BELONGING TO PROTECTED CATEGORIES

PROFESSIONAL

GROUP
BREAKDOWN OF EMPLOYEES BY PROFESSIONAL CATEGORY AND AGE GROUP
PROFESSIONAL
CATEGORY 0 wms s | T
Senior Managers % 0.0 34.2 65.8 1.6
Middle managers % 1.6 56.9 41.5 5.3
Office workers % 14.4 46.8 38.8 18.1
Production workers % 9.2 45.7 45.1 749
Total % 9.6 46.3 441 100.0
BREAKDOWN OF EMPLOYEES BY PROFESSIONAL CATEGORY AND AGE GROUP
PROFESSIONAL
Senior Managers % 0.0 40.5 59.5 1.6
Middle managers % 3.9 52.0 441 5.6
Office workers % 16.7 47.0 36.3 19.0
Production workers % 8.4 46.1 45.5 73.8
Total % 9.6 46.5 43.9 100.0

BREAKDOWN OF EMPLOYEES BY PROFESSIONAL CATEGORY AND AGE GROUP

PROFESSIONAL
Senior Managers % 0.0 36.1 63.9 1.6
Middle managers % 42 48.4 47.6 5.6
Office workers % 14.2 491 36.7 18.9
Production workers % 7.8 440 48.2 73.9
Total % 8.7 45.1 46.2 100.0
150

am | ww | ams|
CEL MW@WMWM

Senior Managers % 100.0 0.0 1.4 100.0 0.0 1.8 100.0 0.0 21
Middle managers % 100.0 0.0 1.4 100.0 0.0 1.8 42.9 57.1 7.4
Office workers % 77.8 22.2 13.0 85.7 14.3 12.5 84.2 15.8 20.0
Production workers % 67.2 32.8 84.1 68.1 31.9 83.9 55.2 44.8 70.5
Total % 69.6 30.4 100.0 71.4 28.6 100.0 61.1 38.9 100.0
GROUP

BREAKDOWN OF EMPLOYEES BELONGING TO PROTECTED CATEGORIES BY PRODUCTION PLANT

Total number

of employees
belonging

to protected
categories out of
plant total

% 3.5 3.2 3.9 23 0.0

Total number

of employees
belonging

to protected
categories out of
Group total

% 1.3 0.3 0.4 0.4 0.0
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BORMIOLI LUIGI S.P.A. - ABBIATEGRASSO

INJURY INDICATORS FOR EMPLOYEES

WORK-RELATED INJURIES

[GRI 403-9]

Note: The data on recorded work-related injuries have been adjusted following a review of the data collection
methodology for the Group’s Spanish company (Bormioli Luigi Espafia S.A.U.) including, for 2023 and 2024,
injuries with no days of absence from work that had not previously been counted. For previously published

INJURY INDICATOR w5

data, please refer to the Sustainability Report 2024. Total number of work related fatalties no. 0
Total number of severe work-related injuries (excluding fatalities) no. 0
GROUP Total number of recordable work-related injuries no. 12
Hours worked hours 296,244
Number of days lost due to work-related injuries, fatalities, health problems no. 114
Total number of work-related fatalities (') no. of fatalities/hours worked 0
mmmm Total number of severe work-related injuries (excluding fatalities) (%) no. of severe injuries/hours worked 0
Total number of recordable work-related injuries () no. of injuries/hours worked 40.5

Total number of work-related fatalities

Total number of severe work-related injuries (excluding

fatalities) no. 0 1 0 BORMIOLI LUIGI S.P.A. - ALTARE
Total number of recordable work-related injuries no. 101 107 88 INJURY INDICATORS FOR EMPLOYEES
Hours worked hours 3,528,616 3,705,071 3,381,843

INJURY INDICATOR _vow s

Rate of work-related fatalities (") nﬁbai;i\t’zl:::j/ 0.0 0.0 0.0

Total number of work-related fatalities no. 0
Rate‘qf severe work-related injuries (excluding no. of severe injuries/ 0.0 0.3 0.0 Total number of severe work-related injuries (excluding fatalities) no. 0
fatalities) (?) hours worked
— Total number of recordable work-related injuries no. 5
Rate of work-related injuries recorded (%) no. of injuries/ 28.6 28.9 26.0 Hours worked hours 327025
hours worked )
Number of days lost due to work-related injuries, fatalities, health problems no. 85

(1): The rate of work-related fatalities is calculated as the ratio of fatalities in the reference year to hours worked by employees, multiplied by 1,000,000.

(2): The rate of severe injuries is calculated as the ratio of severe injuries in the reference year to hours worked by employees, multiplied by 1,000,000. Total number of work-related fatalities (') no. of fatalities/hours worked 0
(3): L:ewrgézzfovgork-related injuries recorded is calculated as the ratio of work-related injuries recorded in the reference year to hours worked by employees, multiplied Total number of severe work-related injuries (excluding fatalities) (2) no. of severe injuries/hours worked 0
Total number of recordable work-related injuries () no. of injuries/hours worked 15.3

BORMIOLI LUIGI S.P.A. - FIDENZA

INJURY INDICATORS FOR EMPLOYEES

BORMIOLI LUIGI S.P.A. - PARMA

INJURY INDICATORS FOR EMPLOYEES
INJURY INDICATOR T

INJURY INDICATOR “m

Total number of work-related fatalities

Total number of work-related fatalities no. 0 Total number of severe work-related injuries (excluding fatalities) no. 0

Total number of severe work-related injuries (excluding fatalities) no. 0 Total number of recordable work-related injuries no. 21

Total number of recordable work-related injuries no. 22 Hours worked hours 703,514
Hours worked hours 1,228,679 Number of days lost due to work-related injuries, fatalities, health problems no. 497
Number of days lost due to work-related injuries, fatalities, health problems no. 453 Total number of work-related fatalities (') no. of fatalities/hours worked 0

Total number of work-related fatalities (') no. of fatalities/hours worked 0 Total number of severe work-related injuries (excluding fatalities) (%) no. of severe injuries/hours worked 0

Total number of severe work-related injuries (excluding fatalities) () no. of severe injuries/hours worked 0 Total number of recordable work-related injuries (%) no. of injuries/hours worked 29.9

Total number of recordable work-related injuries (%) no. of injuries/hours worked 17.9
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BORMIOLI LUIGI ESPANA S.A.U. - AZUQUECA

INJURY INDICATORS FOR EMPLOYEES
INJURY INDICATOR _uow s

Total number of work-related fatalities no. 0
Total number of severe work-related injuries (excluding fatalities) no. 0
Total number of recordable work-related injuries no. 20
Hours worked hours 500,011
Number of days lost due to work-related injuries, fatalities, health problems no. 437
Total number of work-related fatalities (') no. of fatalities/hours worked 0
Total number of severe work-related injuries (excluding fatalities) (%) no. of severe injuries/hours worked 0
Total number of recordable work-related injuries (%) no. of injuries/hours worked 40.0

GROUP

INJURY INDICATORS FOR TEMPORARY WORKERS®

Total number of work-related fatalities no. 0 0 0
Total number of severe work-related injuries

. " no. 0 0 0
(excluding fatalities)
Total number of recordable work-related injuries no. 25 19 20
Hours worked hours 1,003,502 905,112 732,804

no. of fatalities/

- it 1
Rate of work-related fatalities (') hours worked 0 0.0 0.0
Rate of severe work-related injuries (excluding no. of severe injuries/
o 0 0.0 0.0
fatalities) (?) hours worked
Rate of work-related injuries recorded (%) no. of injuries/ 24.9 21.0 27.3

hours worked

(1): The rate of work-related fatalities is calculated as the ratio of fatalities in the reference year to hours worked by temporary workers, multiplied by 1,000,000

(2): The rate of severe injuries is calculated as the ratio of severe injuries in the reference year to hours worked by temporary workers, multiplied by 1,000,000.

(3): The rate of work-related injuries recorded is calculated as the ratio of work-related injuries recorded in the reference year to hours worked by temporary workers,
multiplied by 1,000,000

(4): External workers classified as agency workers and interns were included in the reporting scope for the data.
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CORRELATION TABLE
WITH THE UN GLOBAL COMPACT PRINCIPLES

UN GLOBAL COMPACT

REFERENCES TO THE SUSTAINABILITY

ADDITIONAL INFORMATION

GRI REFERENCE

SDGs

PRINCIPLES REPORT 2025
HUMAN RIGHTS
Businesses should GRI 405 Efgg&rcf
1 promote and respect Diversity and Equal
internationally proclaimed Opportunity
human rights within the scope | « Ref. Chapter 4.1. A company made of
— of their spheres of influence people GRI 406 —
Businesses should + Ref. Appendix: Ethics and human rights Non-discrimination ECRESCITA
make sure that they are not ECONOMICA
o | complicit, even indirectly, in GRI 414 Supplier i‘/i
human rights abuses. Social Assessment '
LABOUR
- LAVORODIGNITOSO
) + Ref. Chapter 1. The art of glassmaking GRI2 30 . ECRESCITA
Businesses should uphold the o Collective bargaining ECONOMICA
o handed down for generations:
freedom of association and . ! AN agreements /J
i iy - "Fight against discrimination, and
3. | the effective recognition of the ) ! , ‘I
. . o respect for human rights in the workplace”.
right to collective bargaining. GRI 402
+ Ref. Chapter 4. The value of our people:
. ) - Labor/Management
- "Trade union relations”. .
relations
+ Ref. Chapter 1. The art of glassmaking
handed down for geperatiqns: p—
- "Fight against discrimination, and GRI 406 ECRESCITA
. . i , o ECONOMICA
Businesses should uphold respect for human rights in the workplace”. | Non-discrimination /J
4 the elimination of all forms of - "Responsible running of the company”. "'
" | forced and compulsory labour. | + Ref. Chapter 2. The value of quality GRI 414 Supplier
and innovation: Social Assessment
- "Supply chain management:
a virtuous ecosystem”.
+ Ref. Appendix: Ethics and human rights.
+ Ref. Chapter 1. The art of glassmaking
handed down for gepefathns: p—
- "Fight against discrimination, and ECRESCITA
) respect for human rights in the workplace”. FEONDHC
Busmesse; shoulqluphold ) + Ref. Chapter 2. The value of quality GRI 414: Supplier /‘/
5. | the effective abolition of child . . 4 ‘I
and innovation: Social Assessment
labour. “ . .
- “Supply chain management:
a virtuous ecosystem”.
- "Our checklist for suppliers”.
+ Ref. Appendix: Ethics and human rights.
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GRI
CONTENT INDEX

Declaration of use

UN GLOBAL COMPACT REFERENCES TO BORMIOLI PRTITR : : :
PRINCIPLES SUSTAINABILITY REPORT 2025 GRI REFERENCE The Bormioli Luigi Group has reported in accordance with the GRI Standards for the period 1 January to 31
December 2025.
LABOUR GRI 1 used
GRI 1 - Foundation (2021)
GRI 2-7
PARITA
GRI 2-8 DIGENERE GRI STANDARDS INFORMATION LOCATION Rﬁ%ﬂlﬁg- STV
Zvnc:rlisrseev\;ho are not OMITTED
Businesses should ushold the | Ref. Chapter 1. The art of glassmaking pioy
o u'd Upho'd handed down for generations: GENERAL DISCLOSURES
elimination of discrimination . : AT GRI 401 — , -
6. | - "Fight against discrimination, and LAVORODIGNITOSO 2-1 Organizational details 9;14-20
in respect of employment and . i , | Employment ECRESCITA — - —
occupati respect for human rights in the workplace”. ECONOMICA 2-2 Entities included in the organization's ,
upation. R . o ) 9:16
+ Ref. Appendix: Ethics and human rights. GRI 405 »/" sustainability reporting
Diversity and Equal ‘I 2-3 Reporting period, frequency and 7.9
Opportunity contact point '
2-4 Restatements of information 9
ERI ‘:106 o 2-5 External assurance 9,163,164, 165
on-discrimination — -
2-6 Act|y|t|es, valu'e cha‘m and other 12: 42, 43: 50-71
business relationships
ENVIRONMENT 2-7 Employees 96-97;133-136
2-8 Workers who are not employees 96; 133
: 2-9 Governance structure and composition | 17-19
Businesses should support GRI 301 2-10 Nominafi d select i Confidential
E precautionary approach to i - h}o;mnanon and se eé:’u(;)n of the . ?n I enlt|a
| environmental challenges. aterials ighest governance body information
. ) Confidential
GRI 302% 2-11 Chair of the highest governance body | 18-19 2-11b. inf .
- Ref. Chapter 2. The value of quality GRI2 Information
and innovation: Energy General 2-12 Role of the highest governance body
- "Supply chain management: GRI 303 Disclosures (2021) in overseeing the management of 19; 30; 34; 37
a virtuous ecosystem”. Water impacts
Businesses should undertake - "Our checklist for suppliers”. 2-13 Delegation of responsibility for 19.30
8. | initiatives to promote greater - "Sustainability through innovation: The managing impacts '
) - ! ) GRI 305* CONSUMOE -
environmental responsibility. Circular Economy and the 5Rs”". Emissions 1 PRODUZIONE 2-14 Role of the highest governance body 19
+ Ref. Chapter 3. Respect for the RESFONSASI in sustainability reporting
environment ' GRI 306 ‘ N ’ 2-15 Conflicts of interest 18;28, 29
) Eie‘f Appe3nd|x: Additional information Waste 2-16 Communication of critical concerns | 28, 29; 114
ter 3. - -
Businesses should encourage apLer 1 LOTTACONTRO 2-17 Collective knowledge of the highest 19
the development and diffusion GRI 308 :,ll[f,ﬁrﬁ'c“u"["m governance body
9. | of environmentally-friendly Supplier Environmental @ 2-18 Evaluation of the performance of the 19
technologies. Assessment highest governance body
2-19 Remuneration policies 18
: . Confidential
2-20 Process to determine remuneration . )
ANTI-CORRUPTION information
PACE, GIUSTIZIA 2-21 Annual total compensation ratio Confidential
Businesses should work + Ref. Chapter 1. The art of glassmaking 1 EISTITUZIONI P information
10 against corruption in all its handed down for generations: GRI 205 Anti- SOUDE o2
" | forms, including extortion and - "Our goals”. corruption z_
bribery. - "Responsible running of the company.” * =
156 * Methodological note: For its Sustainability Report 2025, the Group continues to apply the GRI Topic Standards 302 - Energy (2016) and 305 - Emissions (2016). 157
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GRI STANDARDS

INFORMATION

LOCATION

REQUIRE-
MENTS EXPLANATION
OMITTED

2-22 Statement on sustainable
development strategy

57

2-23 Policy commitments

24, 25; 28, 29; 40;
68, 69; 74: 90; 99;
106

2-24 Embedding policy commitments

24, 25; 28, 29; 40;
68, 69; 74; 90; 99;

GRI 2 106
ngeral 2-25 Processes to remediate negative
Disclosures (2021) impacts 26,27
2-26 Mechanisms for seeking advice and
raising concerns : 226,27
2-27 Compliance with laws and regulations | 27; 137
2-28 Membership associations 113
2-29 Approach to stakeholder engagement | 32; 114
2-30 Collective bargaining agreements 99; 136
MATERIAL TOPICS
GRI 3 3-1 Process to determine material topics 37
Material topics : ) )
3-2 List of material topics 37

(2021)

Material topic: Energy consumption and procurement and climate change

GRI3
Material topics
(2027)

3-3 Management of material topics

31,37, 74-75,
80-85

GRI 302 Energy
(2016)

302-1 Energy consumption within the
organization

82-85;118-119

GRI 305
Emissions (2016)

305-1 Direct (Scope 1) GHG emissions

84-85; 128

305-2 Energy indirect (Scope 2) GHG
emissions

84-85;128

305-3 Other indirect (Scope 3) GHG
emissions

The
information
needed to
calculate
indirect GHG
emissions
(Scope 3) is
Information | currently not
not available due to
available / | the complexity
partial of the value
chain.

The Group
undertakes to
include this
information in
future financial
years.

305-7 Nitrogen oxides (NOx), sulphur
oxides (SOx), and other significant
air emissions

84;128-129
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GRI STANDARDS INFORMATION LOCATION REQUIR
MENTS EXPLANATION

OM )

Material topic: Business ethics and compliance

GRI 3

Material topics 3-3 Management of material topics 28, 29; 37

(2021)

GRI 205 Anti- 205-3 Confirmed incidents of corruption 28137

corruption (2016) and actions taken '

GRI 206 Anti- 206-1 Legal actions for anti-competitive

competitive behavior, anti-trust, and monopoly 137

behavior (2016) practices

GRI 207 }

Tax (2019) 207-1 Approach to tax 21,28

GRI 207 207-2 Tax governance, control, and risk 2128

Tax (2019) management '

Material topic: Professional development of employees

GRI3
Material topics
(2027)

3-3 Management of material topics

37,100-104

GRI 404 Training
and Education
(2016)

404-1 Average hours of training per year
per employee

100-104; 148-149

Material topic: Empl

oyment protection

GRI3

Material topics 3-3 Management of material topics 37:96-97
(2021)

GRI 401 401-1 New employee hires and employee 97:138-147
Employment (2016) turnover

Material topic: Water resources management and protection of the subsoil

GRI 3
Material topics 3-3 Management of material topics 37;88-90
(2021)
303-1 Interaction with water as a shared 88-90
resource
303-2 Management of effluent-related
impacts 88-90
GRI 303 P

Water and Effluents
(2018)

303-3 Water withdrawal

88-90; 119-123;
126

303-4 Water discharge

88-90; 119-123;
126

303-5 Water consumption

88-90; 119; 123;

126;127
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GRI STANDARDS

INFORMATION

LOCATION

REQUIRE-
TS EXPLANATION
OMITTED

Material topic: Occupational health and safety

GRI 3
Material topics
(2027)

3-3 Management of material topics

31;37,106-109

GRI 403
Occupational
health and safety
(2018)

403-1 Occupational Health and Safety

Management System 31,106-109
403-2 Hazard identification, risk assessment,
S o 106-109
and incident investigation
403-4 Worker participation, consultation,
and communication on occupational | 106-109
health and safety
403-5 Worker training on occupational i
health and safety 106-109
403-7 Prevention and mitigation of
occupational health and safety 106-109

impacts directly linked by business
relationships

403-9 Work-related injuries

106-109; 1562-154

Material topic: Well-being of employees and fair conditions of employment

GRI 3

Material topics 3-3 Management of material topics 28;37,96-99
(2027)

GRI 406 ) o

Non-discrimination 406-1 Incidents of discrimination and 28:137

(2016)

corrective actions taken

Material topic: Creation and distribution of value

GRI3

Material topics 3-3 Management of material topics 21,37
(2027)

GRI 201 Economic 201-1 Direct economic value generated
performance and distributed 20,21
(2016)

Material topic: Customer and end-consumer satisfaction and quality of the products

GRI3
Material topics
(2027)

3-3 Management of material topics

28; 36; 40; 48, 49

GRI 416
Customer health
and safety (2016)

416-2 Incidents of non-compliance
concerning the health and safety
impacts of products and services

40-41;137

160
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Material topic: Promotion of diversity and equal opportunities

LOCATION

ADDITIONAL INFORMATION

TS m EXPLANATION
)

GRI3
Material topics
(2021)

3-3 Management of material topics

37,96-99

GRI 405 Diversity
and Equal
Opportunity (2016)

405-1 Diversity of governance bodies and
employees

18;97;149-151

As at 31 December
2025, the
composition of the
Board of Directors
of the Parent
Company Bormioli
Luigi S.p.A. was as
follows:

66.67% male and
33.33% female,
66.67% of whom
over 50 years old
and 33.33% of
whom in the 30-50
age group.

Material topic: Innovation of production processes

GRI3
Material topics
(2021)

3-3 Management of material topics

35; 48-51

Material topic: Trade union relations

GRI3

Material topics 3-3 Management of material topics 37:99
(2021)

GRI 402 - ) . )
Labor/Management 402-1 (l\)/||2|rr;ttijomnan|%t}|1<;enp§;|ods regarding 99
Relations (2016) P g

Material topic: Responsible management of the supply chain

GRI 3
Material topics 3-3 Management of material topics 37;68; 71
(2021)
GRI 204 ) .
Procurement 204-1 leoptlairet:gn of spending on local 70:117
practices (2016) pp
GRI 308 308-1 New suppliers that were screened 116
Supplier using environmental criteria
Environmental 308-2 Negative environmental impacts in 116
Assessment (2016) the supply chain and actions taken
414-1 New suppliers that were screened
GRI 414 i 116
. . g social criteria
Supplier Social - o —h
Assessment (2016) 414-2 Negative social impacts in the 116

supply chain and actions taken

Material topic: R&D,

product eco-design and the propensity towards a circular economy

GRI3
Material topics
(2021)

3-3 Management of material topics

35; 48-51
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GRI STANDARDS

ORT 2025

INFORMATION LOCATION

REQUIRE-
MENTS EXPLANATION
OMITTED

Material topic: Attention to impacts on the local community

GRI 3
Material topics 3-3 Management of material topics 37;110-111
(2021)
GRI 413 'I_local 413-2 Operationslwith signiﬂpant actual 7477: 88: 92:
communities and potential negative impacts on
oy 110-111
(2016) local communities
Material topic: Responsible communication
GRI 3
Material topics 3-3 Management of material topics 37
(2027)
417-2 Incidents of non-compliance In the three-year
concerning product and service period 2023-
information and labeling 2025, no cases of
non-compliance
s
Marketing and ) , hing
i 417-3 Incidents of non-compliance marketing
Labeling (2016) , ! 2
concerning marketing communications
communications or product
and service

information and
labelling emerged.

Material topic: Privacy and information security

GRI3

Material topics 3-3 Management of material topics 22,37
(2027)

GRI 418 418-1 Substantiated complaints

Customer Privacy concerning breaches of customer 137

(2016)

privacy and losses of customer data

Material topic: Sustainable packaging

GRI 3
Material topics
(2027)

3-3 Management of material topics

37, 86-87

GRI 301
Materials
(2016)

301-1 Materials used by weight or volume

86-87; 116

Material topic: Wast

e management

GRI3

Material topics 3-3 Management of material topics 37,92

(2027)
306-1 Waste generation and significant 9

waste-related impacts

GRI 306 306-2 Management of significant waste- 9

Waste related impacts

(2020) 306-4 Waste diverted from disposal 92-93; 130
306-5 Waste directed to disposal 92-93: 131
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INDEPENDENT AUDITOR’S REPORT
ON THE SUSTAINABILITY REPORT

To the Board of Directors of
Bormioli Luigi S.p.A.

We have carried out a limited assurance engagement on the Sustainability Report of Bormioli Luigi
S.p.A. and its subsidiaries (hereinafter also “Group”) as of December 31, 2025.

Responsibility of the Management for the Sustainability Report

The Management of Bormioli Luigi 5.p.A. is responsible for the preparation of the Sustainability
Report in accordance with the “Global Reporting Initiative Sustainability Reporting Standards”
established by GRI - Global Reporting Initiative (hereinafter “GRI Standards”), as stated in the
paragraph “Methodological note” of the Sustainability Report.

The Management is also responsible for such internal control as it determines is necessary to
enable the preparation of the Sustainability Report that is free from material misstatement,
whether due to fraud or error.

The Management is also responsible for the definition of the Group objectives in relation to the
sustainability performance, for the identification of the stakeholders and the significant aspects to
report.

Auditor’s Independence and quality management

We have complied with the independence and other ethical requirements of the International
Code of Ethics for Professional Accountants (including International Independence Standards)
(IESBA Code) issued by the International Ethics Standards Board for Accountants, which is
founded on fundamental principles of integrity, objectivity, professional competence and due
care, confidentiality and professional behaviour.

Our firm applies International Standard on Quality Management (ISQM [talia) 1, which requires the
firmm to design, implement and operate a system of quality management including policies or
procedures regarding compliance with ethical requirements, professional standards and
applicable legal and regulatory requirements.

Auditor’s responsibility

Our responsibility is to express our conclusion based on the procedures performed about the
compliance of the Sustainability Report with the GRI Standards.

Ancona Bari Bergamo Bologna Brescia Caglian Firenze Gendva Milano Napoll Padova Pamma Roma Tonng Trestso Lidine Verona
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Deloitte.

We conducted our work in accordance with the criteria established in the “International Standard
on Assurance Engagements ISAE 3000 (Revised) - Assurance Engagements Other than Audits or
Reviews of Historical Financial Information™ (hereinafter “ISAE 3000 Revised”), issued by the
International Auditing and Assurance Standards Board (|IAASB) for limited assurance
engagements.

The standard requires that we plan and perform the engagement to obtain limited assurance
whether the Sustainability Report is free from material misstatement.

Therefore, the procedures performed in a limited assurance engagement are less than those
performed in a reasonable assurance engagement in accordance with ISAE 3000 Revised
{“reasonable assurance engagement”), and, therefore, do not enable us to obtain assurance that
we would become aware of all significant matters and events that might be identifiedin a
reasonable assurance engagement.

The procedures performed on the Sustainability Report are based on our professional judgement
and included inquiries, primarily with Company personnel responsible for the preparation of
information included in the Sustainability Report, analysis of documents, recalculations and other
procedures aimed to obtain evidence as appropriate.

Specifically, we carried out the following procedures:

1) analysis of the process relating to the definition of material aspects disclosed in the
Sustainability Report, with reference to the methods of analysis and understanding of the
context, identification, evaluation and prioritization of actual and potential impacts and to the
internal validation of the process results;

2) comparison between the economic and financial data and information included in the
paragraph “1.1 A constantly evolving Group” of the Sustainability Report with those included in
the Group's consolidated financial statements;

3) understanding of the processes underlying the origination, recording and management of
gualitative and quantitative material information included in the Sustainability Report.

In particular, we carried out interviews and discussions with the management of Bormioli Luigi
S.p.A. and with the personnel of Bormioli Luigi Espafa S.A.U. and we carried out limited
documentary verifications, in order to gather information about the processes and procedures,
which support the collection, aggregation, elaboration and transmittal of non-financial data
and information to the department responsible for the preparation of the Sustainability Report.

In addition, for material information, taking into consideration the Group's activities and
characteristics:

- atthe parent company’s and subsidiaries’ level:
a) with regards to qualitative information included in the Sustainability Report, we carried out

interviews and gathered supporting documentation in order to verify its consistency with the
available evidence;

Deloitte.

b} with regards to quantitative information, we carried out both analytical procedures and
limited verifications in order to ensure, on a sample basis, the correct aggregation of data;

- for the following companies and sites, Parma (Italy) headquarters and production plant and
Fidenza (Italy) production plant for Bormioli Luigi S.p.A. and Azuqueca De Henares (Spain)
production plant for Bormioli Luigi Espafia S.A.U., which we selected based on their activities,
their contribution to the performance indicators at the consolidated level and their location, we
carried out site visits or remote meetings, during which we have met the management and have
gathered supporting documentation on a sample basis with reference to the correct
application of procedures and calculation methods used for the indicators.

Conclusion

Based on the work performed, nothing has come to our attention that causes us to believe that the
Sustainability Report of Bormioli Luigi Group as of December 31, 2025 is not prepared, in all
material aspects, in accordance with the GRI Standards as stated in the paragraph
“Methodological note” of the Sustainability Report.

Other matters

The comparative data for the years ended December 31, 2023 and December 31, 2024 presented
in the Sustainability Report has not been verified.

DELOITTE & TOUCHE S.p.A.

Signed by

Silvia Dallai
Partner

Bologna, ltaly
July 7, 2026

This independent auditor’s report has been translated into the English language solely for the convenience of
international readers. Accordingly, only the original text in ltalian language is authoritative.
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INFORMATION ON BORMIOLI LUIGI ESPANA S.A.U.
IN COMPLIANCE WITH LAW 11/2018

| SCOPE | CONTENTS TITLE OF THE SESSION/COMMENTS
AREA: BUSINESS MODEL

Business Model

A brief description of the Group’s business
model, including its corporate environment,
organisation and structure, the markets in
which it operates, its goals and strategies,
and the main trends and factors that could
affect its future evolution.

Section
‘A constantly evolving company: true to our roots with an eye
towards the future”.

Relevance

Relevance

Section “Methodological note”.
Section “Stakeholders and materiality analysis”.

AREA: INFORMATION ON ENVIRONMENTAL ISSUES

Description of the policies of the Group
including the due diligence processes
applied in relation to the identification,

Section “The production process: responsible management of

Policies assessment, prevention and mitigation environmental impacts”.

of significant risks and impacts, the Section “Monitoring and control of energy consumption”.

verification and control processes and the

measures adopted.
The main risks associated with the industrial and commercial
activities of Bormioli Luigi Espafia S.A.U. are connected with
emissions of gases and chemical compounds, the production,
storage and management of hazardous and non-hazardous
waste, the management of water consumption and, finally, noise

o , impacts.
The main risks related to the Group's P . : N
) ) . : These risks are managed through the following actions:
business, including, where applicable, . . )
i ; ) - Emissions of gases and chemical compounds into the
the business relationships, products and )
i atmosphere are filtered and controlled by a continuous

services that may adversely affect these o
monitoring system.

areas, and how the Group manages these ) )

. - Environmental measurements are also carried out annually,

risks, explaining the processes used to i ! . o

- o ) together with checks to verify and calibrate the monitoring
Main risks identify and assess them under national,

European or international reference
frameworks for each subject matter.
Information on the effects observed and
their breakdown, with particular reference
to the main short-, medium- and long-term
risks, must be included.

system.

- Waste is stored correctly and transported and handled by
external companies.

- The water used in the production process is subjected to an
external purification process, after which it is reused.

Water sampling is carried out periodically to verify and ensure
compliance with legal limits. The plant has an integrated
environmental authorisation that regulates all obligations and
emission limits, establishing environmental risk prevention
procedures.

- Noise emissions are measured every three years or in the
event of changes to the facilities or production systems.

SCOPE

| CONTENTS

ADDITIONAL INFORMATION

TITLE OF THE SESSION/COMMENTS

AREA: INFORMATION ON ENVIRONMENTAL ISSUES

Current and foreseeable effects of the
company's activities on the environment
and, if applicable, on health and safety.

Bormioli Luigi Espafia S.A.U. pays particular attention to reducing
its environmental impacts and to the health and safety of its
workers in the course of its activities.

Section “The production process: responsible management of
environmental impacts”.

Section “The commitment to health and safety in the workplace”.
Section "Annexes”.

Assessment or environmental certification
procedures.

Section "Our certifications”. Section “Products and processes of
excellence:
a bond of trust with customers”.

Section “The value of the environment”.

The main aspects of Bormioli Luigi Espafia S.A.U.'s environmental
impact concern:

- Energy consumption;

- Atmospheric emissions;

- Water consumption;

General
overview - Waste management.
' ‘ Bormioli Luigi Espafia S.A.U. has a dedicated HSE (Health, Safety
Res}ources dedlpated to the prevention of | & Environment) department within its organisational structure.
environmental risks. This department is assigned all the resources necessary
to implement the established action plans and achieve the
Company's environmental objectives.
It coordinates a range of activities, including:
- improvement of environmental management processes;
- supervision and control of systems for monitoring
environmental impact;
- staff training and awareness-raising on environmental issues.
Bormioli Luigi Espafia S.A.U. invests financial resources every
year to improve its environmental impact.
Application of the precautionary principle. | Section “Ethics and sustainable development as an integral part
of corporate behaviour”.
Provisions and guarantees for o ,
. - Section "Annexes’.
environmental risks.
Measures to prevent, reduce or offset — . ! .
. p Through modernisation of its production processes, its
carbon emissions that have severe effects . } R
) o equipment and continuous process control, Bormioli Luigi
on the environment, taking into account - ) L
. - S ; Espafia S.A.U. has achieved a reduction in greenhouse gas
Pollution any form of activity-specific air pollution, o ) . ) :
) ) ) ) emissions. As regards noise and light pollution, the Spanish
including those of noise and light. . o
factory has no particular critical issues.
Section “Communities”.
Circular
economy, ) .
_y Prevention, recycling, reuse and other o ,
prevention Section “Waste management”.
forms of recovery measures and waste o )
and . Section "Annexes”.
disposal measures.
management
of waste
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SCOPE | CONTENTS

TITLE OF THE SESSION/COMMENTS

AREA: INFORMATION ON ENVIRONMENTAL ISSUES

Water supply and consumption in
compliance with local limits.

Section “Water resources management and protection of the
subsoil”.

Consumption of raw materials and
measures adopted to improve their

Sustainable use .
efficiency of use.

Section “The processing of the raw materials: an art that is
reflected in the excellence of the product”.
Section "Annexes”.

of resources . — .
Energy: Direct and indirect consumption;

measures adopted to improve energy
efficiency, use of renewable energy
sources.

Section “Monitoring and control of energy consumption and
emissions”
Section "Annexes”.

Greenhouse gas emissions.

Section “Monitoring and control of energy consumption and
emissions”
Section "Annexes”.

Measures adopted to adapt to the

Climate change :
consequences of climate change.

Through modernisation of its production processes, its
equipment and continuous process control, Bormioli Luigi
Espafia S.A.U. strives to bring about a reduction in greenhouse
gas emissions.

Section "Annexes”.

Medium- and long-term voluntary reduction
targets to limit greenhouse gas emissions
and means implemented to this end.

Section “The value of the environment”.

Measures adopted to preserve or restore
biodiversity.

The production activities of Bormioli Luigi Espafia S.A.U. have no
negative effects on biodiversity.

Safeguarding
biodiversity Effects of the activities or operations on
protected areas.

Furthermore, the Company operates within a fenced-off
industrial estate, far from protected areas. The activities of
Bormioli Espafia S.A.U. do not interfere with ecological corridors,
wildlife migration routes or the habitats of protected species.

AREA: INFORMATION ON STAFF-RELATED SOCIAL ISS

UES

Group policies that include the due
diligence processes applied in relation to
the identification, assessment, prevention
Policies and mitigation of significant risks and
impacts, as well as the verification and
control processes, and the measures
adopted.

Section "A company made of people”.

The main risks related to the Group's
business, including, where applicable,

the business relationships, products and
services that may adversely affect these
areas, and how the Group manages these
risks, explaining the processes used to
Main risks identify and assess them under national,
European or international reference
frameworks for each subject matter.
Information on the effects observed and
their breakdown, with particular reference
to the main short-, medium- and long-term
risks, must be included.

Section "A company made of people”.

SCOPE

CONTENTS

ADDITIONAL INFORMATION

TITLE OF THE SESSION/COMMENTS

AREA: INFORMATION ON STAFF-RELATED SOCIAL ISSUES

Employees

Total number and breakdown of employees
by gender, age, country and professional
category.

Section "A company made of people”.
Section “Diversity and inclusion”.
Section "Annexes”.

Total number and breakdown of
employment contract types.

Section "A company made of people”.
Section "Annexes”.

Annual average of permanent, fixed-term
and part-time contracts by gender, age and
professional category.

Section “Annexes”.

Number of dismissals by gender, age and
professional category.

Section “Diversity and inclusion”.
Section "Annexes”.

Average wages and their evolution broken
down by gender, age, professional category
or equal value.

Wage gap, wages of equivalent or average
job positions within the company.

Average salary of directors and
senior executives, including variable
remuneration, daily allowances,
contributions to long-term savings
schemes and any other remuneration
broken down by gender.

Bormioli Luigi Espafia S.A.U. has adopted an Equality Plan to
promote equal opportunities and undertake improvement actions
to guarantee equal pay within the company. The plan will remain
in force until 31 December 2026, and the Company, in agreement
with the relevant trade unions, has already begun work on
updating it and publishing it in 2027. Furthermore, the company
is drawing up an LGBTQ+ Plan, which is due to be approved

and come into force in 2026. All these measures are aimed at
reducing inequalities within the Company.

Section “Diversity and inclusion”

Implementation of measures for
disconnection from work.

Bormioli Luigi Espafia S.A.U. ensures compliance with the
agreement through the control exercised by the Joint Committee
for the Supervision of the Agreement, consisting of members of
the Company Management and the Works Committee.

To date, there has been no agreed development in collective
bargaining in terms of how to exercise rights of disconnection
from work, beyond the transcribed contents of Article 65 of the
Collective Agreement.

This issue will be given careful consideration during the
negotiations on the new company-level Collective Agreement,
which is due to come into force in 2027.

Employees with disabilities.

Bormioli Luigi Espafia S.A.U. complies with the fundamental
principles of universal accessibility for people with disabilities

in the workplace, taking into account the characteristics of

its workplace and the manufacturing nature of the production
activities carried out there, with particular reference to those set
out in Article 22 of the General Law on Disability, Article 25 of
the Law on the Prevention of Occupational Risks, and Annex |

to Royal Decree No. 486 of 14 April 1997, which establishes the
minimum health and safety requirements for workplaces.
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SCOPE CONTENTS TITLE OF THE SESSION/COMMENTS

AREA: INFORMATION ON STAFF-RELATED SOCIAL ISSUES

| SCOPE | CONTENTS TITLE OF THE SESSION/COMMENTS
AREA: INFORMATION ON THE RESPECT OF HUMAN RIGHTS

Organisation of the work time. Section “Well-being of employees® Group policies that include the due Bormioli Luigi Espafia S.A.U. demonstrates its firm commitment
Number of hours of absence Total hours of absence were 63,516 in 2023, 54,193 in 2024 and diligence processes applied inrelationto | to the protection of fundamental rights and hence in the fight
Organisation of ’ 55,582 in 2025. the identification, assessment, prevention | against the violation of fundamental rights. This is reflected in
the work Measures to facilitate the work-life balance Policies and mitigation of significant risks and its articles of association, its social responsibility codes and its
and encourage their co-responsible Section "Well-being of employees”. impacts, as well as the verification and Code of Ethics and Conduct.
adoption by both parents. control processes, and the measures Section “Ethics and sustainable development as an integral part
Conditions for health and safety in the Section “The commitment to health and safety in the workplace". adopted. of corporate behaviour.
Workp|ace' Section “Annexes”. The main risks related to the GI’OUp'S
Health and Work-related injuries (frequency and Section “The commitment to health and safety in the workplace”. businegs, including, whgre applicable,
safety severity) by gender. Section “Annexes”. the busmess relationships, products and
Occupational diseases (frequency and Four cases of occupational diseases were recorded in the three- SErvices th]t maz agversely affect th;zse
severity) by gender. year period 2023-2025. areas, and now the Group manages these o " . . L
P - risks, explaining the processes used to Bormioli Luigi Espafia S.A.U. is committed to minimising the
Organisation of dialogue between the . o . . ) .
. . . Main risks identify and assess them under national, risks related to the respect of human rights, through virtuous
social partners, including procedures for o ) o, : ) )
) : ) ) Section “Trade union relations”. European or international reference behaviour.
informing and consulting with the staff and .
neqotiating with emplovees frameworks for each subject matter.
g g plOyees. . Information on the effects observed and
Corporate Percentage of employees subject to o ' o their breakdown, with particular reference
relations a collective bargaining agreement by Section “Trade union relations”. to the main short-, medium- and long-term
country. N _ ‘ ‘ _ risks, must be included.
Budget of the collective bargaining Bormioli Luigi EspAana S.A.U. applies t‘he collective bargaining Applications of due diligence processes in | The Company’s compliance policies, reviewed by an external
agreements, specifically as regards health agreemgnts and rlghtg alrea@y establlshed by the law on the the field of human rights. provider with expertise in the sector, contain numerous control
and safety in the workplace. prevention of occupational risks in all workplaces. Prevention of risks of human rights procedures in the event of possible violations of, or obstacles
S ' _ : violations and, where appropriate, to the exercise of, human rights, including those recognised as
Po“qes implemented in the field of Sept!on Professional growth: measures to mitigate, manage and remedy fundamgntal rights in thg Spanish Constitution and the Universal
training. training and development”. any abuses Declaration of Human Rights.
Training . Section “Professional growth: The obligation to respect these rights is recognised within
Total number of training hours by training and development”. the Company’s corporate regulatory instruments, such as the
professional category. Section “Annexes’”. Collective Agreement, the Equality Plan, the Code of Ethics
T " — h f . i ith th
Bormioli Luigi Espafia S.A.U. complies with the fundamental gnd ! y Code 0 Condulct Comp lance with t ese dpcuments
o ) o e is monitored through direct supervision by monitoring
principles of universal accessibility for people with disabilities ] ) committees composed of company representatives and workers’
in the workplace, taking into account the characteristics of RleFl’CifT'”g of cases of human rights representatives
; : ; violations. :
o Universal accessibility for people with its yvprkplace .and the manufgcturlng nature of the production Any incidents that may involve a violation of human rights can
Accessibility disabilities. acnymes ‘camed out there, with part|cu|qr refgrence to those set be reported through the appropriate channels, including the
out in Article 22 of the General Law on D|sab!||ty, Article 25 of Human Rights Whistleblowing Channel set up by the Group.
the Law on the Prevention of Occupational Risks, and Annex | Section “Diversity and inclusion’. Section “Responsible running of
toiR.oyaI Decree No. 486 of 14 Apnl 1997, which establishes the the company”.
minimum health and safety requirements for workplaces. The main risks related to the Group's
Measures adopted to promote equal business, including, where applicable,
treatment and opportunities between men , - o~ o, . the business relationships, products and
Equality Plan, detailed in the “Diversity and Inclusion” section. i
and women. services that may adversely affect these
Plans for equality. areas, and how the Group manages these
Measures taken to promote recruitment. | Section “Professional growth: training and development”. risks, explaining the processes used to Bormioli Luigi Espafia S.A.U. is committed to minimising the
Equal - identify and assess them under national, risks related to the respect of human rights, through virtuous
- Protocols against sexual harassment. . ) .
opportunities - - — European or international reference behaviour.
Integlratlonhadnd ubn||versal accessibility for frameworks for each subject matter.
peop e : ISabInes S Equality Plan, detailed in the ‘Diversity and Inclusion” section. '”fomat'O” on theAeffectslobserved and
Policy against all types of discrimination their breakdown, with particular reference
and, where appropriate, for the to the main short-, medium- and long-term
management of diversity. risks, must be included.
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SCOPE CONTENTS TITLE OF THE SESSION/COMMENTS
AREA: INFORMATION ON THE FIGHT AGAINST CORRUPTION AND BRIBERY

Corruption

Measures adopted to prevent corruption
and bribery.

Measures to combat money laundering.

Compliance policies relating to criminal law provisions and the
prevention of criminal offences are set out and governed by the
Criminal Risk Prevention Programme, in accordance with Article
31bis of the Spanish Criminal Code. Bormioli Luigi Espafia S.A.U.
has also appointed an independent external body to act as the
Company's Compliance Officer.

The Programme is subject to the supervision of an expert who
verifies compliance, ensuring the prevention and/or prompt
detection and sanctioning of all types of criminal conduct within
the Company, including offences relating to corruption, extortion
by public officials and money laundering.

In the event of non-compliance with corporate regulations, these
procedures ensure a rapid response by the corporate bodies

and include a Whistleblowing Channel for suppliers, workers

and other parties connected with the activities of Bormioli Luigi
Espafia S.A.U. Disciplinary mechanisms are also in place for
Company employees who breach these rules.

From financial year 2026 onwards, the Company plans to provide
training for its personnel on compliance matters.

Section “Responsible running of the company”.

Donations to foundations and non-profit
organisations.

Section “Communities”.

AREA: INFORMATION ON THE COMPANY

Policies

Group policies that include the due
diligence processes applied in relation to
the identification, assessment, prevention
and mitigation of significant risks and
impacts, as well as the verification and
control processes, and the measures
adopted.

Main risks

The main risks related to the Group's
business, including, where applicable,

the business relationships, products and
services that may adversely affect these
areas, and how the Group manages these
risks, explaining the processes used to
identify and assess them under national,
European or international reference
frameworks for each subject matter.
Information on the effects observed and
their breakdown, with particular reference
to the main short-, medium- and long-term
risks, must be included.

Section “A constantly evolving company: true to our roots with an
eye towards the future”.
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SCOPE

CONTENTS

AREA: INFORMATION ON THE COMPANY

ADDITIONAL INFORMATION

TITLE OF THE SESSION/COMMENTS

The company's

Effects of the company’s activity on labour
and local development.

Effects of the company’s activities on the

Section “Communities” and “Supply chain management”.
Bormioli Luigi Espafia S.A.U. has a significant impact on the
employment and development of the area in which it operates.

commitment . : ) ! .
towards local population and area. It also has frequent relations with the various players and bodies
sustainable Existing relations with representatives of operating in the area, such as trade unions at provincial level,
development local communities and forms of dialogue. | other companies, ministries at national level, etc.
P Involvement with associations or The Company also works with various local organisations,
sponsorships. including five-a-side football teams and magazines.
Integration of social, gender and
environmental issues into sales policy.
Consideration, in relations with suppliers
Subcontractors ' PP

and suppliers

and subcontractors, of their social and
environmental responsibility.

Monitoring and inspection systems and
their results.

Section “Supplier selection”.

Consumers

Measures for the health and safety of
consumers.

Systems for handling complaints and
grievances, and for resolving them.

Section “Customer and end-consumer satisfaction”.

Tax-related
information

Profits in Spain

Bormioli Luigi Espafia, S.A.U. operates exclusively in Spain, the
country in which it declares all its results.

Tax paid on profits.

In 2025, Bormioli Luigi Espafia S.A.U. did not pay any income tax,
having recorded operating losses.

Public grants received.

- In recent years, the company has received three favourable
resolutions providing various grants under the “Incentivos
Regionales” programme from the Ministry of Economy.

The grants assigned are as follows:

- 22 January 2022, an amount of €1,870,550

- 24 January 2024, an amount of €1,490,402

- 24 October 2024, an amount of €1,218,945

The first of these grants was received in December 2025. The
collection of the other two is expected in the financial year 2027.
- Bormioli Luigi Espafia, S.A.U. receives grants from the
Spanish State in the form of CO, emission allowances, which
are allocated to the Company free of charge on the basis of
consumption recorded in previous periods. The allocations are
expressed in tonnes of CO, equivalent which, at the market price
of the emission allowances, correspond to an equivalent value of
€1,328,241 for the financial year 2025.

- The Company regularly receives grants for staff training
activities.
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1. BREAKDOWN OF PERMANENT EMPLOYEES

SPAIN

AVERAGE NUMBER OF PERMANENT EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2023)

PROFESSIONAL
CATEGORY

< 30 30-50 >50 < 30 30-50 >50 TOTAL
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

SPAIN

2. BREAKDOWN OF FIXED-TERM EMPLOYEES

ADDITIONAL INFORMATION

AVERAGE NUMBER OF FIXED-TERM EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2023)

PROFESSIONAL
CATEGORY

<30 30-50 >50 <30 30-50 >50
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

Senior Managers

average no. of people

Senior Managers

average no. of people

Middle managers

average no. of people

Office workers

average no. of people

Production workers

average no. of people

20

Middle managers |average no. of people 1 14 5 1 2 2 25
Office workers average no. of people 20 9 12 4 45
Production workers |average no. of people 8 139 76 1 35 26 285
Total average no. of people 9 174 93 2 50 32 360

Total

average no. of people

20

AVERAGE NUMBER OF PERMANENT EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2024)

< 30 30-50 >50 < 30 30-50 >50 TOTAL
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

PROFESSIONAL

CATEGORY

AVERAGE NUMBER OF FIXED-TERM EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2024)

PROFESSIONAL

CATEGORY

<30 30-50 >50 <30 30-50 >50
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

Senior Managers

average no. of people

Senior Managers

average no. of people

Middle managers

average no. of people

Office workers

average no. of people

Production workers

average no. of people

Middle managers | average no. of people 4 13 6 1 3 3 30
Office workers average no. of people 21 10 13 5 49
Production workers | average no. of people 14 144 77 1 36 25 297
Total average no. of people| 18 179 926 2 53 33 381

Total

average no. of people

AVERAGE NUMBER OF PERMANENT EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2025)

AVERAGE NUMBER OF FIXED-TERM EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2025)

PROFESSIONAL
CATEGORY

<30 30-50 >50 <30 30-50 >50
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

Senior Managers

average no. of people

Middle managers

average no. of people

Office workers

average no. of people

Production workers

average no. of people

PROFESSIONAL
CATEGORY < 30 30-50 | >50 < 30 30-50 | >50 TOTAL
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

Senior Managers | average no. of people 0

Middle managers | average no. of people 4 11 8 1 1 3 28
Office workers average no. of people 0 18 11 0 13 5 47
Production workers| average no. of people 14 129 91 1 35 27 297
Total average no. of people| 18 159 113 2 50 35 377

Total

average no. of people
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3. BREAKDOWN OF PART-TIME CONTRACT EMPLOYEES

SPAIN

AVERAGE NUMBER OF PART-TIME EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2023)

PROFESSIONAL . MeN | WOMEN
CATEGORY <30 30-50 >50 <30 30-50 >50 TOTAL
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

Senior Managers | average no. of people - - - - - -
Middle managers | average no. of people - - - - - - -

Office workers average no. of people - - - - - - -
Production workers| average no. of people - - - - - - -
Total average no. of people - - - - - - -

AVERAGE NUMBER OF PART-TIME EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2024)

30-50 >50 <30 30-50 >50 TOTAL
YEARS | YEARS | YEARS | YEARS | YEARS

Senior Managers | average no. of people - - - - - -
Middle managers | average no. of people - - - - - - -

Office workers average no. of people - - - - - - - BOR M I O L I LU I G I

PROFESSIONAL
CATEGORY

<30
YEARS

Production workers| average no. of people - - - - - - -
GLASSMAKER
Total average no. of people - - - - - - -

AVERAGE NUMBER OF PART-TIME EMPLOYEES BY EMPLOYMENT CATEGORY, GENDER AND AGE (2025)

PROFESSIONAL MEN . WOMEN |
g .0.M. <30 | 30-50 | >50 | <30 | 30-50 | >50 TOTAL
YEARS | YEARS | YEARS | YEARS | YEARS | YEARS

Senior Managers | average no. of people - - - - - -
Middle managers | average no. of people - 2 - - - - 2
Office workers average no. of people - - - - - - -
Production workers| average no. of people - - - - - - -
Total average no. of people - 2 - - - - 2
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